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‘^It’s  nice  to  be 
noticed— and  needed.” 


Dan  Cohen,  Member,  Board  of  Contributors 

The  Minneapolis  Star 


I  couldn’t  say  yes  fast  enough.  The  Minneapolis  Star,  which  had 
helped  send  me  packing  from  the  Minneapolis  City  Council,  gave  this  battle- 
scarred  politician  a  crack  at  its  editorial  pages. 

The  Star  picked  28  of  us  non-newspaper  types  for  a  community  Board 
of  Contributors.  We  provide  commentary  on  the  real  life  concerns  of  real 
people,  not  institutional  pap.  They  realize  that  the  kind  of  things  we  say, 
even  the  kinds  of  nasty  things  we  say  about  The  Star,  are  being  said  at  bus 
stops  and  in  barber  shops  all  over  town. 

Believe  me,  they  needed  us.  For  years.  I’d  know  what  was  on  that 
editorial  page  without  ever  having  to  read  the  thing.  But  it’s  strange  being 
on  the  other  side  of  the  fence  after  20  years’  scheming  to  get  elected 
President  and  repeal  the  First  Amendment. 

I  try  to  repress  my  new  feelings  of  liking  newspapering  so  I  rev  up  my 
old  antagonistic  thoughts.  My  offerings — as  well  as  those  of  other  Board 
members — fight  for  space  with  six  staff  members,  opinions  from  other 
papers  and  the  usual  array  of  readers’  letters. 

Now  readers  get  a  two-page  spread  that  is  no  longer  the  predictable — 
and  easily  skipable — effort  of  earlier  days.  There’s  more  of  the  community 
on  the  editorial  pages. 

Readers  notice.  I  know.  I  get  just  as  much  static  now  as  when  I  was 
president  of  the  city  council. 


Dan  Cohen  is  one  of  28  people  from  the  community  we 
asked  to  write  for  our  readers  so  we  could  provide  rnore 
relevant  opinion  and  less  pontificating.  Their  offerings  appear 
with  opinions  unedited,  and  we  pay  $100  for  each  article. 

Stephen  D.  Isaacs,  Editor,  The  Minneapolis  Star 
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WOULDN’T 
YOUR  READERS 
LOVE  YOU? 


...if  this  one-quarter 
or  one-third  standard 
color  comic  were  in 
your  Sunday  paper 
each  week. 

You  Bet! 
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■i***  Reserve  my  area  for 

-r^  OUR  FASCINATING  EARTH 

MAIL  TO: 

Copley  News  Service 

P.O.  Box  1 90  San  Diego,  Ca.  921 1 2 

(714-299-3131) 

Name _ 

Title _ 

Newspaper _ 

Address _ 

City.  State, _ 

Phone  No. _ 


Zip 


This  educational 
comic,  clipped, 
will  be  found  in 
classrooms  all 
over  your  cir¬ 
culation  area. 

Researched  by 
top  geologist 
Dr.  PhU  Self. 

An  explosion 
of  color  each 
Sunday!!! 

Also  available 
in  2-col  width 
black  &  white 
six  per  week. 


OUR  FASCINATING 
EARTH 

—  THIS  IS  SOLD 
ALL 

AROUND  THE 
GLOBE 


of  ^ 


PHILIP  SEFF.  Ph.D. 
DAVID  BAER,  II 


Is  the  Most  Widely 
Syndicated  Political  Cartoonist 
in  the  World  Today 


He's  controversial  and  exciting,  devastating  and  accurate. 
To  see  for  yourself,  send  this  coupon  to  Dick  Pales, 

King  Features*  235  E.  45th  St.,  New  York,  N.Y.  10017 
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EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


In  American  sportswriting,  there’s  no 
more  prestigious  competition  than  judging 
by  the  Associated  Press  Sports  Editors 
Association. 

It’s  the  Super  Bowl.  The  U.S.  Open. 

The  World  Series.  The  Triple  Crown. 

And  the  laurel  wreaths  of  champions 
belong  to  The  St.  Petersburg  Times  and 
Evening  Independent. 

The  Times  was  named  the  nation’s  best 
daily  among  newspapers  with  over  50,000 
circulation,  defending  the  title  it  won  last 
year.  The  Times  also  was  named  best 
Sunday  sports  section,  best  in  section 
makeup,  best  in  investigative  reporting. 

The  Evening  Independent  was  named 
the  best  daily  section  among  papers  with  less 
than  50,000  circulation  —  for  the  third 
straight  year. 

A  championship  performance  from 
hard-hitting  teams  that  cover  sports  with  the 
same  thorough  professionalism  Times  and 
Independent  staffers  direct  to  each  section 
of  our  newspapers! 

And  the  real  winners?  Times- 
Independent  readers,  the  sports  fans  on 
Rorida’s  Suncoast  who  receive  the  nation’s 
best  sports  coverage,  morning  and 
afternoon. 


Ilrtpraburg  ulinipa 

FLORIDA  S  BEST  NEWSPAPER 


Evening  Independent 

The  People  Paper 
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JULY 

2-6 — Newspaper  Guild,  Park  Plaza,  Boston,  Mass. 

12-14 — Mississippi  Press  Association,  Broadwater  Beach  Hotel,  Biloxi, 
Miss. 

12-14— Pennsylvania  Newspaper  Publishers  Association,  Sheraton  Beach 
Inn,  Virginia  Beach,  Virginia. 

12-14— Virginia  Press  Association,  Williamsburg  Lodge,  Williamsburg, 
Va. 

12-14— North  Carolina  Press  Association,  Wrightsville  Beach. 

18-21— Canadian  Community  Newspapers  Association,  Hotel  Meridien, 
Montreal,  Quebec. 

22-25 — International  Newspaper  Advertising  Executives,  Alameda  Plaza, 
Kansas  City,  Mo. 

26-28 — Alabama  Press  Association,  Gulf  State  Lodge,  Gulf  Shores,  Ala. 

29-31 — Texas  Daily  Newspaper  Association,  The  Woodlands,  Houston, 
Tex. 


AUGUST 

5-8 — Association  for  Education  in  Journalism,  University  of  Houston, 
Houston,  Texas. 

18-24 — International  Typographical  Union,  Radisson  Hotel,  St.  Paul,  Min¬ 
nesota. 

26-28— New  York  State  Publishers  Association,  The  Gideon  Putnam, 
Saratoga  Springs,  N  Y. 

26-Sept.  1— INPA/ANPA  Marketing  Seminar,  Scottsdale,  Arizona. 

SEPTEMBER 

7-11 — Southern  Circulation  Managers  Association,  Hyatt  Regency, 
Knoxville,  Tenn. 

13-15— Mid  America  Newspaper  Conference,  Rock  Lane  Lodge,  Branson, 
Mo. 

13- 15 — Pennsylvania  Newspaper  Publishers  Association,  classified  clinic, 

Sheraton  Inn,  Greenburg,  Pa. 

14- 15— New  York  State  Production  Conference,  Holiday  Inn,  Saratoga 

Springs,  N.Y. 

20-21— Allied  Publishers,  Alderbrook  Inn,  Hood  Canal,  Union,  Wa. 

20- 22 — Interstate  Advertising  Managers  Association,  Pocono  Hershey 

Resort,  White  Haven,  Pa. 

21- 23 — Illinois  Newspaper  Production  Conference,  Clock  Tower  Inn, 

Rockford,  III. 

23-25 — Central  States  Circulation  Managers  Association,  Clock  Tower 
Inn,  Rockford,  III. 

23-25 — Suburban  Newspapers  of  America,  circulation  conference.  Crown 
Center,  Kansas  City,  Mo. 

23-27 — American  Association  of  Sunday  and  Feature  Editors,  Washington 
Plaza,  Seattle,  Wa. 

25- 28— National  Conference  of  Editorial  Writers,  The  Pointe,  Phoenix. 

26- 28 — Pennsylvania  Newspaper  Publishers  Association,  Sheraton  Valley 

Forge  Hotel,  King  of  Prussia,  Pa. 

27- 30 — Women  in  Communications,  Inc.  Sheraton  Hotel,  Dallas,  Tex. 

28- 30 — Maryland-Delaware-D.C.  Press  Association,  Carousel  Motel, 

Ocean  City,  Md. 

29- Oct.  2— Inter-State  Circulation  Managers  Association,  Pocono  Manor, 

Pocono  Manor,  Pa. 

30- Oct.  5 — Newspaper  Food  Editors  Conference,  Drake  Hotel,  Chicago, 

III. 


OCTOBER 

7-9— Ohio  Circulation  Manager's  Association,  Holiday  Inn,  Perrysburg, 
Ohio. 

7-10 — United  Press  International's  EDICON,  Galleria  Plaza  Hotel,  Hous¬ 
ton,  Texas. 

7-13 — National  Newspaper  Week 
13— International  Newscarrier  Day 

9-12— Advertising  Media  Credit  Executives  Association,  Town  &  Country 
Hotel,  San  Diego,  Calif. 

11-13 — Suburban  Newspapers  of  America  Ad  Conference,  Detroit  Plaza, 
Detroit. 
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HOW  HIGH  ARE 
YOUR  EMPIOYEES 

EXIs.? 


(Economics  Quotients) 

COULD  THEY  ANSWER 
BASIC  ECONOMIC 
QUESTIONS  LIKE  THESE? 

True  False 

□  □  ( 1 .)  Less  than  four  per 
cent  of  the  G.S.  labor  force  are 
agricultural  workers. 

□  □  (2.)  Today,  the  G.S.  ranks 

third  in  international  trade. 

# 

□  □  (3.)  As  productivity 
increases,  our  standard  of  living 
increases. 

□  □  (4.)  When  inflation  occurs, 
each  dollar  we  have  buys  more 
goods  and  services. 

A  recent  national  survey  shows 
that  many  people  would  find  these 
questions  tough.  In  short,  their 
Economics  Quotients,  their  E.(3s, 
could  probably  stand  improvement. 

It’s  important.  Mot  just  because 
we  all  face  some  important  deci¬ 
sions  about  our  economic  system. 
But  because  the  more  we  know 


about  our  system,  the  more  we’ll 
be  able  to  make  it  work  for  us  as 
producers,  investors,  and  consumers. 

A  special  booklet  has  been 
prepared  on  what  makes  our 
American  Economic  System  tick. 

It’s  fact-filled,  easy  reading  and  free. 
It’s  also  an  easy  way  for  anyone  to 
raise  their  E.Q..  For  your  copy, 
just  clip  the  coupon. 

ANSWERS: 

The  American 
Economic  System 

We  should  oil  leorn  more  about  it. 


Booklets,  P.O.  Box  1 887,  New  York,  M.Y.  10001 

_ Please  send  me  a  free  copy  of  the 

booklet  about  our  economic  system. 

_ I  would  also  like  a  copy  of  the  survey 

highlights. 


Company_ 


I  Note:  Booklets  in  quantity,  posters  and  other  materials  j 
I  are  available  for  use  by  companies,  clubs,  etc.  For  I 

I  information,  write:  The  Advertising  Council,  825  I 

^  Third  Avenue,  New  York,  New  York  10022.  j 
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James  Wright  Brown 
Publisher,  Chairman  of  the  Board,  1912-1959 


Breakthrough  and  warning 

“If  a  newspaper  lawfully  obtains  truthful  information 
about  a  matter  of  public  significance,  then  state  officials 
may  not  constitutionally  punish  publication  of  the  informa¬ 
tion,  absent  a  need  to  further  a  state’s  interest  of  the  high¬ 
est  order.’’ 

That  was  part  of  the  8-0  decision  written  by  Chief  Justice 
Warren  E.  Burger  in  the  West  Virginia  case  involving  publi¬ 
cation  of  a  juvenile  offender’s  name,  and  it  sounded  like  a 
real  breakthrough. 

However,  the  Chief  Justice  warned  against  putting  too 
broad  an  interpretation  on  the  decision.  “There  is  no  issue 
before  us  of  unlawful  press  access  to  confidential  judicial 
proceedings. . . .  There  is  no  issue  here  of  privacy  or  prejudi¬ 
cial  pre-trial  publicity,”  he  said. 

So,  instead  of  ruling  against  prior  restraint  in  general,  the 
Court  said  it  is  only  unconstitutional  when  it  doesn’t  involve 
judicial  proceedings  which  the  courts  would  keep  confiden¬ 
tial. 

Another  nod  of  assent  has  been  given,  therefore,  to  prior 
restraint  under  certain  conditions  involving  court  proceed¬ 
ings. 

A  look  to  the  ’80s 

Newspaper  circulation  managers  now  deeply  involved  in 
re-building  their  total  daily  sales  figures  from  the 
recession-induced  lows  of  the  mid-’70s  face  an  unprece¬ 
dented  challenge  and  opportunity  in  the  ’80s. 

The  newspaper  market  will  expand,  ICMA  was  told  last 
week,  with  a  9%  increase  in  population  for  the  U.S.  and 
Canada,  plus  a  20%  rise  in  number  of  households  and  a 
growth  in  real  family  income  of  33%  in  the  same  period. 

Total  daily  newspaper  circulation  figures  have  bounced  up 
to  62  million,  the  highest  it  has  been  since  the  record-high  of 
63  million  five  years  ago.  The  trend  is  steadily  upward  and 
we  don’t  feel  current  economic  conditions  will  have  much 
harmful  effect. 

‘Doubting  Thomases’  should  look  at  plans  of  newsprint 
manufacturers  to  expand  production  in  order  to  meet  an 
anticipated  15%  increase  in  consumption  by  1985.  They  are 
betting  millions  on  it. 

Flow  of  the  news 

Some  Third  World  nations  working  through  Unesco  seem 
to  believe  that  by  controlling  the  flow  of  news  they  can 
improve  the  volume  and  quality  of  news  being  distributed 
externally  about  them. 

Jerry  Long,  managing  director  of  Reuters,  Ltd.,  told  IPI 
recently  “you  cannot  have  repression  at  home  and  en¬ 
lightenment  abroad.” 

It  is  a  truism  that  totalitarian-minded  governments  re¬ 
fuse  to  accept. 


Robert  U.  Brown,  President  and  Editor 
Ferdinand  C.  Teubner,  Publisher 
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Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
'  o  i  h'  Newspaper 

Publishers  Association 

6  mo.  average  net  paid  December  31, 1977—25.036 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


With  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22.  1884;  Newspaperdom  established 
March.  1892;  the  Fourth  Estate  March  1.  1894:  Editor  & 
Publisher.  June  29. 1901;  Advertising.  January  22. 1925. 
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The  photographer  was  in  the  middle  of  a  wilderness 
area — two  days  hike  from  the  nearest  road — when  he  shot 
photos  of  an  engine  falling  from  a  Forest  Service  DC-3  just 
before  the  aircraft  crashed  June  1 1  in  Idaho. 

Hal  Blegen,  a  Spokane  (Wash.)  Spokesman-Review  color 
photo  laboratory  employee,  had  grabbed  his  camera  as 
the  plane  flew  over  the  Selway-Bitterroot  Wilderness  Area 
with  one  engine  afire.  The  plane  was  heading  directly  into 
the  sun  but  as  it  banked  left  and  lost  its  engine,  Blegen  was 
already  shooting  with  an  80  mm  lens.  "I  wish  I'd  had 
telephoto,  but  you've  got  to  shoot  with  what  you've  got.  It 
all  happened  in  about  20  seconds." 

Later  in  the  day,  Blegen  photographed  the  fallen  engine 
near  the  trail  and  seven  hours  later  his  backpacking  group 
reached  the  Selway  River  crash  site  where  helicopters  were 
searching  for  survivors.  Blegen  told  a  ranger  his  tale  of  woe 
about  getting  the  photos  to  his  newspaper.  The  ranger 
agreed  to  fly  the  film  out. 

Still,  when  the  pilot  radioed  the  Grangeville,  Idaho,  air¬ 
port  that  film  for  the  Spokesman-Review  was  on  its  way  and 
the  Forest  Service  relayed  the  information  to  the  city  desk  in 
Spokane,  there  was  a  problem.  The  Spokesman-Review 
didn't  know  it  had  a  photographer  in  the  wilderness — the 
pilot  hadn't  given  any  name — and  the  editors  didn't  know 
that  a  lab  employee  was  on  wilderness  vacation.  But  a 
decision  was  made  to  go  to  Grangeville  for  the  film.  Photo 
editor  Tom  Treick  was  aboard  a  chartered  private  airplane 
within  an  hour  and  a  private  film  developer  pressed  into 
service  to  process  the  color  film  of  a  variety  the  newspaper 
lacked  facilities  to  handle. 

Working  against  final  morning  edition  deadline,  a  black 
and  white  print  was  made  and  placed  in  the  paper  about 
midnight.  The  photo  ran  in  color  the  following  afternoon  in 
the  Spokesman-Review's  companion  afternoon  Daily 
Chronicle. 

The  Spokesman-Review  ran  a  follow-up  story  explaining 
how  the  photo  got  out  of  the  wilderness  and  into  print  by 
next  day. 


Letters 


BIRTHDAY  SECTION 

Delta  Airlines,  over  the  years,  has 
been  a  great  newspaper  advertiser.  They 
have  also  been  one  of  the  most  success¬ 
ful  airline  operations  financially.  Delta’s 
birthplace  was  Monroe,  La.  and  com¬ 
memorating  Delta's  50th  Anniversary, 
the  Monroe  News  Star  &  World  pub¬ 
lished  a  special  section  on  Sunday,  June 
17.  This  was  the  only  newspaper  in  the 
country  to  produce  such  a  special  sec¬ 
tion. 

The  32-page  section  contained  3,558 
inches  of  advertising.  1,487  inches  retail; 
751  inches  of  classified;  and  1,330  inches 
national  for  a  total  of  18,662  lines.  The 
stories  in  the  section  included  profiles  of 
two  Delta  directors  who  live  in  Monroe 
and  a  history  of  the  airline  from  its  crop¬ 
dusting  days  prior  to  its  passenger  ser¬ 
vice. 

A  unique  feature  of  this  section  is  the 
double  truck  which  contained  signatures 
of  21  of  the  country’s  largest  newspa¬ 
pers,  participating  in  a  tribute  to  Delta 
Airlines.  This  may  be  the  first  time  so 
many  major  newspapers  placed  a  spon¬ 
soring  ad  in  a  single  newspaper  to  pay 
tribute  to  a  major  advertiser. 

O.T.  Watkins,  vicepresident/sales  for 
Gannett  Newspaper  Advertising  Sales, 
EDITOR  &  PUBLISHER  for  June  30,  1979 


N.Y.  conceived  the  idea  of  the  double 
truck  and  the  various  GNAS  offices  han¬ 
dled  the  sales  of  national  advertising  as 
well  as  the  newspaper  sponsored  page. 

William  V.  Shannon 
(Shannon  is  president  of  Gannett  Slews- 
paper  Advertising  Sales.) 

«  «  * 

RECONSIDER 

After  reading  about  Len  Lahman’s 
reaction  to  Ed  Asner  and  “The  Animal’’ 
(E&P,  June  16)  I  would  suggest  that 
Lahman  reconsider  just  who  is  the  “in¬ 
sensitive  slob.’’ 

Stephen  C.  Zender 
(Zender  is  publisher,  Carey  (Oh.) 
Progressor-T imes.) 


Short  takes 


“We  haven’t  had  much  luck  hitting  as 
a  team,’’  said  Lynn,  who  led  off  the  big 
second  inning  with  a  three-run 
homer.” — Willimantic  (Conn.)  Chroni¬ 
cle. 


The  Soviets  state  that  they  have  now 
1,398  land-based  ICBM  launchers. — 
Paradise  (Calif.)  Ridge  Gazette. 


DEWAR 

Winner  of  the  American  Political  Sci¬ 
ence  Association's  award  for  excel¬ 
lence  in  public  affairs  reporting,  vet¬ 
eran  Washington  Post  reporter  Helen 
Dewar  covers  complex  labor  issues 
with  the  kind  of  careful  journalism 
editors  count  on  from  the  .  .  . 
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AP  DataStream  IB 

. .  fresher  leads  faster. . 


DataStream  IB  is  the 
exclusive,  custom-edited 
Associated  Press  high¬ 
speed  news,  sports  and 
financial  report  for  news¬ 
papers  with  precise  space 
requirements. 

At  1200  words  per  min¬ 
ute,  it  is  18  times  faster 
than  conventional  deliv¬ 
ery.  And  DataStream 
IB’s  packaging  makes  it 
easy  on  the  editor.  Every 
time  a  story  changes,  an 
entirely  new  version  is 
sent.  No  cutting,  no  past¬ 
ing,  no  combining. 

These  are  the  facts. 
But  the  proof  is  in  what 
our  members  say — and 
our  very  good  report  gets 
a  very  good  report. 


“What  we  appreciate  most 
about  DataStream  IB  is  that  it 
allows  us  to  plan  better.  We  have 
most  of  the  important  stories  in 
hand  when  our  wire  editor 
arrives  at  5  a.m.,  and  this  allows 
us  to  allocate  space  better.  We 
can  choose  the  best  stories, 
instead  of  just  sticking  stories  in 
the  paper  because  we  have  them. 
We  also  get  later,  better,  fresher 
leads  faster  on  DataStream  IB  in 
the  critical  mid-morning  period. 
And  the  Writethrus  are  just 
terrific.  They  are  so  much  easier 
to  handle  than  the  old  adds  and 
inserts.” 

— Boh  Gaston,  managing  editor, 
I.ongview  (Wash.)  Daily  News 


“We  really  think  it’s  terrific. 
I’m  getting  a  lot  more  work 
done  and  can  have  the  entire  file 
read  and  in  the  computer  by  the 
time  the  staff  comes  to  work  in 
the  morning.” 

— Joe  Rudick,  managing  editor, 
Phoenixville  (Pa.)  Phoenix 


“I  don’t  think  there’s  a  news¬ 
paper  around  that  should  not 
have  it.  It’s  here  quicker,  so 
we’re  able  to  get  more  pages  out 
the  same  day  as  publication 
because  of  it.  When  you  come  in 
here  in  the  morning,  the  day’s 
wire  is  here.” 

— Robert  /.  Lauffer,  editor.  Fort 
Collins  (Colo.)  Coloradoan 


“DataStream  IB  not  only  has 
given  our  editors  a  greater 
selection  of  news,  but  it  has 
drastically  improved  our  ability 
to  get  late  breaking  national 
news  in  all  of  our  editions  for 
readers.  The  ability  to  route 
various  types  of  news  into  pre¬ 
determined  files  and  directories 
through  our  computer  addition¬ 
ally  has  reduced  the  chances  of 
missing  an  important  story.  At 
the  same  time,  routing  of 
DataStream  material  has  made 
the  work  of  our  editors  signifi¬ 
cantly  less  complicated  and  has 
freed  them  to  devote  more  time 
to  better  headlines,  organization 
and  display  of  the  news 
package.” 

— Robert  L.  Nunley,  general 
manager,  Fort  Smith  (Ark.) 
Southwest  Times  Record 


“We  worked  with  the  AP  to 
custom-tailor  the  DataStream 
IB  wire  to  accommodate  papers 
approximately  our  size.  The 
wire  is  particularly  useful 
because  it  doesn’t  inundate  our 
wire  editors  with  hundreds  of 


stories  they  can’t  possibly  use. 
On  the  other  hand,  it  doesn’t 
skimp  on  the  regional  and 
national  news  and  sports  we 
require.  In  general,  we  have 
found  DataStream  IB  to  be  a 
very  viable  wire  for  us.” 

— Jonathan  Segal,  publisher, 
Gastonia  (N.C.)  Gazette 


“DataStream  IB  has  outper¬ 
formed  all  of  our  expectations. 
It’s  really  been  very,  very  good.” 
— Robert  Retzlaff,  managing 
editor,  Rochester  (Minn.)  Post- 
Bulletin 


“Our  problem  is  super  early 
deadlines  that  a  lot  of  people 
don’t  have.  We’re  on  the  street 
at  10  o’clock.  It’s  been  our 
savior  for  that.  The  highspeed 
wire  gets  us  on  the  street  on  time. 
It  allows  our  sports  department 
to  finish  up  early  and  get  out  of 
the  way,  so  they  aren’t  clanging 
with  everybody  else.” 

— Jim  Collins,  editor.  Lake 
County  (Ohio)  News-Herald 


AP  DataStream  IB 

The  tailored  highspeed  news  report. 


America’s 
Junior  Miss  1979 
Susan  Horvath 


MOBILE, ALABAMA 

gives  America  her  newest  representative 

of  youth. 

America’s  Junior  Miss  Pageant  originated  in  Mobile  and  has 
flourished  here  for  23  years- just  like  Mobile’s  own  economy... 
growing,  improving,  youthful,  vigorous. 
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The  men  who  will  run  Gannett 


A  five-member  Office  of  the  Chief 
Executive  was  established  by  Gannett 
Co.,  Inc.,  with  reorganization  and  pro¬ 
motions  of  other  top  management  of  the 
company,  which  recently  completed  its 
merger  with  Combined  Communications 
Corporation  of  Phoenix. 

Allen  H.  Neuharth,  Gannett  chairman 
and  president,  said  the  new  operating 
structure  and  the  appointments  were  ap¬ 
proved  by  the  Gannett  board  of  directors 
meeting  in  Rochester,  N.Y. 

“The  top  management  of  Gannett  and 
Combined  are  now  merged  in  fact  as  well 
as  in  name,"  Neuharth  said.  “This  joins 
the  key  talent  which  has  been  responsi¬ 
ble  for  the  growth  and  success  of  both 
companies  during  the  past  decade  and 
prepares  Gannett  to  take  full  advantage 
of  the  greater  opportunities  which  now 
are  open  to  our  expanded  $1  billion  com¬ 
pany.” 

The  five  members  of  the  Office  of  the 
Chief  Executive  are: 

•  Neuharth,  as  chairman,  president 
and  chief  executive  officer. 

•  Karl  Eller,  president  and  chief 
executive  officer  of  the  Combined  Com¬ 
munications  subsidiary. 

•  John  E.  Heselden,  senior  vicepresi¬ 
dent  and  chief  of  newspaper  operations. 

Douglas  H.  McCorkindale,  senior 
vicepresident  and  chief  financial  officer. 

John  C.  Quinn,  senior  vicepresident 
and  chief  news  executive. 

Neuharth  said  the  Office  of  Chief 
Executive  will  coordinate  overall  man¬ 
agement  policy  for  all  present  operations 
and  for  future  growth,  internal  and  ex¬ 
ternal,  of  the  company,  which  now  con¬ 
sists  of  80  daily  newspapers,  seven  tele¬ 
vision  and  12  radio  stations,  outdoor  ad¬ 
vertising,  opinion  research,  and  national 
news  and  advertising  services. 

“Eller  will  have  full  responsibility  for 
all  non-newspaper  operations  and 
Heselden  for  all  newspaper  operations,” 
Neuharth  said.  “McCorkindale  in  fi¬ 


nance  and  law  and  Quinn  in  news  and 
information  will  operate  in  those  and 
other  areas  across  Gannett’s  new  broad 
spectrum  of  total  communications.” 

At  the  same  time,  he  announced  the 
formation  of  a  new  Gannett  Develop¬ 
ment  Committee,  with  Eller  as  chairman. 
The  committee  includes  Neuharth  and 
McCorkindale,  plus  Paul  Miller,  the  re¬ 
tired  chairman  of  Gannett  who  is  now  a 
consultant  to  the  company. 

“This  group  will  explore  acquisitions, 
mergers  and  new  ventures  in  the  entire 
communications  field,”  Neuharth  said, 
“so  that  we  can  continue  the  aggressive 
expansion  in  total  media  which  Karl 
Eller  developed  at  Combined  and  retain 
Paul  Miller's  unique  insight  and  experi¬ 
ence  in  the  newspaper  field.” 

The  merger  reorganization  also  ex¬ 
pands  the  Gannett  Operating  Committee, 
which  handles  day-to-day  management 
matters,  from  10  to  14  members,  with  the 
five  OCE  members  serving  as  the  nuc¬ 
leus  of  that  group. 

They  are  joined  by  six  Gannett  execu¬ 
tives  who  formerly  served  as  regional 
vicepresidents  and  three  Combined  divi¬ 
sional  presidents,  all  of  whom  were  pro¬ 
moted  to  new  or  revised  titles  and  re¬ 
sponsibilities. 

Joining  the  Operating  Committee  from 
Combined  Communications  along  with 
Eller  are: 

Alvin  G.  Flanagan,  president,  Gannett 
Broadcasting  Group,  supervising  seven 
television  stations.  He  previously  was 
president  of  Combined’s  broadcast  divi¬ 
sion. 

Harry  T.  Goss,  president,  Gannett 
Outdoor  Advertising  Group,  with  opera¬ 
tions  in  eight  states.  He  previously  was 
president  of  Combined’s  outdoor  divi¬ 
sion. 

William  J.  Keating,  president,  Gannett 
Central  Newspaper  Group,  with  14 
newspapers  in  five  states.  He  also  con¬ 
tinues  as  publisher  of  the  Cincinnati  En¬ 


quirer. 

Promoted  from  Gannett  regional  vice- 
presidents  to  group  presidents  are: 

Thomas  P.  Dolan,  president,  Gannett 
East  Newspaper  Group; 

Eugene  C.  Dorsey,  president,  Gannett 
Northwest  Newspaper  Group; 

Philip  T.  Gialanella,  president,  Gan¬ 
nett  Southwest  and  Pacific  Newspaper 
Group; 

Maurice  L.  Hickey,  president,  Gan¬ 
nett  Northeast  Newspaper  Group; 

Vincent  E.  Spezzano,  president,  Gan¬ 
nett  Southeast  Newspaper  Group;  and 

Robert  B.  Whittington,  president, 
Gannett  West  Newspaper  Group. 

Neuharth  said  Gannett  operations  will 
remain  based  at  corporate  headquarters 
in  Rochester,  with  the  Combined  Com¬ 
munications  subsidiary  in  its  present 
headquarters  at  Phoenix  and  group  pres¬ 
idents  at  regional  operating  offices  within 
their  areas. 

Y&R  seeks  merger 
with  Marsteller 

Edward  Ney,  chairman  of  Young  & 
Rubicam  Inc.,  disclosed  plans  (June  27) 
to  merge  Marsteller  Inc.  into  the  Y  &  R 
corporate  family. 

TTie  merger  would  put  Y&R  ahead  of 
all  individual  U.S.  agencies  with  a  total 
billing  figure  exceeding  $1.65  billion, 
based  on  1978  figures. 

The  merger,  slated  to  take  effect  Oc¬ 
tober  1  pending  FTC,  IRS,  Justice  De¬ 
partment  and  Marsteller  stockholder  ap¬ 
proval,  would  leave  both  Marsteller  and 
its  Burson-Marsteller  PR  division  in  au¬ 
tonomous  hands  despite  the  anticipated 
“wholly  owned  subsidiary”  status  called 
for  in  the  merger  agreement. 

The  financial  details  of  the  agreement 
are  being  kept  under  wraps  by  both 
firms. 
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PREVIEW — Stanton  R.  Cook,  pub¬ 
lisher  of  the  Chicago  Tribune  and  presi¬ 
dent  of  Tribune  Company,  points  out  a 
detail  of  the  newspaper's  new  produc¬ 
tion  plant  to  Mayor  Byrne  at  a  press 
conference.  With  them  is  Clayton 
Kirkpatrick,  president  and  chief  execu¬ 
tive  officer  of  Chicogo  Tribune  Com¬ 
pany.  "This  is  a  very  important  day  for 
the  city,"  the  mayor  said. 


Production  plant  plans 
unveiled  by  Chi  Tribune 


By  Celeste  Huenergard 

The  Clucaf>o  Tribune  last  week  an¬ 
nounced  plans  to  build  a  new  $150  mil¬ 
lion  plant  and  negotiations  for  ten  nine- 
unit  Goss  presses. 

The  697,000-square-foot  building  will 
be  constructed  on  a  21-acre  site  in 
downtown  Chicago  along  the  city’s  river 
and  is  scheduled  to  be  completed  by  the 
fall  of  1981  and  operational  the  following 
year. 

Roughly  $100  million  of  the  project’s 
$150  million  price  tag  will  be  poured  into 
equipment.  Tribune  production  director 
Wayne  Perry  reported. 

In  addition  to  the  ten  Metroliner  presses 
with  space  for  two  more,  the  slated  fa¬ 
cilities  will  also  include  an  automated 
laser  platemaking  system,  computerized 
newsprint  roll  handling  and  bundle  dis¬ 
tribution  system,  and  a  newsprint 
warehouse. 

Publisher  Stanton  R.  Cook  assured  re¬ 
porters  during  a  press  conference  that 
the  new  structure  would  meet  the  news¬ 
paper’s  needs  “until  the  turn  of  the  cen¬ 
tury.’’ 

“We  believe  it  will  be  one  of  the  finest 
and  most  modern  newspaper  publishing 
plants  in  the  United  States,"  Cook  de¬ 
clared. 

The  new  presses  will  increase  the  dai¬ 
ly’s  press  capacity  from  its  present  speed 
of 60,000  papers  an  hour  to  75,000  papers 
an  hour.  It  will  also  expand  the  number 
of  pages  per  print  run  from  112  to  144. 
Color  availability  will  be  upped  to  16 
pages  of  full  color  and  16  pages  of  spot 
color  for  a  128  page  paper. 

The  proposed  new  laser  platemaking 
technology  will  enable  full-page  paste- 
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ups  prepared  at  the  Tribune  Tower,  the 
company’s  present  Michigan  Avenue 
headquarters,  to  be  scanned  or  “read” 
by  lasers  and  transmitted  by  microwave 
to  the  new  plant  for  platemaking. 

The  pressroom  will  contain  “quiet 
rooms”  from  which  pressmen  will  be 
able  to  make  all  normal  adjustments  dur¬ 
ing  a  press-run.  These  quiet  rooms  will 
be  insulated  from  press  noise,  ink  mist 
and  paper  dust. 

A  computerized  bundle  distribution 
system  will  move  newspaper  bundles 
from  any  press  or  inserter  to  any  truck 
loading  station,  increasing  editorial  and 
advertising  zoning  capabilities.  Comput¬ 
ers  will  also  direct  the  correct  sized  roll 
to  presses  and  load  them  automatically. 

According  to  Perry,  the  mailroom  will 
be  as  “automated  as  technology  cur¬ 
rently  permits,”  although  it  will  not  offer 
on-line  inserting.  Five  Sheridan  72-P  in¬ 


serting  machines  will  be  installed  for  the 
time  being,  the  executive  said,  adding 
that  there  will  be  sufficient  space  in  the 
mailroom  for  an  on-line  system  once 
vendors  devise  a  suitable  one. 

Equipment  plans  also  call  for  the  use 
of  45-inch  newsprint  rolls,  ten  double 
folders  (three  to  two  folders)  and  24 
stackers. 

Cook  told  reporters  the  plant  had  been 
on  the  drawing  board  for  the  past  two 
years,  although  land  for  the  site  was  pur¬ 
chased  in  1967. 

When  asked  why  the  company  had  de¬ 
cided  to  build  now.  Tribune  President 
Clayton  Kirkpatrick  said  the  daily’s  pres¬ 
ent  presses  are  on  the  average  15  years 
old  with  some  as  old  as  39  years. 

“We  were  due  and  possibly  overdue 
for  new  production  facilities,”  he  said. 

The  new  plant  will  house  the  circula¬ 
tion  department  and  most  of  the  produc¬ 
tion  department.  Editorial,  advertising, 
composing,  engraving  and  the  business 
departments  will  continue  to  be  located 
in  the  Tribune  Tower. 


Newsmen  nabbed 
in  pot  raid  in  NJ. 

Two  newspapermen  were  among  the 
12  persons  arrested  June  23  in  the  largest 
seizure  of  marijuana  in  New  Jersey’s  his¬ 
tory. 

Drug  Enforcement  Administration  of¬ 
ficials  said  John  Chapman,  27,  a  re¬ 
searcher  for  the  CourierrJournul  and 
Louisville  Times,  and  Stanley  Bauer,  25, 
a  circulation  supervisor  for  the  Miami 
(Fla.)  Herald  were  arrested  in  the  mid¬ 
night  raid  in  Wildwood,  N.J. 

The  police  apprehended  the  individu¬ 
als  as  they  were  unloading  40  tons  of 
marijuana  onto  a  pier. 
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Top  court  rules  out  prior  restraint  iaw 


By  I.  William  Hill 

States  may  not  punish  a  newspaper  for 
accurately  printing  the  name  of  a  juvenile 
charged  with  a  crime  if  the  information 
was  legally  obtained,  the  U.S.  Supreme 
Court  ruled  this  week. 

In  an  8-0  decision,  with  Justice  Lewis 
F.  Powell,  Jr.  not  taking  part,  the  Justices 
held  unconstitutional  a  West  Virginia  law 
providing  fines  of  up  to  $100  or  jail  terms 
for  publishing,  without  a  judge's  ap¬ 
proval,  the  names  of  children  involved  in 
juvenile  proceedings.  The  statute  only 
affected  newspapers  and  not  other  news 
media. 

The  case  concerned  publication  of  the 
name  of  a  juvenile  by  the  Charleston  (W. 
Va.)  Daily  Mail  and  the  Charleston  Daily 
Gazette.  Reporters  for  both  newspapers, 
by  asking  various  witnesses,  the  police 
and  a  prosecutor,  had  obtained  the  name 
of  a  14- year  old  who  allegedly  shot  a 
classmate. 

In  the  same  day’s  issue,  the  Gazette 
ran  an  editorial  explaining  its  decision 
purposely  to  violate  the  statute,  which  it 
said  was  “unwise  and  possibly  illegal." 
The  newspaper  also  noted  there  were  a 
number  of  eye  witnesses  to  the  shooting 
and  that  three  Charleston  radio  stations 
had  already  broadcast  the  name  of  the 
juvenile. 

All  50  states  have  laws  that  protect  the 
privacy  of  juveniles  in  trouble  but  only 
five,  including  West  Virginia,  go  so  far  as 
to  impose  penalties  on  newspapers  print¬ 
ing  names  of  involved  juveniles.  The 
other  states  are  Colorado,  Georgia,  New 
Hampshire  and  South  Carolina. 

Both  Charleston  newspapers  went  to 
the  West  Virginia  Supreme  Court  of  Ap¬ 
peals  and  won  relief  after  being  indicted 
by  a  Kanawha  County  grand  jury.  The 
prosecutor  then  appealed  to  the  Supreme 
Court. 

The  latter,  in  a  decision  written  by 
Chief  Justice  Warren  E.  Burger,  said  this 
week’s  opinion  follows  the  consistent 
theme  that  “if  a  newspaper  lawfully  ob¬ 
tains  truthful  information  about  a  matter 
of  public  significance,  then  state  officials 
may  not  constitutionally  punish  publica¬ 
tion  of  the  information,  absent  a  need  to 
further  a  state  interest  of  the  highest  or¬ 
der.” 

The  Chief  Justice  cautioned  on  putting 
too  broad  an  interpretation  on  the  West 
Virginia  ruling. 

“There  is  no  issue  before  us  of  unlaw¬ 
ful  press  access  to  confidential  judicial 
proceedings,’’  he  said.  “There  is  no 
issue  here  of  privacy  or  prejudicial  pre¬ 
trial  publicity.” 

The  West  Virginia  Supreme  Court  had 
held  that  the  state  law  infringed  on  free¬ 
dom  of  the  press,  and  the  high  court 
agreed . 

“Even  when  a  state  attempts  to  punish 
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publication  after  the  event,”  Burger 
wrote,  “it  must  nevertheless  demon¬ 
strate  that  its  punitive  action  was  neces¬ 
sary  to  further  state  interests.” 

Justice  William  H.  Rehnquist,  while 


In  a  decision  further  narrowing  down 
who  may  be  regarded  as  a  “public  fig¬ 
ure”  in  libel  cases,  the  U.S.  Supreme 
Court  this  week  (June  26)  revived  a  libel 
suit  brought  by  a  man  claiming  he  was 
falsely  described  as  a  Soviet  agent  in  a 
recent  book  about  Russian  espionage  in 
the  U.S. 

By  the  decision,  the  justices  voted  to 
reject  the  contention  “that  any  person 
who  engages  in  criminal  conduct  au¬ 
tomatically  becomes  a  public  figure  for 
purposes  of  comment  on  a  limited  range 
of  issues  relating  to  his  conviction.” 

“To  hold  otherwise,”  Justice  William 
H.  Rehnquist  wrote  for  the  majority, 
“would  create  an  ‘open  season’  for  all 
who  sought  to  defame  persons  convicted 
of  a  crime.” 

The  ruling  can  possibly  make  newspa¬ 
pers  easier  targets  for  libel  suits. 

In  this  week’s  case,  the  justices  ruled 
that  Ilya  Wolston,  a  naturalized  U.S. 
citizen  born  in  Russia,  is  not  a  “public 
figure”  and  hence  need  only  prove  negli¬ 
gence,  rather  than  actual  malice,  which 
would  have  made  it  more  difficult  to  es¬ 
tablish  libel. 

This  decision  reversed  a  lower  court 
dismissal  of  Wolston’s  suit  against  au¬ 
thor  John  Barron  and  the  publishers  of 
“KGB:  The  Secret  Work  of  Soviet  Se¬ 
cret  Agents”.  At  that  time,  it  was  held 
that  Wolston  was  a  “public  figure”  be¬ 
cause  he  drew  attention  to  himself  in 
1 958  when  he  pleaded  guilty  to  contempt 
of  court  charges  for  an  earlier  failure  to 
appear  before  a  Federal  grand  jury  inves¬ 
tigating  Soviet  spy  operations. 

In  Rehnquist’s  opinion  this  week, 
however,  he  ruled  that  Wolston  did  not 
fall  within  the  category  of  “public  fig¬ 
ures”  who  have  “thrust  themselves  into 
the  forefront  of  a  particular  public  con¬ 
troversy  in  order  to  influence  the  resolu¬ 
tion  of  the  issues  involved.” 

In  another  case  this  week,  the  High 
Court  held  that  Congressional  immunity 
does  not  protect  members  of  Congress 
from  libel  statements  they  make  in  press 
releases  and  news  letters. 

By  an  8-1  decision,  with  Justice  Wil¬ 
liam  J.  Brennan,  Jr.  dissenting,  the  jus¬ 
tices  reversed  a  lower  court  ruling  that 
Senator  William  Proxmire  was  immune 
from  suit  for  statements  made  in  one  of 


joining  in  striking  down  the  West  Vir¬ 
ginia  law,  said  he  did  not  believe  other 
such  laws  applied  to  all  forms  of  media, 
print  and  electronic  alike,  would  be  un¬ 
constitutional. 


his  “Golden  Fleece”  awards  for  wasteful 
government  spending.  . 

In  April,  1975,  the  Wisconsin  Demo¬ 
crat  awarded  the  “Fleece”  to  government 
agencies  which  spent  $500,000  to  help 
Michigan  scientist  Ronald  Hutchinson 
do  research  on  why  “rats,  monkeys  and 
humans  clinch  their  jaws.” 

In  an  opinion  by  Chief  Justice  Warren 
E.  Burger,  the  court  rejected  the  view 
that  the  Constitution’s  “Speech  or  De¬ 
bate  Clause”— which  protects  members 
of  Congress  questioned  elsewhere  for 
their  legislative  activities — ^gave  protec¬ 
tion  to  Proxmire. 

Instead,  the  court  held  the  newsletters 
and  news  releases  Proxmire  issued  in 
connection  with  his  award  were  “not  es¬ 
sential  to  the  deliberation  of  the  Senate” 
and  also  were  not  part  of  the  deliberative 
process. 

At  the  same  time,  it  was  held  that  the 
facts  of  national  publicity  and  Hutchin¬ 
son’s  use  of  public  funds  did  not  make 
Hutchinson  a  “public  figure”  with  proof 
of  malice  necessary  to  gain  a  libel  award. 

The  High  Court  rejected  arguments 
advanced  in  legal  papers  filed  by  House 
and  Senate  leaders  that  Proxmire’s  ac¬ 
tivities  were  part  of  the  “informing  func¬ 
tion”  of  Congress. 

In  Justice  Brennan’s  dissent,  he  noted 
that  “public  criticism  by  legislators  of 
unnecessary  governmental  expenditures 
...  is  a  legislative  act  shielded  by  the 
speech  or  debate  clause.” 

Hutchinson  sued  Proxmire  for  $8  mil¬ 
lion  for  libel,  slander  and  interference 
with  contractual  relations  and  emotional 
distress  when  FVoxmire  called  his  study 
“the  most  outrageous  example  of  waste¬ 
ful,  extravagant  and  stupid  spending.” 

In  the  case  involving  Wolston’s  suit 
for  libel,  Rehnquist’s  opinion  was  joined 
by  Chief  Justice  Burger  and  Justices  Pot¬ 
ter  Stewart,  Byron  R.  White,  Lewis  F. 
Powell,  Jr.,  and  John  Paul  Stevens.  Jus¬ 
tices  Harry  A.  Blackmun  and  Thurgood 
Marshall  joined  in  a  concurring  opinion 
that  stopped  short  of  the  broad  language 
used  by  Rehnquist. 

Born  in  Russia,  Wolston  emigrated  to 
the  U.S.  in  1939.  In  1942,  he  joined  the 
U.S.  Army  and  was  trained  as  a  Russian 
interpreter  and,  on  leaving  the  army, 
worked  in  several  government  jobs.  His 
(Continued  on  pane  12) 
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Buffalo  Courier-Express  sold 


Minneapolis  Star  &  Tribune  Company 
has  purchased  Buffalo  Courier-Express, 
Inc.  of  New  York. 

The  purchase  includes  the  Buffalo 
Courier-Express  morning  and  Sunday 
newspapers,  the  Courier  Cable  Com¬ 
pany,  Inc.,  which  operates  in  the  city  of 
Buffalo,  and  the  Niagara  Photo- 
Engraving  Co.,  Inc. 

Both  companies  are  privately  held  and 
no  figures  were  released  on  the  transac¬ 
tion.  Closing  will  take  place  in  approxi¬ 
mately  60  days. 

The  Buffalo  newspapers  have  been 
owned,  since  1897  by  members  of  the 
Conners  family. 

William  J.  Conners  III,  president  and 
publisher,  will  retire,  but  will  act  as  a 
consultant  to  the  new  owners,  the  John 
Cowles  family. 

Otto  Silha,  president  of  the  Tribune 
Company  and  John  Cowles,  Jr.,  chair¬ 
man,  said  Conners’  two  sons,  William  J. 
Conners  IV  and  Robert  N.  Conners,  will 
continue  in  their  present  positions  as 
vicepresident/assistant  publisher  and 
vicepresident  respectively. 

Richard  C.  Lyons,  secretary/treasurer 
of  Buffalo  Courier  Express  will  also  con¬ 
tinue  as  an  officer  of  the  company. 

A  new  president  and  publisher  is  being 
sought  by  the  new  owner. 

The  Courier-Express  has  a  circulation 
of  125,000  daily  and  257,000  Sunday,  ac- 


Court  rulings 

( Continued  from  pope  11) 


uncle.  Jack  Soble,  was  arrested  in  1957 
on  espionage  charges  by  the  FBI, 
pleaded  guilty  and  was  sentenced  to 
seven  years  in  prison. 

During  that  period,  Wolston  was  sub¬ 
poenaed  several  times  by  a  grand  jury  in 
New  York  City.  Each  time,  he  traveled 
from  his  home  in  Arlington,  Va.  to  ap¬ 
pear,  with  one  exception.  For  not  com¬ 
plying  with  the  last  subpoena,  he  was 
charged  with  criminal  contempt.  He 
pleaded  guilty  and  was  given  a  one-year 
suspended  sentence.  At  no  time,  how¬ 
ever,  did  the  Soble  investigation  and 
prosecution  implicate  Wolston. 

In  1959,  a  Soble  associate,  Boris  Mor- 
ros,  wrote  a  book  about  his  career  as  a 
double  agent  for  the  FBI.  In  it,  he  quoted 
Soble  as  naming  Wolston  as  an  espion¬ 
age  collaborator.  Morros  made  the  point, 
however,  that  Soble  was  “a  confirmed 
liar”. 

In  I960,  a  published  FBI  report  iden¬ 
tified  Wolston  as  a  Soviet  spy.  It  was  not 
clear,  however  whether  the  source  was 
the  Morros’  book,  but  other  facts  in  the 
report  were  erroneous. 

John  Barron  began  extensive  research 


cording  to  Audit  Bureau  of  Circulation 
figures  for  the  six  months  ending  March 
31,  1979.  The  newspaper  is  in  a  court 
battle  with  the  Buffalo  News,  involving 
charges  and  counter  charges  of  antitrust 
violations. 

The  Courier  Cable  company  provides 
service  to  about  40,000  households  in 
Buffalo. 

“We  look  forward  to  becoming  citi¬ 
zens  of  Buffalo  and  to  continuing  the 
Courier-Express  in  the  tradition  of  ser¬ 
vice  to  the  community,”  Silha  said.  “We 
have  confidence  in  Buffalo’s  future  and 
want  to  participate  in  the  area’s  growth 
and  development.” 

The  Minneapolis  Star  &  Tribune 
Company  reported  revenues  of  $162.4 
million  for  the  fiscal  year  ending  Feb¬ 
ruary  24,  1979.  Net  earnings  for  the  same 
period  were  $12.2  million. 

The  company  publishes  the  Min¬ 
neapolis  Tribune,  with  a  daily  circulation 
of  230,000  and  Sunday  circulation  of 
610,000  and  the  Minneapolis  Star,  with 
an  afternoon  circulation  of  225,000. 

The  company  also  owns  daily  newspa¬ 
pers  in  Rapid  City,  S.D.,  Burley,  Idaho, 
and  Great  Falls,  Mont.;  weekly  newspa¬ 
per  groups  in  the  Denver  and  Baltimore 
areas;  television  stations  in  Wichita, 
Kans.,  and  Louisville;  Harper’s 
Magazine  in  New  York  City,  and  31%  of 
the  stock  of  Harper  &  Row  Publishers 
Inc.,  New  York. 


in  the  1960’s  into  the  Soviet  spy  network 
for  his  book,  which  appeared  in  1974. 
The  book  made  only  one  reference  to 
Wolston,  identifying  him  as  one  of  sev¬ 
eral  Soviet  agents  “convicted  of  espion¬ 
age  or  falsifying  information  or  perjury 
and-or  contempt  following  espionage  in¬ 
dictments.”  This  statement  was  based 
on  the  1960  FBI  document. 

Wolston  sued  but  the  suit  was  dis¬ 
missed  by  a  trial  judge  who  ruled  that 
Wolston  was  a  “public  figure”  and  had 
not  proved  malice  on  the  part  of  Barron. 

The  U.S.  Circuit  Court  of  Appeals  in 
Washington  upheld  that  ruling,  but  this 
week’s  decision  reinstates  the  lawsuit. 

Rehnquist’s  opinion  said  the  facts  do 
not  indicate  Wolston  injected  himself 
into  the  public  controversy  surrounding 
the  investigation  of  Soviet  espionage. 

“It  would  be  more  accurate  to  say  that 
Wolston  was  dragged  unwillingly  into  the 
controversy,”  Rehnquist  wrote. 

“A  private  individual  is  not  automati¬ 
cally  transformed  into  a  ‘public  figure’ 
just  by  becoming  involved  in  or  as¬ 
sociated  with  a  matter  that  attracts  atten¬ 
tion.” 

Although  Wolston’s  failure  to  reply  to 
the  grand  jury’s  subpoena  was  newswor¬ 
thy,  Rehnquist  said,  his  failure  to  appear 
appears  to  have  been  the  result  of  his 
poor  health. 


Papers  advised  to 
scrutinize  ads 

The  Ontario  Press  Council  said  news¬ 
papers  should  scrutinize  all  advertise¬ 
ments  before  accepting  them  for  publica¬ 
tion. 

The  council  made  the  recommendation 
after  ruling  that  the  Toronto  Star  should 
not  have  published  an  advertisement  for 
a  telescope  readers  could  use  to  view  the 
February  eclipse. 

Although  it  said  the  Star  should  not 
have  accepted  the  ad,  the  council  com¬ 
mended  it  “for  the  prompt  action  it  took 
to  offset  possible  harmful  effects  of  the 
advertising  message.” 

The  Star  had  phoned  the  advertiser  to 
make  sure  no  telescopes  were  sold  with¬ 
out  a  proper  warning  and  arranged  to 
have  the  telescope  manufacturer  publish 
a  warning  advertisement. 

Hoyt,  retired  editor 
and  publisher,  dies 

Edwin  (Ep)  Palmer  Hoyt,  82,  who  re¬ 
tired  in  1971  as  editor  and  publisher  of 
the  Denver  Post,  died  June  25. 

Hoyt  took  control  of  the  Post  in  1946. 
He  was  chosen  for  the  job  by  the  owners, 
which  included  the  late  chairman  Helen 
G.  Bonfils.  At  the  time,  Hoyt  was  editor 
and  publisher  of  the  Portland  Oreponian. 
He  had  begun  his  career  in  1923  as  tele¬ 
graph  and  sports  editor  of  the  Pendelton 
East  Oreponian. 

Hoyt,  who  revived  the  Post’s  editorial 
page,  is  credited  with  using  his  influence 
to  further  the  region’s  economic  de¬ 
velopment. 


ELECTED — Barton  A.  Cummings, 
chairman  of  the  executive  committee  of 
Compton  Advertising,  Inc.,  was  elected 
chairman  of  The  Advertising  Council  by 
its  board  of  directors  at  the  annua' 
board  meeting  in  New  York  City. 

John  P.  Kelley,  vicepresident,  adver¬ 
tising,  the  Goodyear  Tire  and  Rubber 
Company,  and  retiring  Ad  Council 
chairman,  was  elected  honorary  chair¬ 
man. 

Cummings  announced  that  during 
1978  the  Council  had  obtained 
$573,828,710  worth  of  contributed 
media  time  and  space  for  its  public  ser¬ 
vice  advertising  campaigns. 
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Weekly  circulation  fight 
heats  up  in  New  York  City 


By  John  ConsoH 

Rupert  Murdoch  and  Vere  Harms- 
worth  own  competing  dailies  in  Lon¬ 
don  and  now  a  battle  is  brewing  be¬ 
tween  the  two  in  New  York,  where  Mur¬ 
doch  owns  the  weekly  Village  Voice  and 
Harmsworth  owns  the  Soho  Weekly 
News. 

Doing  Murdoch’s  battling  is  Village 
Voice  publisher  William  Ryan,  and  in 
Harmsworth’s  corner  is  Soho  News  pub¬ 
lisher  and  editor  Michael  Goldstein. 

In  their  latest  battle  over  circulation 
claims,  Goldstein  has  accepted  Ryan's 
offer  to  pick  up  the  tab  for  an  Audit 
Bureau  of  Circulation  audit  plus  first 
year  ABC  membership  dues. 

Goldstein  had  said  he  did  not  have  the 
paper’s  circulation  certified  by  ABC  be¬ 
fore  this  because  Soho  News  was  not 


getting  enough  national  advertising  to 
justify  it. 

The  Soho  Weekly  News  claimed  to 
have  had  an  average  paid  circulation  of 
42,000  in  1978  and  further  claimed  that 
during  1979,  circulation  jumped  to  75,000 
copies  weekly. 

In  addition,  Goldstein  insisted  the  Vil¬ 
lage  Voice  circulation  had  not  reached 
100,000  “in  weeks.’’ 

According  to  the  September  30,  1978 
ABC  figures.  Village  Voice  circulation 
was  170,340.  The  March,  1979  ABC  fas- 
fax  statement  listed  the  Voice  circulation 
at  152,326. 

Ryan  contacted  Goldstein  recently  and 
said  in  a  letter,  “in  the  interest  of  honest, 
open  competition,  the  Voice  has  decided 
to  pick  up  the  tab  for  Soho’s  ABC  mem¬ 
bership  and  audit  for  the  first  year, 
gratis.’’ 


Canada  Dry  introduces  low  caffeine  cola 


Spur  Products  Inc.,  a  subsidiary  of 
Canada  Dry  Corp.,  will  start  a  two- 
month  ad  blitz  in  the  New  York  metro 
area  next  month  to  launch  Spur  Cola. 

This  is  the  company’s  second  attempt 
at  introducing  a  cola  drink.  A  few  years 
back,  it  brought  out  Sport,  which  failed. 

The  product  was  previewed  at  a  press 
conference  Tuesday  (June  26)  in  New 
York.  Jack  Maguire,  vp,  sales  and  mar¬ 
keting,  said  Spur,  which  has  been  selling 
in  Toronto,  will  be  positioned  as  the  “al¬ 
ternative  cola’’  for  “health  conscious’’ 
people  who  want  a  cola  without  caffeine. 
Canada  Dry  claims  Spur  is  99%  caffeine 
free. 

Maguire  said  20C-off  newspaper 
coupon  ads  will  run  in  about  30  newspa¬ 
pers  in  the  area  along  with  tv  commer¬ 
cials.  Total  ad  budget  is  $  1 ,500,000.  Grey 
Advertising  is  the  ad  agency. 

Later  on,  he  said,  a  roll-out  is  con¬ 
templated  in  Southern  markets. 

At  the  press  conference,  stress  was 
placed  on  the  health  aspects  of  caffeine 
consumption. 

Dr.  Roger  Mazlen,  chairman.  Council 
of  Nutrition  and  Cardiovascular  Disease 
American  College  of  Nutrition,  spoke  to 
reporters,  informing  them  that  caffeine 
consumed  in  large  doses  could  produce 
harmful  side  effects  to  small  children, 
pregnant  women,  and  can  cause  heart 
attacks.  In  commonly  consumed  amounts, 
caffeine  can  produce  symptoms  of  ner¬ 
vousness,  irritability,  insomnia  and  gas¬ 
trointestinal  disturbances,  the  Doctor 
said. 

There  are  recent  indications  that 
women  in  the  first  three  months  of  preg¬ 
nancy  may  be  more  prone  to  developing 
benign  breast  problems  if  excessive  caf- 
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Newspaper  ad. 

feine  is  consumed.  In  at  least  one  recent 
study,  15  out  of  16  women  with  high  caf¬ 
feine  intake — 600  mg  or  more  a  day — had 
delivery  complications,  he  said. 

The  newspaper  ads  and  tv  commer¬ 
cials  planned  do  not  mention  what  might 
happen  to  a  person  who  consumes  large 
amounts  of  caffeine. 

Grey  &  Davis  Inc.  is  handling  public 
relations  for  Spur.  Ellen  Lubin-Sherman 
and  Candace  Leeds  are  the  press  con¬ 
tacts. 


Goldstein  told  E&P,  “We  have  ac¬ 
cepted  Ryan’s  offer  and  will  be  spending 
a  lot  of  his  money.  I’ve  already  asked  for 
all  the  necessary  forms  from  ABC.” 

Goldstein  characterized  Ryan’s  ac¬ 
tions  as  unusual  for  a  paper  with  150,000 
circulation.  “Why  are  they  frightened  of 
us,  if  they  have  150,000  circulation,”  he 
said. 

Charles  Bennett,  vicepresident  of 
communications  for  ABC,  told  E&P  it  is 
permissible  for  the  Voice  to  pick  up 
Soho’s  membership  fee  and  cost  for  this 
audit,  as  long  as  Soho  meets  ABC  stan¬ 
dards. 

He  said  the  cost  of  an  audit  for  a  paper 
of  approximately  60,000  circulation 
would  be  $1,200  to  $1,500  plus  $175 
membership  dues. 

RCMP  probing 
press  damage 

RCMP  are  investigating  the  possibility 
of  sabotage  after  the  presses  of  the  New 
Westminster  Columbian  were  damaged 
(June  22),  says  Rikk  Taylor,  the  newspa¬ 
per’s  publisher. 

Damage  to  the  folder  gears  in  the  press 
occurred  during  the  last  three  or  four 
minutes  of  the  press  run  of  the  Express,  a 
Vancouver  newspaper  put  out  by 
employees  of  the  morning  Province  and 
evening  Sun.  The  Vancouver  dailies 
have  been  shut  down  by  a  labor  dispute 
for  the  last  V/i  months. 

The  Express  was  produced  for  the  last 
time  Friday  after  publishing  three  times  a 
week  to  raise  strike  pay  for  employees  of 
Pacific  Press  which  produces  the  Van¬ 
couver  dailies. 

The  Express  had  rented  the  Colum¬ 
bian  presses  and  the  runs  were  operated 
by  pressmen  from  the  strike-bound 
newspaper. 

Taylor  said  parts  of  the  presses  were 
destroyed. 

He  estimated  damage  at  thousands  of 
dollars  and  said  under  the  best  of  condi¬ 
tions  it  would  be  sometime  next  week 
before  repairs  are  complete. 

In  the  meantime,  the  newspaper  will 
be  run  off  on  commercial  presses,  Taylor 
said. 

Guild  members  ok 
tentative  offer 

The  Vancouver-New  Westminster 
Newspaper  Guild,  largest  of  six  unions  at 
Pacific  Press,  has  voted  71%  in  favor  of 
accepting  a  tentative  offer  to  end  the 
7Vi-month  dispute  that  has  halted  pro¬ 
duction  of  Vancouver’s  two  daily  news¬ 
papers. 

The  vote  meant  little,  however,  be¬ 
cause  three  other  unions  in  the  Joint 
Council  of  Newspaper  Unions  have  re¬ 
jected  the  pact.  Under  terms  of  the  joint 
council,  a  settlement  is  not  possible  if 
one  union  rejects  an  offer. 
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Appeal  made 
survival  of  La 

An  appeal  has  gone  out  to  members  of 
Inter  American  Press  Association,  call¬ 
ing  on  them  for  a  cooperative  effort  to 
permit  La  Prensa,  of  Managua,  which 
was  totally  destroyed  by  the  Nicaraguian 
National  Guard,  to  re-appear  whenever 
conditions  allow. 

“The  immediate  need  is  for  the  dona¬ 
tion  of  equipment  so  that  it  can  be  ready 
to  be  shipped  at  a  moment's  notice  when 
peace  is  restored,"  German  E.  Ornes, 
president,  lAPA,  said.  “Subsequently, 
we  may  call  on  members  for  some  finan¬ 
cial  assistance,”  he  said.  Ornes  said  ad¬ 
vance  pledges,  which  are  tax-exempt, 
would  be  welcome. 

Following  the  destruction.  Ornes 
stated  publicly  that  the  lAPA  and  its 
member  publications  throughout  the 
Western  Hemisphere  will  not  allow  La 
Prensa  to  die  (E&P,  June  16). 

In  the  meantime,  James  B.  Canel,  gen¬ 
eral  manager,  in  Miami.  Fla.  headquar¬ 
ters  of  lAPA.  reported  that  Xavier 
Chamorro,  publisher  of  daily  El  Cen- 
troamericano  in  Leon,  has  offered  to 
print  La  Prensa,  as  soon  as  conditions 
allow,  until  the  Chamorro  family  is  able 
to  reconstruct  their  plant  in  Managua. 

While  La  Prensa  had  a  six-unit  Urban¬ 
ite  (totally  destroyed).  Canel  relayed 
word  from  Chamorro  that  the  newspaper 
can  get  started  with  three  units.  Accord¬ 
ing  to  Canel,  a  four-unit  Urbanite  is 
available  in  Costa  Rica,  but  lAPA  would 
appreciate  knowing  if  such  a  press  is 
available  in  the  United  States  for  dona¬ 
tion  through  the  lAPA's  tax-exempt 
Technical  Center. 

Other  minimum  equipment  needs,  he 
said,  were:  Four  perforators;  two  photo¬ 
composers;  two  headliners;  one  camera; 
one  plate  processor;  two  teleprinters. 

As  for  newsprint,  Canel  said  La  Pren¬ 
sa  still  has  700  tons  in  a  coastal  ware¬ 
house  and  40  tons  in  El  Salvador,  so  this 
is  no  immediate  problem. 

In  other  related  matters.  Canel  dis¬ 
closed; 

“La  Prensa  insurance  does  not  cover 
losses  of  the  kind  sustained.  All  records, 
including  outstanding  bills  for  collection, 
were  lost  in  the  bombing  and  fire.  Work¬ 
ing  capital  is  nil,  but  La  Prensa's  credit  is 
top-flight.  Chamorro,  perhaps  calculat¬ 
ing  on  the  low  side,  says  he  will  need 
around  S.'IO.OOO  as  start-up  capital  when 
he  begins  printing  in  Leon.  Apparently 
he  is  counting  on  a  quick  resumption  of 
advertising  income  while  going  ahead 
with  plans  to  rebuild  his  plant  in  Man¬ 
agua.  (Immediately  after  news  was  re¬ 
ceived  of  the  destruction  of  La  Prensa. 

El  Caribe.  of  Santo  Domingo,  pledged  a 
donation  of  $5,()()0  and  Tiempo,  of  San 
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to  ensure 
Prensa 

Pedro  Sula,  Honduras,  offered  an 
interest-free  loan  of  another  $5,000)." 

Member  publications  in  Costa  Rica, 
Honduras  and  Mexico  offered  to  print  La 
Prensa  abroad — to  keep  it  alive 
symbolically — for  the  duration  of  the 
civil  war.  The  Chamorro  family,  how¬ 
ever,  has  declined  the  offers,  with  deep 
gratitude.  They  feel  it  would  be  an  un¬ 
warranted  burden  on  the  host  publication 
and,  moreover,  would  have  little  impact. 
They  prefer  to  wait  until  conditions  allow 
them  to  print  at  El  Centroamericano's 
plant  in  Leon,  Canel  said. 

Violeta  Barrios  de  Chamorro,  widow 
of  Pedro  Joaquin  Chamorro,  has  been 
elected  to  a  five-person  provisional  gov¬ 
ernment.  She  has  cabled  her  resignation 
as  Regional  Vicechairman  of  the  FoP 
Committee.  She  points  out  that  she  does 
not  want  to  involve  the  lAPA,  even  indi¬ 
rectly,  in  Nicaraguan  politics.  Violeta  is 
at  present  in  Costa  Rica.  Xavier 
Chamorro  is  in  Managua. 

Nolles  to  be  public 
information  in  Conn. 

The  Connecticut  State  Legislature  has 
passed  and  Gov.  Ella  Grasso  signed  into 
law — effective  October  I — a  measure 
(Senate  Bill  1264)  to  make  prosecutors' 
agreements  to  drop  criminal  charges  pub¬ 
lic  information. 

The  agreements,  called  nolles,  indicate 
neither  guilt  nor  innocence  under  the 
law.  A  nolled  charge  results  in  a  com¬ 
plete  dismissal  of  the  prosecution  within 
a  year. 

In  addition,  the  new  measure  makes 
public  information  any  original  criminal 
charges  which  have  been  replaced  by 
new.  lesser  charges. 

The  legislation's  passage  had  been 
urged  by  the  Connecticut  Daily  Newspa¬ 
pers  Association. 

Ad  trial  date 
re-set  for  July  9 

The  trial  date  for  the  Federal  Trade 
Commission's  case  challenging  the  Los 
Angeles  Times'  policy  of  allowing  vol¬ 
ume  discounts  for  retail  display  adver¬ 
tisements  has  been  changed  to  July  9. 

The  trial  date  had  been  set  for  June  25. 
The  case  involves  a  1977  FTC  complaint 
against  the  Times.  In  that  complaint,  the 
FTC  alleged  that  the  newspaper  “sys¬ 
tematically  discriminates"  in  the  prices  it 
offers  competing  advertisers  through  its 
volume  discount  ad  rates. 

Volume  discount  are  offered  through¬ 
out  the  newspaper  industry  and  the  out¬ 
come  of  the  case  will  have  an  impact  on 
newspapers  everywhere. 


Robert  R.  Eckert 


Robert  R.  Eckert 
named  publisher 

Robert  R.  Eckert  has  been  named  pub¬ 
lisher  of  the  Baltimore  News  American. 

Eckert  succeeds  Mark  F.  Collins  who 
has  retired  after  15  years  as  the  newspa¬ 
per's  publisher. 

The  appointment  was  announced  by 
Frank  A.  Bennack,  Jr.,  president  and 
chief  executive  officer  of  the  Hearst 
Corporation,  and  Robert  J.  Danzig, 
vicepresident  and  general  manager  of 
newspapers. 

The  Collinses  are  relocating  to  Cape 
Cod,  Massachusetts. 

Eckert  has,  since  1977,  been  publisher 
of  the  International  Herald  Tribune, 
Paris,  France.  Previously  he  was  pub¬ 
lisher  of  the  Binghamton  (NY,)  Press 
and  Sun-Bulletin. 

Keating  replaces 
Lindner  as  publisher 

The  first  visible  change  after  the  June  7 
merger  of  Gannett  Co.  and  Combined 
Communications  was  the  removal  of 
Carl  H.  Lindner's  name  as  publisher 
from  the  Cincinnati  Enquirer’s  masthead 
June  15. 

William  J.  Keating  who  has  been  pres¬ 
ident  of  the  daily  was  given  the  addi¬ 
tional  title  of  publisher. 

Lindner,  president  of  the  American 
Financial  Corp.,  a  $2.6  billion  insurance 
and  financial  holding  company  headquar¬ 
tered  in  Cincinnati,  bought  the  Enquirer 
in  1972,  selling  it  three  years  later  to 
Combined  Communications.  Until  the 
Gannett  merger,  American  Financial  was 
its  single  biggest  shareholder. 

Before  being  elected  to  the  U.S. 
House  of  Representatives  in  1970,  Keat¬ 
ing  practiced  law  in  Cincinnati  and 
served  on  the  city  council.  He  was 
named  president  of  the  Enquirer  in  1973. 
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CMs  seen  pushing  prestige  in  80’s 


By  W.F.  Gloede 

When  he  wrote  1984,  novelist  George 
Orwell  wasn’t  too  far  off,  at  least  not  to 
the  minds  of  several  hundred  newspaper 
circulation  executives  who  gathered  in 
Phoenix  last  week  to  glean  a  collective 
view  of  the  next  decade. 

The  1980’s  are  rapidly  shaping  up  as  a 
decade  of  change  for  newspaperdom.  As 
one  circulation  man  from  New  York  put 
it,  “circulation  people  know  it’s  not 
going  to  be  easy  in  the  coming  years,  but 
one  thing’s  for  damned  sure,  we’d  better 
be  ready.’’ 

An  integral  part  of  being  ready,  ac¬ 
cording  to  several  speakers  and  panelists 
at  the  International  Circulation  Mana¬ 
gers  Association’s  50th  Annual  Sales 
Conference,  is  a  redefinition  of  the  circu¬ 
lation  manager’s  role  in  the  overall 
newspaper  operation.  Circulation 
people,  for  years,  have  taken  back  seat 
to  editorial,  advertising  and  production. 

The  ICMA,  through  an  intensive  ad¬ 
vertising  campaign,  plans  to  sink  the  old 
image  and  replace  it  with  what  the  or¬ 
ganization  sees  as  an  increasingly  more 
important  role  in  newspaper  operations, 
Robert  Macklin,  executive  director, 
ICMA,  said  details  are  being  worked  out 
by  Newspaper  Advertising  Bureau. 

Milwaukee  Journal  publisher  Warren 
Heyse  chided  ICMA  members  for  lurk¬ 
ing  in  the  background  for  too  long.  He 
said  circulation  managers  needed  to  have 
direct  access  to  publishers  at  all  the  na¬ 
tion’s  newspapers  and  served  up  a  ten 
point  formula  for  being  a  cm  in  the 
1980’s. 

“Editors  may  not  think  very  kindly  of 
your  ideas,’’  warned  Heyse,  “but  they 
will  listen  carefully — they  have  to.” 

Heyse’s  formula,  in  addition  to  calling 
for  an  expanded  CM  role  in  the  entire 
newspaper  operation,  advised  ICMA 
members  to  work  as  revenue  producers, 
use  the  marketing  concept  in  the  selling 
operation,  sound  off  to  editors,  use  re¬ 
search,  conserve  energy  and  target  the 
“middle-aged”  market. 

Heyse  called  1978  a  “banner  year”  for 
nationwide  newspaper  circulation,  citing 
figures  indicating  that  some  62  million 
daily  papers  were  sold — 54  million  on 
Sunday. 

Professor  John  Udell  of  the  University 
of  Wisconsin,  a  recognized  expert  on 
newspaper  business  functions,  also 
stressed  the  need  for  cm’s  to  target  the 
middle  aged  readership  spawned  during 
the  post  World  War  II  baby  boom. 
“They  were  at  one  time  tv  babies,”  he 
said,  “but  they’re  now  turning  to  news¬ 
papers  more  and  more.” 

Udell  said  the  newspapers  of  the  next 
decade  will  have  to  look  into  ways  to  cut 
energy  costs.  Long  delivery  routes  will 
necessarily  be  scrapped  in  favor  of  satel- 
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lite  printing  plants  strategically  located 
throughout  the  paper’s  circulation  area. 

He  too  is  convinced  that  the  American 
press  is  strong  now  and  to  become 
stronger  over  the  next  ten  years.  He 
measures  newspaper  circulation  success 
by  citing  newsprint  consumption,  and  he 
told  the  group  that  since  the  mid  1970’s 
recession,  newsprint  consumption  is  up 
some  18.6%  to  9.9  million  metric  tons. 
By  1985,  he  projected,  that  figure  will 
have  climbed  to  10.2  million,  or  15% 
greater  than  1978. 

Darrow  Tully,  general  manager  for 
Phoenix  Newspapers  Inc.,  maintained 
that  the  newspaper  of  the  80’ s  will  face 
tremendous  economic  pressures  along¬ 
side  competition  from  electronic  media. 

In  the  next  decade,  he  said,  newsprint 
prices  (his  company  spends  $18.40  per 
year  per  seven  day  subscriber)  will 
force  a  hike  in  advertising  rates  and 
eventually  force  smaller  editions  contain¬ 
ing  tighter  writing  to  be  produced  in 
satellite  printing  plants.  Using  satellite 
plants,  according  to  Tully,  would  facili¬ 
tate  a  move  from  letterpress  to  offset 
presses,  giving  publishers  maximum  flex¬ 
ibility  in  production  and  allowing  earlier 
deadlines  and  press  runs. 

Tully  said  he  thinks  newspapers  will 
find  alternative  ways  to  get  to  their  read¬ 
ers  over  the  next  ten  years.  Electronic 
delivery  will  probably  be  a  fixture  by  the 
mid  19W’s,  he  said,  so  newspaper  circu¬ 
lation  people  better  be  ready  by  the  mid 
80’s.  In  the  immediate  future,  though, 
Tully  thinks  “the  day  of  the  little  mer¬ 
chant  (young  carrier)  is  gone.”  They’re 
too  hard  to  find,  expensive  to  pay  and 
often  unreliable;  adult  carriers  will  likely 
be  a  way  of  life  for  most  papers  by  the 
middle  of  the  next  decade,  he  said. 

John  Taylor,  promotion  director  for 
the  Toronto  Star,  told  the  ICMA  mem¬ 
bers  that  they’d  better  stop  using  the 
word  selling  in  describing  their  function. 
The  term  is  now  marketing — to  specific 
target  groups. 

Taylor  predicted  a  9%  plus  population 
increase  for  both  the  U.S.  and  Canada  by 
1985.  He  also  foresaw  a  20%  rise  in  the 
number  of  households  by  the  same  year, 
a  figure  that,  if  true,  could  mean  market 
expansion  for  many  newspapers  that 
don’t  necessarily  see  their  own  markets 
as  growing.  Real  family  income,  he  pro¬ 
jected,  will  rise  by  about  33%.  And  work¬ 
ing  women  will  continue  to  grow  in  num¬ 
bers;  Taylor  sees  them  as  one  of  the  best 
newspaper  reader  groups  in  the  popula¬ 
tion. 

Later  in  the  conference,  speakers  ad¬ 
dressed  themselves  to  the  growing  role 
of  computers  in  circulation  management. 
The  key  in  the  use  of  computers,  accord¬ 
ing  to  Ken  Todd  of  the  Indianapolis 
News,  is  to  train  staff  to  run  the  system 
effectively,  without  letting  the  computer 


run  them. 

Vincent  C.  Bordash  of  Long  Island’s 
Newsday  related  the  use  of  computers  to 
total  market  coverage,  a  feat  his  paper 
achieves  by  using  a  weekly  special  sent 
to  all  non-subscribers.  Newsday  has  a 
continually  updated  subscriber/non¬ 
subscriber  file  that  Bordash  said  had 
much  to  do  with  the  paper’s  continued 
growth  over  the  past  several  years. 

The  1979-80  executive  roster  of  the 
ICMA  was  slated  the  first  day  of  the 
conference,  excluding  the  second  vice- 
president’s  post  which  was  filled  by  a 
Wednesday  afternoon  election. 

Assuming  the  organizational  reigns 
from  Daniel  Orr  of  the  Boston  Globe 
(now  to  serve  as  ICMA  board  chairman) 
is  Harold  A.  Schwartz  of  the  Milwaukee 
Journal.  Stepping  into  Schwartz’s  execu¬ 
tive  vicepresident  position  is  James  F. 
Robinson  of  the  Toronto  Star.  Filling 
Robinson’s  first  vicepresident  post  is 
William  T.  Jardine  of  the  Minneapolis 
(Minn.)  Star  and  Tribune. 

Charles  Harriman  of  the  Houston 
Chronicle  was  elected  to  the  second 
vicepresident  position.  Albert  Von  En- 
tress,  who  also  ran  for  the  spot,  is  ex¬ 
pected  to  move  into  ICMA  management 
next  year  according  to  past  traditions. 

The  ICMA’s  Annual  Hall  of  Fame 
Award  was  split  between  two  former 
newspaper  carriers  this  year:  Barry  G. 
Cameron,  the  retired  business  manager 
for  the  Pittsburgh  Press  and  former  Port¬ 
land  (Ore.)  News  carrier,  took  one  of  the 
awards.  Dr.  Ralph  W.  Adams,  president 
of  Troy  State  University  in  Alabama  and 
former  Birmingham  News  carrier,  took 
the  other. 

The  ICMA’s  Presidential  awards  went 
to  William  “Bill”  Stoody  of 
Kitchener-Waterloo  (Ontario,  Canada) 
Record  and  Ronald  C.  Anderson,  circu¬ 
lation  director  for  the  Rochester  CJannett 
Newspapers. 

The  annual  promotion  display  awards 
were  distributed  among  36  dailies  in  four 
circulation  categories.  An  overall  award, 
based  on  excellence  in  circulation  sales 
promotion,  circulation  public  relations, 
motivation  programs  and  International 
Carrier  Day  promotions,  was  given  four 
dailies  spread  from  Baltimore  Md.  to 
Medicine  Hat,  Alberta,  Canada. 

The  first  category  (35,000  daily  circu¬ 
lation  and  under)  award  was  given  to  the 
Medicine  Hat  News  of  Medicine  Hat, 
Alberta. 

In  the  35,000  to  100,000  circulation 
group,  the  award  went  to  the  Nevada 
State  Journal  and  Reno  Gazette  in  Reno 
Nevada. 

The  winner  in  the  100,000  to  200,000 
category  was  the  Columbia  Record  in 
Columbia,  South  Carolina  and  in  the 
200,000  and  over  class,  the  award  went 
to  the  Baltimore  Sun. 
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24  newspeople 
win  federally 
funded  grants 

Twenty-four  journalists  have  received 
fellowships  to  study  at  the  University  of 
Michigan  and  Stanford  University  during 
the  1979-80  academic  year. 

The  fellowships  are  funded  by  grants 
from  the  National  Endowment  for  the 
Humanities  (NEH).  The  first  group  of 
journalists  arrived  on  the  campuses  in 
1973. 

The  non-degree  program  for  the  12 
NEH  Fellows  at  each  university  begins 
in  September.  The  journalists  receive  in 
addition  to  tuition  a  $15,000  stipend  al¬ 
lowing  them  to  pursue  independent  study 
and  attend  specially  designed  seminars 
over  the  nine-month  period. 

Winners  of  the  fellowships,  selected 
independently  by  Michigan  and  Stan¬ 
ford,  represent  all  branches  of  the  news 
media  and  many  regions  of  the  United 
States. 

The  Michigan  program  is  directed  by 
Prof.  Ben  Yablonky  of  the  department  of 
journalism.  The  program  at  Stanford  is 
under  the  direction  of  Prof.  Lyle  M.  Nel¬ 
son  of  the  department  of  communication, 
and  Harry  N.  Press,  managing  director. 

The  National  Endowment  for  the 
Humanities  is  a  federal  agency  chartered 
by  Congress  in  1965  to  support  scholarly 
research,  education,  and  activities  for 
the  general  public  which  will  aid  broad 
participation  in  the  humanities. 

The  journalism  fellowships  were 
funded,  NEH  officials  explained,  “to 
give  professional  journalists  an  oppor¬ 
tunity  to  stand  back  from  their  work  for 
an  extended  period  and  examine  in  his¬ 
torical,  social,  cultural  and  philosophical 
perspective  the  bodies  of  knowledge 
upon  which  their  profession  draws.  Its 
intention  is  to  deepen  their  understand¬ 
ing  of  the  humanistic  content  of  the  pro¬ 
fession  and  to  improve  the  quality  of 
their  leadership  in  the  profession.” 

Fellows  at  the  University  of  Michigan 
and  their  intended  areas  of  study: 

COIX)RADO 

Palrick  McGuire,  32,  staff  reporter,  Denver  Post. 
Philosophy,  contemporary  literature,  modern  history. 
n.ORIDA 

John  Fairhall.  28,  reporter,  the  Sun-Sentinel,  Fort  l.auder* 
dale.  National  health  insurance — history,  philosophy,  public 
health. 

LOUISIANA 

Chris  Segura.  36,  assistant  city  editor,  the  Times-Picoyune. 
New  Orleans.  Central  American  studies — art.  music,  litera¬ 
ture  and  press,  also  geography  and  economics  of  area. 
MARYLAND 

Frederic  Hill,  39.  correspondent,  Baltinufre  Sun.  Paris. 
France.  American  political  history.  Western  European  his¬ 
tory  and  French  literature. 

Judith  Rousuck.  28.  reporter,  Baltimore  Sun.  Impact  of 
business  and  law  on  the  arts — art,  history,  law  and  manage¬ 
ment. 

MASSACHUSETTS 

Linda  Megathlin.  28,  executive  editor,  the  Evening  News, 
Southbridge.  Evolution  of  concept  of  success  in  American 
society — cultural  history,  literature  and  drama. 
MINNESOTA 

Steven  Dornfeld.  32,  political  writer.  Minneapolis  Tribune. 
Political  campaign  financing — history,  philosophy,  law. 
economics. 

16 


MONTANA 

Thomas  Kotynski,  31,  state  house  reporter.  Great  Falls 
Tribune,  Helena.  Environmental  studies — history,  an¬ 
thropology.  economics. 

MISSOURI 

Robert  Nelson,  32,  staff  writer,  Kan.sas  City  Star.  Urban 
studies — history  and  development  of  U.S.  cities. 

NEW  YORK 

Jay  Gallagher,  32,  city  hall  reporter.  Rochester  Times- 
Union.  Urban  studies — history,  philosophy,  urban  design  and 
planning. 

Philip  Langdon,  32,  reporter.  Buffalo  Evening  News. 
Urban  studies — American  urban  history,  architecture,  urban 
planning. 

PENNSYLVANIA 

Louis  Anlosh.  37,  reporter,  Philadelphia  Bulletin.  Changes 
in  values  in  American  life — philosophy  and  urban  studies. 

Fellows  at  Stanford  University  and  in¬ 
tended  areas  of  study: 

CAI.IPORNIA 

Allison  Engel.  2S,  reporter.  San  Jose  Mercury.  Urban  stud¬ 
ies. 

Leo  Stutzin,  44.  living  section  editor,  drama  and  arts  critic. 
Modesto  Bee.  Drama  and  the  visual  arts. 

FLORIDA 

Robert  Shaw.  3.S.  Tallahassee  bureau  chief,  Miami  Herald. 
The  myth  of  the  self-reliant  American;  politics  of  depen¬ 
dency. 

Richard  Thomas,  29,  managing  editor,  Boca  Raton  News. 
The  history  of  modem  society  and  its  culture. 

ILLINOIS 

Diivid  Awbrey,  30.  editorial  writer  and  legislative  corre¬ 
spondent.  Lindsay-Shaah  Newspapers,  Decatur.  American 
history,  thought  and  religion. 

Sylvester  Monroe.  2R,  correspondent,  Newsweek. 
Chicago.  Urban  studies. 

MASSACHUSETTS 

Susan  Trausch,  33.  reporter.  Boston  Clohe.  American  stud¬ 
ies:  How  the  revolution  of  the  common  man  and  woman  is 
changing  the  political  and  economic  system — and  vice  versa. 
MARYLAND 

Harold  Piper.  40.  Moscow  bureau  chief,  Baltimore  San. 
Western  culture,  modern  thought  and  literature. 
MINNESOTA 

David  Early,  28,  Minneapolis  Star.  American  studies. 
NEW  MEXICO 

Larry  Calloway.  41.  newsman.  Associated  Press.  Santa  Fe. 
History  of  the  Western  United  States. 

OKLAHOMA 

Vicki  Monks.  28.  reporter,  KWTV,  Oklahoma  City.  The 
historical,  economic  and  political  relationship  of  the  United 
States  and  Mexico. 

PENNSYLVANIA 

.  Joel  Shurkin.  41 ,  science  writer.  Philadelphia  Inquirer.  The 
effects  of  scientific  and  technological  innovation  on  history 
and  society. 


The  Connecticut  State  Supreme 
Court,  in  session  at  Hartford,  has  upheld 
lower  court  rulings  to  the  effect  that  trus¬ 
tees  of  the  Register  Publishing  Co.,  New 
Haven  (Journal-Courier,  Sunday  Refiis- 
ter)  had  acted  properly  in  1973’  takeover 
of  the  ill-fated  Hartford  Times. 

Two  rulings  by  lower  Connecticut 
courts,  vindicating  Lionel  S.  Jackson, 
publisher  of  the  New  Haven  papers,  and 
his  associates,  were  upheld.  Jackson’s 
brothers  and  sisters  had  filed  the  suits  in 
court,  claiming  that  Jackson  and  the  trus¬ 
tees  had  improperly  speculated  and  that 
the  trust  controlling  the  Register  Publish¬ 
ing  Co.  actions  was  operating  illegally. 

Gannett  Company  of  Rochester,  N.Y., 
sold  the  Hartford  paper  to  the  Register 
Publishing  for  a  sum  in  excess  of  $8  mil¬ 
lion;  the  Hartford  paper  ceased  publica¬ 
tion  in  October,  1976. 

The  John  Day  Jackson  Trust,  estab¬ 
lished  in  1956,  was  a  conventional  trust, 
designed  as  much  “for  the  propagation 
and  perpetuation  of  a  certain  political 
and  economic  philosophy,"  as  for  fman- 


Zellerbach  to  build 
newsprint  machine 

Construction  of  a  third  newsprint 
machine  is  planned  for  the  fall  of  this 
year  by  Crown  Zellerbach  Canada  Ltd. 
Cost  of  the  new  machine  and  related 
equipment  at  Elk  Falls,  British  Colum¬ 
bia,  is  estimated  to  be  $171  million 
(Canadian). 

Annual  newsprint  production  after  the 
expansion  is  to  be  405,000  metric  tons 
with  the  increase  slated  at  180,000  metric 
tons. 

Related  equipment  will  include  a 
thermomechanical  pulp  mill,  new  ship¬ 
ping  dock  and  warehouse  plus  a  tur¬ 
bogenerator  to  generate  additional  elec¬ 
tric  power. 

The  newsprint  machine  will  be  or¬ 
dered,  according  to  Thomas  Rust,  presi¬ 
dent  of  the  Canadian  company,  after 
British  Columbia  Hydro  (a  provincial 
agency)  orders  a  cable  to  transmit  elec¬ 
trical  power  to  Vancouver  Island  from 
the  B(r  mainland.  Rust  said  the  expan¬ 
sion  of  the  newsprint  facility  was  linked 
to  Hydro’s  delivering  electric  power  to 
the  Island  by  the  end  of  1983.  The  tur¬ 
bogenerator,  Rust  said,  would  permit  the 
newsprint  facility  to  operate  on  limited 
power  until  Hydro  completed  the  cable 
installation. 

To  feed  the  new  newsprint  machine  an 
additional  510  million  cubic  feet  of  wood 
chips  will  be  needed  annually. 

Crown  Zellerbach  Corp.  of  San  Fran¬ 
cisco  has  about  an  88%  interest  in  the 
Canadian  company. 


cial  gain,  the  high  court  ruled. 

“While  there  is  support  (in  the  court 
records)  for  the  plaintiffs’  claim  that  the 
trustees  failed  adequately  to  investigate 
the  circulation  and  financial  records  .  .  . 
prior  to  the  acquisition  and  that  the  de¬ 
fendants  were  probably  negligent  in  fail¬ 
ing  to  do  so,”  the  high  court  ruled, 
“there  is  nothing  in  the  record  indicating 
the  conduct  of  the  defendants,  in  relying 
on  the  representations  of  Gannett  as  to 
those  matters,  was  such  as  to  rise  to  the 
level  of  'willful  misconduct’  as  that  term 
is  defined  in  the  law.” 


Sale  canceled 

Multimedia  Inc.  said  its  previously  re¬ 
ported  agreement  to  purchase  California 
Fashion  Publications,  Los  Angeles,  for 
$12  million  has  been  canceled  by  both 
parties.  Multimedia  said  it  was  unable  to 
reach  final  terms  with  the  closely  held 
publisher  of  two  apparel-industry  news¬ 
papers. 


Acquisition  of  Hartford  Times 
upheld  by  state  supreme  court 
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Classified  reader  study 
to  pack  sales  wallop 


By  Eric  Anderson 

Vicepresident,  Classified 
Newspaper  Advertising  Bureau 

Who  is  the  classified  reader? 

The  answers  are  starting  to  come  in. 
The  bureau’s  major  national  study  of 
1 ,200  adults  in  100  markets  is  completed, 
and  is  being  analyzed  now.  And  1  have 
some  preliminary  results  to  share  with 
you. 

First,  readership  of  individual  clas¬ 
sified  categories;  among  U.S.  adults  who 
read  a  newspaper  on  an  “average  day”, 

•  24  out  of  100  look  at  employment 
classified — a  60%  increase  over  our  1971 
figure  of  15  out  of  100. 

•  23  out  of  100  look  at  real  estate 
classified — a  15%  increase. 

•  20  out  of  100  look  at  automotive — 
another  big  Jump  of  67%. 

•  28  out  of  100  look  at  general  mer¬ 
chandise  classifieds — a  40%  increase 
over  1971. 

•  10  out  of  100  look  at  recreational  or 
sports  equipment  classified,  and  the 
same  number  look  at  classified  ads  for 
household  services  or  other  services. 

Our  interviewers  carried  with  them  the 
previous  day’s  issue  of  every  newspaper 
with  at  least  10%  penetration  in  the  area, 
so  readers  had  the  classified  pages 
spread  out  in  front  of  them  and  could 
recognize  categories  they’d  looked  at.  In 
the  study  eight  years  back,  they  were 
asked  to  recall  the  categories  they’d 
looked  at.  Even  allowing  for  differences 
in  method,  it  seems  clear  that  we  are 
seeing  some  higher  levels  of  classified 
readership. 

Reasons  for  the  improved  showings? 
One  factor  may  be  the  increased  clas¬ 
sified  linage:  it  makes  sense  to  assume 
that  the  larger  pool  of  classified  informa¬ 
tion  attracts  more  readers.  The  greater 
use  of  display  type  and  logos  nowadays 
may  also  be  a  factor. 

A  very  important  link  we’ll  be  making 
is  between  the  readership  and  prospect 
status  of  the  readers.  We  expect  to  have 
numbers  to  position  newspaper  classified 
as  a  directional  medium.  That  is,  we’ll 
show  that  when  our  readers’  prospect 
status  is  “ready  to  buy”,  they  turn  to 
classified  for  the  information  they  need 
on  a  specific  house,  car,  job,  merchan¬ 
dise  item,  service  .  .  . 

Since  this  prospect  status  identifica¬ 
tion  is  probably  the  single  most  impor¬ 
tant  aspect  of  the  study  from  our  point  of 

(Excerpts  from  a  prepared  presentation 
made  at  the  Association  of  Newspaper 
Classified  Advertising  Managers  annual 
meeting,  June  27.) 
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view  as  people  interested  in  selling  clas¬ 
sified  advertising. 

At  this  point,  we  just  know  the  outside 
limits  of  various  “active  prospect”  mar¬ 
kets: 

On  an  average  day,  7%  of  adults  are 
“actively  looking”  for  a  new  job.  That 
represents  1 1  million  people  in  the  job 
market  every  day — a  lot  of  prospects. 

6%  are  “actively  looking”  for  a  car 
...  9  million  adults.  5%  are  looking  for 
homes  to  buy  .  .  .  another  5%  are  look¬ 
ing  to  rent  a  house  or  apartment.  This 
real  estate  market  represents  15  million 
adults  who  are  “actively  looking.” 

You  know  that  absolute  numbers  of 
readers  are  not  what  matters.  The  power 
of  a  classification  to  the  advertiser  is  the 
percentage  of  readers  who  are  active 
prospects.  And  those  are  the  kinds  of 
figures  we  will  be  giving  you  in  employ¬ 
ment,  automotive  and  real  estate:  pros¬ 
pect  status  figures. 

And  when  your  advertisers  say, 
“Okay,  so  they’re  ‘active  prospects’  and 
they  looked  at  the  classification — but  did 
they  do  anything?”  .  .  . 

At  present,  we  know  that  28%  of  the 
readers  of  “yesterday’s  paper”  placed 
one  or  more  classified  ads,  and  20%  of 
those  who  didn’t  read  yesterday’s  paper 
placed  an  ad. 

Classified  people  are  not  only  readers 
but  advertisers;  their  trust  in  the  medium 
is  reflected  on  both  sides  of  the  transac¬ 
tion  and  justified  by  the  response:  60% 
received  5  or  more  responses  to  their 
ads,  and  20%  received  20  or  more  re¬ 
sponses.  Our  further  breakdowns  will 
show  demographic  differences  in  placing 
of  classified  ads  by  sex,  occupation,  in¬ 
come  level  and  education  level. 

The  study  also  investigated  what  the 
public  thinks  about  classified  advertis¬ 
ing.  Certainly  the  best  indicators  of  at¬ 
titude  are  use  of  the  ads,  through  read¬ 
ing,  following  up,  placing.  But  we  also 
asked  questions  intended  to  get  at 
specific  attitudes. 

These  are  the  percentages  that  gave 
classified  advertising  a  “good”  or  “ex¬ 


tremely  good”  rating: 

“A  good  place  to  advertise 
things  you  want  to  sell’  79% 

“Makes  it  easy  to 

find  what  you  want”  76% 

“Helpful”  71% 

“A  good  way  to  look  for  a 
house  or  apartment”,  72% 

Then,  two  lower  figures: 

“A  good  way  to  look  for  a  job”  55% 
and 

“Helps  you  save  money”  43% 


One  other  thing  that  we  hoped  for  from 
this  study,  and  that  we  have  definitely 
got.  And  that  fs  proof  that  classified  rep¬ 


resents  a  strong  reader  interest  .  .  .  and 
I  mean  even  beyond  the  kind  of  classified 
reading  you  do  to  find  out  what  your 
house  or  car  is  worth,  or  what  employers 
are  offering  for  your  skills  ...  in  one  of 
its  aspects,  classified  is  a  type  of  news¬ 
paper  reading  material:  people  read  it  the 
way  they  read  the  news,  or  the 
obituaries,  or  the  letters  to  the  editor  or 
Ann  Landers  .  .  .  because  it’s  a  fas¬ 
cinating  way  to  find  out  what  the  human 
race  is  up  to. 

It’s  very  early  in  the  analysis  of  all  the 
classified  readership  data,  as  I  told  you. 
I’ve  been  able  to  bring  you  just  a  few 
tidbits  to  whet  your  appetite.  The  defini¬ 
tive  outcome  of  the  study  will  be  your 
standard  detailed  research  report  and 
analysis,  with  all  the  important  tables 
and  formulas.  A  face  that  only  a  re¬ 
searcher  could  love. 

We  will  have  a  much  more  dazzling 
package  of  classified  readership  study 
results.  Attractive,  pared  to  essentials, 
so  that  you  can  use  it  to  sell  classified 
advertising.  Entertaining,  so  that  you 
can  put  it  on  the  program  at  a  realtors 
conference  or  an  auto  dealer  seminar. 
This  is  what  you’ll  be  getting: 

A  major  slide  presentation  on  the  basic 
classified  story  as  revealed  in  the  study 
results.  On  the  order  of  “give  me  shel¬ 
ter.”  With  a  taped  commentary  and  a 
scripted  alternative.  Separate  additional 
segments  of  this  show  will  let  you  adapt 
it  for  specific  markets  such  as  employ¬ 
ment,  automotive,  real  estate. 

We’ll  do  a  customized  report  for  each 
of  the  major  categories  to  be  used  as  a 
mailing  piece  or  a  leave-behind. 

And  you  can  really  customize  a  clas¬ 
sified  readership  presentation  for  your 
paper  ...  by  actually  surveying  clas¬ 
sified  readership  in  your  market.  Our  re¬ 
search  department  will  be  sharing  our 
questionnaire  with  you,  and  will  be  ready 
to  talk  about  adapting  the  methodology. 

The  classified  readership  study  was 
designed  by  the  research  department  of 
the  bureau;  conducted  by  the  Response 
Analysis  Corporation  of  Princeton,  New 
Jersey;  underwritten  by  the  Newsprint 
Information  Committee;  and  recom¬ 
mended  by  the  ANCAM  Action  Commit¬ 
tee. 

It  is  the  eighth  in  the  series  of  major, 
basic  newspaper  research  studies  done 
by  the  NAB  with  the  financial  backing  of 
the  Newsprint  Information  Committee 
over  the  past  two  decades. 

This  is  the  first  such  study  on  clas¬ 
sified  advertising,  and  I  know  the  clas¬ 
sified  industry  is  pleased  both  to  get  the 
vital  information  the  classified  read¬ 
ership  study  has  developed,  and  to  see 
the  newspaper  industry  recognize  the 
importance  of  classified  by  commission¬ 
ing  this  major  study. 
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How  to  sell  retailer 
on  classified  ads 


John  A.  Murphy,  vicepresident,  sales 
promotion/marketing  for  National  Retail 
Merchants  Association,  said  newspaper 
classified  ad  salesmen  must  develop  a 
“very  strong  argument”  if  they  want  to 
sell  classified  to  the  retailer. 

Murphy,  who  was  manager  of  retail 
sales  for  the  Newspaper  Advertising 
Bureau  before  joining  NRMA  last  Au¬ 
gust,  suggested  some  pointers  to  make  in 
a  talk  at  the  59th  annual  Conference  of 
the  Association  of  Newspaper  Classifed 
Advertising  Managers  in  Cleveland. 

“Oddly  enough,  there  is  a  vague  simi¬ 
larity  between  the  theory  of  direct  mail 
and  classified.  And  it  would  do  you  good 
to  study  the  other  media  in  order  to  un¬ 
derstand  more  fully  your  own  medium. 

“For  example,  direct  mail,  it  has  been 
said,  can  be  extremely  expensive.  Just 
like  it  has  been  said  that  classified,  com¬ 
pared  to  R.O.P.,  is  expensive.  But  this  is 
only  true  if  the  one  selecting  the  media 
fails  to  understand  it.  Direct  mail  is  ex¬ 
pensive  if  there  is  waste  distribution.  Di¬ 
rect  mail  is  expensive  if  a  retailer  mails 
flyers  promoting  mink  coats  to  $5,000  a 
year  households.  And  this  is  occasion¬ 
ally  done.  But  direct  mail  is  inexpensive 
if  the  retailer  mix-matches  his  lists  and 
extracts  those  households  that  earn  say 
$50,000  per  year  and  over.  The  retailer 
eliminates  the  unpotential  customers  and 
zeros  right  into  the  greatest  potential.  He 
will  not  mail  as  much,  but  he  doesn’t 
have  to. 

“And  the  same  thing  applies  to  news¬ 
paper  advertising.  Certain  items  receive 
stronger  readership  in  different  sections 
of  the  paper.  Yet,  placing  an  item  within 
the  R.O.P.  sections  of  the  paper  can,  in 
some  cases,  be  a  hit  or  miss  proposition 
for  the  retailer.  Because,  generally  a 
newspaper  cannot  guarantee  to  all  retail¬ 
ers  a  particular  position  within  the  paper, 
in  spite  of  what  the  retail  salesmen  tell 
their  accounts. 

“But  you  people  can  guarantee  a  par¬ 
ticular  category  or  classification  within 
the  classified  section.  And  like  direct 
mail,  vou  can  zero  rieht  into  a  crime 
audience,  and  a  more  selective  audience 
...  a  buying  audience.  This  is  called 
marketing, — and  you  can  become  mar¬ 
keters  by  marketing  the  classified  section 
of  the  paper. 

“Am  I  suggesting  that  retailers  should 
pull  out  of  R.O.P.?  No.  I  am  suggesting 
that  certain  retail  goods  and  services  can 
be  marketed  better,  and  more  efficiently, 
within  the  classified  section. 

“For  example,  retailers  are  always 
loaded  down  with  extra  goods.  This  is 
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why  we  have  sales.  If  the  proper  number 
of  goods  were  bought,  it’s  obvious  that 
we  would  not  have  sales.  But  we  have 
sales  to  clear  out  over  bought  goods,  and 
maintain  traffic  flow.  But  there  are  cer¬ 
tain  goods  that  do  not,  because  of  quan¬ 
tity,  warrant  a  display  ad.  For  example,  a 
buyer  who  buys  1200  dozen  shirts  at  the 
beginning  of  the  season,  and  sells  all  but 
5  dozen  in  mixed  sizes,  must  dispose  of 
these.  Can  he  afford  a  display  ad?  Gen¬ 
erally  no,  since  the  sale  of  the  shirts 
probably  would  not  pay  for  the  space 
bought  to  promote  them.  But  a  classified 
ad  for  men’s  shirts  composed  of  4  or  5 
lines,  placed  in  the  many  categories 
within  the  classified  section  that  appeals 
to  men,  would  zero  right  into  the  re¬ 
tailers  prime  prospects.  This  is  retail 
marketing,  and  a  strong  selling  point  for 
the  retailer  you  call  on,  and  this  is 
classified  marketing. 

“Why  don’t  you  compose  a  list  of 
merchandise  for  the  retailer  that  could  be 
placed  throughout  the  classified  section? 
And  then  go  a  step  further  and  explain 
just  who  will  be  reading  a  particular  clas¬ 
sified  category,  and  why  they  will  be 
reading  this  category?  He  will  get  the 
message,  and  respect  your  marketing 
approach.  The  nice  thing  is  that  virtually 
every  item  within  every  store  can  be 
promoted  effectively  within  the  clas¬ 
sified  section.  If  you’ll  just  think,  and 
think  about  what  you’re  really  selling, 
and  to  whom  \oti  can  reach,  and  then  go 
to  the  retailer  and  say  "What  are  you 
selling,  and  whom  do  you  wish  to  reach?” 
you  will  be  able  to  show  him  how  he  can 
reach  and  sell  through  classified,  using 
the  marketing  approach. 

”1  called  several  newspapers  and 
compiled  a  list  of  problems  the  classified 
salesman  faces  when  trying  to  get  more 
retail  linage  into  the  classified  section. 
And  they  go  like  this: 


“1.  ‘If  you  sell  retail,  you’ll  be  step¬ 
ping  on  another  department’s  toes. 

“2.  ‘You’re  too  busy  dealing  with 
existing  classified  business  to  actively 
sell  retail. 

“3.  ‘The  retailers  do  not  want  to  deal 
with  two  salesmen — one  from  retail — 
one  from  classified. 

“4.  ‘Classified  relies  on  retail  ads  be¬ 
ing  placed  by  the  retail  salesman,  and 
they  just  put  the  ads  in  if  the  customer 
requests  it. 

“5.  ‘You  have  no  control  over  your 
retail  counterparts. 

“6.  ‘R.O.P.  measure  may  be  9  col¬ 
umns,  classified  may  be  10  columns,  so 
you  would  have  to  remake  the  ad. 

“7.  ‘The  rate  structure  for  retail  and 
classified  are  different,  with  the  clas¬ 
sified  rate  usually  being  more  expensive 
than  the  retail  rate.’ 

“Now,  these  are  very  real  problems, 
and  1  sympathize  with  you.  But  they  are 
your  problems  and  yours  alone.  The  re¬ 
tailer  has  his  own  problems  to  solve,  and 
if  he  intends  to  survive,  he  will  solve 
them.  If  you  intend  to  sell  to  the  retailer, 
you  will  not  further  complicate  him  with 
all  the  things  you  can’t  or  won’t  do. 
Make  it  easy  for  the  retailer  to  use  your 
medium  and  he  will  respond.  Make  it 
complicated  and  he’ll  turn  to  the  medium 
that  ultimately  becomes  his  partner,  and 
sells  his  merchandise,  and  makes  life 
easy  for  him.” 

Urges  new  approach 
to  sell  Realtors 

Jane  Gilmer,  the  bureau’s  vicepresi¬ 
dent,  classified  sales,  urged  the  newspa¬ 
per  classified  advertising  managers  to 
adapt  to  changes  taking  place  in  the  real 
estate  industry.  She  presented  recorded 
interviews  with  executives  from  leading 
real  estate  firms  in  support  of  this  and 
other  points  in  her  talk. 

“Large  real  estate  companies  are  now 
not  only  selling  homes — they  are  selling 
services.”  In  addition  they  are  building 
image  and  expanding  their  inventory  of 
homes  for  sale  as  a  way  to  increase  their 
share  of  the  real  estate  market.  Miss 
Gilmer  said. 

“This  multi-market  approach  presents 
a  great  opportunity  for  us  to  sell  the  con¬ 
cept  of  multi-messages  to  a  multi¬ 
audience  in  a  multi-medium — the  daily 
newspaper,”  she  declared. 

Miss  Gilmer  called  for  a  sales  program 
based  on  research,  education  and  service 
that  would  be  helpful  to  the  customer. 
For  example,  she  noted:  “How  to  write 
advertising  that  sells  the  brokers’  prod¬ 
ucts  and  services — both  classified  and 
display — is  always  a  welcome  service 
that  newspapers  could  provide — and  the 
need  was  never  greater.” 

She  also  called  on  newspapers  to  be 
innovative  and  provide  “show  and  tell” 
tools  which  newspaper  sales  people 
could  use  in  their  presentations  to  real 
estate  accounts. 
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New  Jersey  publisher 
indicted  for  extortion 


Controversial  Clifton  (N.J.)  weekly 
newspaper  publisher  Alexander  Bidnik 
has  been  indicted  on  eight  counts  of  ex¬ 
tortion  and  two  counts  of  impersonating 
a  police  officer. 

Bidnik,  publisher  of  the  Independent 
Prospector,  is  reported  to  be  the  first 
newsman  in  New  Jersey  to  be  indicted 
for  extortion.  He  has  been  accused  of 
writing,  or  threatening  to  write,  mali¬ 
cious  stories  about  merchants  and  public 
officials  if  they  refused  to  give  him  in¬ 
formation  or  advertising. 

If  convicted  on  all  counts,  Bidnik  faces 
up  to  30  years  in  prison  and  a  $10,000 
fine. 

Bidnik's  attorney  William  DeMarco 
said  his  44-year-o!d  client  will  plead  not 
guilty  by  mail  within  three  weeks,  rather 
than  attending  his  arraignment  in 
Superior  Court. 

The  Grand  Jury  heard  testimony  from 
some  44  witnesses,  including  the  entire 
Clifton  Board  of  Education,  its  schools 
superintendent  and  its  business  adminis¬ 
trator.  Numerous  Clifton  merchants  also 
appeared  before  the  Grand  Jury. 

Bidnik  did  not  appear  before  the 
Grand  Jury  that  was  looking  into  the 


charges  against  him. 

The  Grand  Jury  investigation  was 
spurred  by  a  front  page  article  last  June 
in  the  Record  of  Hackensack,  N.J.  The 
article  detailed  several  questionable  bus¬ 
iness  practices  conducted  by  Bidnik 
(E&P,  July  29,  Aug.  26,  Oct.  21.) 

Bidnik  is  charged  by  the  Grand  Jury 
with  extortion  for  allegedly; 

•  Telling  a  high  school  athletic  direc¬ 
tor  that  his  reputation  would  be  damaged 
if  he  didn’t  answer  questions  about  him¬ 
self  and  his  superiors  for  a  story  Bidnik 
was  writing. 

•  Telling  a  school  business  adminis¬ 
trator  that  damaging  news  stories  about 
him  would  be  written  if  he  didn’t  adver¬ 
tise  the  school  budget  in  the  Independent 
Prospector. 

•  Threatening  to  ruin  the  reputation  of 
a  Comprehensive  Employment  and 
Training  Act  (CETA)  director  unless  he 
paid  for  unauthorized  CETA  ads  appear¬ 
ing  in  the  paper. 

•  Telling  a  restaurant  owner  he  would 
lodge  false  complaints  with  the  board  of 
health  if  he  didn’t  pay  for  unauthorized 
ads  and  place  additional  ads  in  the  paper. 

•  Threatening  to  have  a  diner  closed  if 


the  owner  filed  a  libel  suit  against  him. 

•  Writing  adverse  stories  about  a  del- 
icatessan  owner  because  the  man 
wouldn’t  carry  the  Independent  Prospec¬ 
tor  on  his  newsstand  or  place  advertising 
with  it. 

According  to  the  indictment,  Bidnik 
also  warned  a  New  Jersey  Bank  official 
of  the  consequences  he  could  face  when 
the  official  discontinued  his  branch  ad¬ 
vertising  in  the  Independent  Prospector. 

Bidnik  also  allegedly  told  another 
vicepresident  of  the  bank  that  if  ads 
were  discontinued  in  his  paper,  he  could 
influence  people  as  to  where  they  con¬ 
ducted  their  banking  business. 

Bidnik  has  also  been  indicted  for  im¬ 
personating  a  police  officer. 

On  one  occasion,  according  to  the  in¬ 
dictment,  Bidnik  telephoned  a  woman 
and  said  he  was  a  state  police  officer  in 
an  attempt  to  recover  a  press  pass  he  had 
lent  to  the  woman’s  son. 

On  another  occasion,  the  indictment 
said,  Bidnik  impersonated  a  ficticious 
police  officer  in  a  call  to  the  Clifton 
police,  in  order  to  get  information  for  a 
story  he  was  writing. 

Bidnik’s  attorney,  DeMarco,  said  his 
client  is  simply  a  “hardworking  guy  who 
sticks  UD  for  the  little  guv.” 

A  spokesman  for  the  Passaic  County 
Prosecutor’s  Office  said  the  case  could 
go  to  trial  by  the  fall,  but  said  it  is 
possible  that  the  trial  might  not  begin 
until  sometime  next  year. 


Did  you  call  State  Farm  last  year  for  help 
on  a  story?  Over 400  other  reporters  did. 


Reporters  on  papers,  magazines,  and  broadcast  stations 
across  the  country  are  calling  State  Farm  for  help  on 
stories  involving  auto,  homeowners,  boatowncrs,  and  life 
insurance.  Why?  Two  reasons. 

First,  we’re  the  nation’s  largest  insurer  of  cars,  homes, 
and  pleasure  boats.  Reporters  naturally  call  the  industry 
leader  when  they  need  facts  or  opinions  about  these 
forms  of  insurance.  While  we’re  not  the  leader  in  life 
insurance,  we  are  the  fourth  largest  seller  of  individual 
life  policies. 

Second,  our  public  relations  staff  of  former  newsmen 
welcomes  calls  from  the  media.  We  understand  dead¬ 
lines.  If  we  have  the  information  you  need,  we’ll  give  it  to 
you  right  away.  If  we  don’t,  we’ll  talk  to  one  of  our 
experts  and  call  you  back  as  soon  as  possible.  If  we  can’t 
get  the  information  you  need,  we’ll  tell  you  that  too. 

When  you  need  help  with  a  story  on  personal 
insurance,  join  your  more  than  400  colleagues 
who  turned  to  State  Farm  last  year.  Call 
our  public  relations  department  at 
309-662-2521  or  662-2063. 


STATE  FARM  MUTUAL 
AUTOMOBILE  INSURANCE  COMPANY 
Home  Office,  Bloomington,  Illinois 


EDITOR  &  PUBLISHER  for  June  30,  1979 


19 


Press  run  determined 
by  Page  1  headline 


By  W.F.  Gloede 

It  was  June  13,  early  in  the  morning. 
A1  Von  Entress,  vicepresident/circu¬ 
lation  for  the  New  York  Post,  picked  up 
his  customary  phone  call  from  editorial 
reporting  what  the  day’s  lead  headline 
would  be. 

The  voice  on  the  other  end  said,  “Car¬ 
ter,  colon.  If  Kennedy  runs.  I’ll  whip  his 
ass.’’  Von  Entress  shuddered  a  bit,  but 
didn’t  balk.  The  wheels  started  turning. 

The  headline  sold  66,000  extra  papers, 
according  to  Von  Entress.  He  had  or¬ 
dered  a  longer  press  run,  figuring  the 
shock  value  of  the  head  to  be  a  marketing 
plus.  He  was  right. 

Not  long  after  the  Post  hit  the  streets, 
Jim  Kerr,  the  morning  disc  jockey  for 
WPIX-fm  (a  wholly  owned  subsidiary  of 
the  New  York  News),  pattered,  “Did  you 
see  the  headline  in  the  Post  today?,”  to 
his  audience.  The  streets,  airwaves — 
even  the  underground  tunnels  were  buz¬ 
zing  over  the  Post’s  front  page.  By 
lunchtime,  it  seemed  Manhattan’s  side¬ 
walks  were  alive  with  the  Post. 

Brandishing  an  exclusive  Post  photo  of 
the  famed  “Jackie  O”  seated  in  limosine 
rear  with  Post  in  hand.  Von  Entress  re¬ 
told  the  story  for  a  group  of  about  100 
colleagues  assembled  at  the  International 
Circulation  Managers  Association  80th 
annual  sales  conference  in  Phoenix  this 
month.  His  point? 

“It’s  vitally  important  to  maintain 
good  communications  with  editorial,”  he 
said.  “They  (editors)  get  interested  in  the 
whole  thing.  They’re  a  part  of  it.  And  by 
the  way,  you  give  them  full  credit.” 

Von  Entress  gets  similar  calls  every 
morning.  He  figures  that  if  he  knows 
what’s  to  be  the  lead  story  every  day,  he 
can  better  plan  for  effective  distribution 
of  the  newspaper. 

He  gets  the  editors  in  on  the  act  by 
returning  the  next  day  with  the  results  of 
his  strategy.  He  makes  them  a  part  of 
circulation,  and  they  in  turn  let  him  in  on 
some  of  the  editorial  functions.  When  the 
June  13  headline  first  hit  the  stands,  he 
said,  it  did  so  without  quote  marks.  He 
called  editorial  later  and  persuaded 
them,  he  said,  to  insert  the  quotes  in  later 
editions. 

“Don’t  get  me  wrong,”  says  Von  En¬ 
tress,  “I  do  not  believe  the  circulation 
director  should  have  anything  to  do  with 
the  actual  composing  and  placement  of 
the  headlines,  but  I  do  believe  he  should 
be  able  to  express  an  opinion.” 

He  went  on  to  say,  “If  I’m  suggesting 
a  change  of  headline  or  lead  story  that’s 
contrary  to  editorial  policy,  they  won’t 
run  it.” 


But  the  editors  do  listen,  he  says.  He 
has  succeeded  in  persuading  editorial  to 
make  changes  with  added  sales  in  mind 
on  a  number  of  occasions. 

Von  Entress  arrives  at  the  Post’s 
downtown  Manhattan  offices  at  7:10  in 
the  morning,  a  half-hour  before  the  press 
run  begins.  He  is  informed  by  editorial  of 
the  day’s  lead  headline,  and  if  it  looks 
good,  he’ll  order  a  longer  press  run. 

By  11  a.m.,  people  checking  sales  of 
the  day’s  paper  have  reported  back  to 
Von  Entress,  and  if  early  editions  are 
selling  out  in  strategic  areas,  he’ll  order 
more  papers.  On  June  13,  Von  Entress’s 
original  order  added  35,000  papers  to  the 
first  run.  After  the  spot-checkers  re¬ 
ported  in,  he  added  the  rest. 

When  a  blockbuster  comes  into  the 
news  desk.  Von  Entress  gets  roused 
from  bed  before  the  sun  is  up.  Last  Mon¬ 
day,  editorial  did  just  that  when  the 
Hauge  car  bombing  story  came  in. 

He  added  10,000  papers  to  the  run  be¬ 
cause  of  the  story,  but  didn’t  expect  to 
be  putting  more  papers  on  the  stand  be¬ 
cause,  in  his  words,  “It  won’t  sell  that 
many  papers — he  wasn’t  killed.”  Be¬ 
sides,  he  had  already  ordered  an  extra 
25,000  papers  for  that  day  anyway  in  an¬ 
ticipation  of  a  cancer  series  start-up  and 
due  to  the  gasoline  shortage. 

Von  Entress,  who  has  been  with  sev¬ 
eral  city  dailies  ranging  from  the  Chicago 
Sun-Time sIDaily  News  to  the  New  York 
Herald-Tribune ,  says,  “There’s  no  ques¬ 
tion  about  it — this  system  helps  our 
sales — I’ve  been  doing  it  for  years.”  He 
believes  more  dailies,  both  in  urban  and 
rural  areas,  should  be  operating  similar 
systems.  If  it  isn’t  done,  he  thinks  circu¬ 
lation  departments  are  literally  throwing 
away  both  current  and  future  sales  po¬ 
tential. 

Publisher  upheld 
on  ad  refusal 

U.S.  District  Judge  Francis  J.  Boyle 
has  ruled  that  the  Providence  Journal 
Co.,  publisher  of  the  Journal-Bulletin 
Newspapers,  has  the  right  to  refuse  ad¬ 
vertising  from  a  company  that  charges  a 
fee  for  finding  apartments  for  tenants. 

The  judge,  sitting  in  Providence,  de¬ 
nied  a  complaint  from  Homefmder’s  of 
America  Inc.,  apartment-rental  agency, 
which  charged  that  the  newspapers’  re¬ 
jection  of  its  advertising  violated  federal 
antitrust  laws. 

The  judge  said  advertising  Home- 
finder’s  wanted  to  publish  was  “in  mild¬ 
est  terms  .  .  .  misleading.” 


NLRB  criticized 
for  wasting 
time  on  trivia 

Citing  a  case  in  which  labor  act  com¬ 
plaints  against  the  Peoria  Journal  Star 
were  dismissed,  NLRB  member  John  A. 
Penello  has  issued  an  opinion  saying  the 
National  Labor  Relations  Board  wastes 
too  much  of  its  time  on  trivia. 

The  case  immediately  involved,  be¬ 
tween  Peoria  Newspaper  Guild  Local  98 
as  well  as  the  International  Mailers 
Union  Local  98,  was  originally  dismissed 
last  February  by  Administrative  Law 
Judge  Ralph  Winkler.  An  appeal  from 
the  unions  was  later  accepted  by  the 
NLRB  General  Counsel,  only  to  have  a 
3-man  panel  affirm  the  law  judge’s  dis¬ 
missal  of  the  complaints. 

The  unions  charged  that,  in  connection 
with  negotiations  for  renewal  of  con¬ 
tracts  in  1977,  the  Journal  Star 
threatened  “to  terminate  and  cease  abid¬ 
ing  by  the  non-economic  conditions  of 
employment”  in  its  expiring  contract. 

As  the  law  judge  pointed  out  in  the 
opinion  affirmed  by  the  panel,  however, 
the  record  does  not  preponderantly  es¬ 
tablish  that  the  newspaper  “threatened 
changes  alleged  in  the  complaint.” 

The  law  judge  pointed  out  further  that 
the  Journal  Star  has  had  a  long  contrac¬ 
tual  relationship  with  both  the  Guild  and 
the  Mailers  and  that  at  no  time  has  the 
NLRB  issued  any  labor  practice  findings 
against  it. 

Panel  member  Penello  issued  the  fol¬ 
lowing  opinion  on  the  matter: 

“I  hesitate  to  expend  any  further  valu¬ 
able  staff  time  on  this  trivial  matter,  but  I 
am  impelled  to  again  protest  this  Agen¬ 
cy’s  involvement  in  inconsequential 
problems  thereby  hoping  to  divert  the 
flow  of  the  Board’s  valuable  resources 
from  processing  charges  through  com¬ 
plaint  and  hearing  where  the  alleged  mis¬ 
conduct  is  such  that  no  purpose  of  the 
Act  would  be  served  by  the  issuance  of  a 
remedial  order,  to  those  involving  real 
deprivations  of  rights  under  the  Act.  This 
is  not  the  first  time  that  the  Board’s  de¬ 
pletion  of  its  time  and  resources  in  the 
formal  processing  of  trivia  has  drawn  my 
disapprobation.  I  wish  that  it  could  be 
the  last.” 

Fellow  panel  members  John  H.  Fannin 
and  Howard  Jenkins,  Jr.,  did  not  agree 
with  Penello.  They  found  it  inappropriate 
to  “second  guess”  the  General  Coun¬ 
sel’s  authority.  They  also  felt  “the  im¬ 
portance  of  the  rights  involved  may  be 
viewed  by  the  one  seeking  to  exercise 
them  with  a  perspective  different  from 
that  in  which  they  appear  in  Washing¬ 
ton.” 
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‘Something  for  Everyone’  Bartee  to  chair 


plans  committee 

Dean  R.  Bartee,  vicepresident  sales 
and  marketing,  San  Jose  (Calif.)  Mer¬ 
cury  &  News,  has  been  named  chairman 
of  the  Plans  Committee  of  the  Newspa¬ 
per  Advertising  Bureau,  Inc.  succeeding 
Richard  H.  Clester,  marketing  vicepresi¬ 
dent  of  Harte-Hanks  Communications, 
Inc.,  San  Antonio,  Tex.  He  was  formerly 
vicechairman.  Maurice  J.  Buchart,  Jr., 
vicepresident  and  director  of  sales, 
Courier-Journal  and  Louisville  Times,  is 
the  new  vicechairman. 


is  Newspaper  Week  theme 


Theme  for  the  40th  annual  National 
Newspaper  Week  observance  October 
7-13  will  be  “Your  Newspaper  .  .  . 
Something  for  Everyone.” 

Eugene  G.  Carr,  executive  vice  presi¬ 
dent  of  the  North  Dakota  Newspaper 
Association,  has  been  named  chairman 
by  Jerry  Zubrod,  president  of  Newspa¬ 
per  Association  Managers,  Inc.  (NAM), 
sponsors  of  the  annual  event  since  its 
inception  in  1939. 

The  last  Saturday  of  NNW  is  Interna¬ 
tional  Newspaper  Carrier  Day  and  this 
year  the  date  is  October  13.  With  the 
theme  of  “Newspaper  Carriers  Link 
You  With  the  City,  State  and  World,” 
newspapers  will  honor  the  young  men 
and  women  who,  as  junior  dealers,  are 
beginning  their  careers  as  young  busi¬ 
ness  managers. 

NAM  annually  compiles  a  promotion 
kit  made  available  in  August  and  Sep¬ 
tember  to  the  some  9,5(X)  newspapers  in 
the  United  States  to  assist  them  with 
their  local  community  promotion.  The 
packet  is  prepared  with  the  cooperation 
of  numerous  leaders  in  the  professional 
fields,  the  advertising  idea  services  and 


many  other  newspaper  trade  and  busi¬ 
ness  associations. 

Enclosures  in  the  kit  will  include 
suggested  editorials,  columns,  features, 
logos,  cartoons  and  advertisements  to 
aid  newspapers  with  their  local  promo¬ 
tions  October  7-13,  and  through  the  year. 

The  packets  will  be  distributed  by  the 
North  Dakota  Association  to  individual 
newspapers  through  their  state,  regional 
and  national  associations. 


Florldo  Journolittic  Photogrophsr  of  tho  Yoor.  Chuck  DoLooch'i,  $ocond  Ploco  Footuro  Photo. 


Award  Winning  Sports  Coverage 

The  Clearwater  Sun  goes  a  step  further  in  sports  coverage  — 
writing  excellence  that  wins!  The  Sun  has  been  showered  with  state 
and  national  awards  this  year  — 15  in  all  —  for  its  comprehensive 
coverage  of  sports  on  Florida’s  Suncoast. 

In  the  Super  Bowl  of  sports  journalism,  the  Associated  Press 
Sports  Editors  contest,  the  Sun  took  two  firsts  and  a  second,  in¬ 
cluding  the  honor  of  being  named  the  nation’s  best  Sunday  sports 
section  for  papers  under  50,000  circulation.  Former  Sports  Editor 
Michael  Davis  (now  managing  editor)  was  named  America’s  best 
sports  coliunnist  for  papers  under  50,000  circulation,  while 
columnist  Ed  Meyer  took  second-place  honors  in  investigative 
reporting  for  his  series  on  irregularities  at  a  Clearwater  baseball 
camp. 

But  the  real  winners  are  the  readers  who  pick  up  the  Sun  each 
day — for  sports  and  news  coverage  that’s  No.  1. 


National  Nawspapar  Waak  Oct.  7  - 13, 1979 
Logo  for  Newspaper  Week 
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Rockwell  is  more  than 
the  builder  of 
America’s  Space  Shuttle. 


Mucdi  more. 


Designed for 
55  separate  firings. 


If  you  think  of  Rockwell  Inter¬ 
national  as  a  company  that  makes 
spaceships,  you  have  good  reason.  We 
are  prime  contractor  to  NASA  for 
Space  Shuttle  orbiters  and  their  main 
engines,  and  for  integration  of  the  en¬ 
tire  Shuttle  system  and  selected  pay- 
loads.  The  Rockwell-built  orbiter  is  the 
world’s  first  reusable  spaceship,  cap¬ 
able  of  at  least  one  hundred  missions 
into  space  and  back.  It  will  launch  like 
a  rocket,  haul  like  a  truck,  work  like  a 
space  station,  then  return  to  Earth  and 

^  operating  income 


1978  total  sales 
land  like  a  glider. 

But  aerospace  is  only  part  of  the 
Rockwell  story.  Rockwell  International 


is  a  major  multi-industry  company, 
applying  advanced  technology  to  a  wide 
range  of  products  —  in  aerospace, 
automotive,  electronics  and  general  in¬ 
dustries.  Following  are  some  examples 
of  our  balanced  diversification. 

Aerospace. 

(Sales,  flscal  1B7S;  $1.4  billion.) 


Rockwell  aerospace  involve- 
ment  extends  well  beyond  the  /  | 
Space  Shuttle.  Our  rocket  .[igUy  • 
engines  have  been  used  jHIp  I™ 
to  launch  over  two-thirds  ' 

of  all  U.S.  manned  space  X  iHil 

flights  and  satellites,  and 
we’re  building  the  Navstar 
satellites  that  are  bringing  totally 
new  standards  of  accuracy  to  world 
navigation. 

For  general  aviation,  we  build 
Sabreliner®  business  jets.  Commander® 
690B  propjets,  and  Commander  piston- 
powered  aircraft.  And  we  have  a  long, 
proud  history  as  a  designer  and  builder 
of  U.S.  military  aircraft. 


Automotive. 

~1  I  (Sale*,  flacal  1B7S;  $l.B  billion.) 


--j“TT'  One-half  of  the 

i-I.J.7  highway  tandem  tractors  in 
^  i^orth  America  are  equip- 

I  j  ped  with  Rockwell  axles  — 

and  morethanhalf  of  the 

- heavy-duty  trucks  stop  with 

Rockwell  brakes.  We’re 
I  I  I  I  I  I  also  a  major  supplier  of 
drivelines,  steel  and  styled  aluminum 
wheels,  mechanical  devices,  castings, 
stainless  steel  wheel  covers,  reinforced 
plastic  and  other  components  for 
trucks,  trailers,  buses,  vans  and  pas¬ 
senger  cars. 


Tripmaster 

helvs  a  truck  live  lonoer  ■ 


In  this  age  of  rising  costs,  Rock¬ 
well  is  creating  products  that  can  help 


Over  14,300  scientists 
and  engineers. 


General  Industries. 

(Smiea,  Bsoal  1978;  $1.B  bllUon.) 


Of  our  114,000  employees, 
one  in  eight  is  either  a  scientist  or  an 
engineer.  They  constitute  about  one 
percent  of  America’s  total  scientific- 
engineering  community.  This 
technological  base  positions  us  for 
leadership  in  each  of  our  product 
areas.  It  also  makes  our  corporate 
slogan,". .  .where  science  gets  down 
to  business,"  a  fact. 


operating  efficiency.  Some  of  our  com¬ 
ponents  that  can  help  cut  a  trucker’s 
fuel  consumption  and  increase 
payloads  include  a  new 
aluminum  front  axle 
beam,  Taper-Leaf®  X  »  If 

springs  and  ^ 

Stopmaster®  wMS 

brakes.  Our  Mj|| 

weight-saving 
products  for  (/f^\ 

cars  include  re-  4/ 

inforced  plastic 
components  and 
aluminum  Our 

wheels.  ,  ^»l>rter-miUwrt-bil  W 

bubble  memory  device.  ^ 

Electronics. 

(Sale*,  arcal  1978;  913  bUllon.) 

We’re  one  of  the  world’s  leading 
suppliers  of  avionics  —  communica¬ 
tions,  navigation  and  flight  control  equip¬ 
ment  for  air  transport,  general  aviation 
and  government  aircraft.  We  also  make 
microelectronic  systems  and  devices 
and  guidance  and  control  systems.  And 
we  manufacture  and  install  telecom¬ 
munications  systems  for  businesses 
and  governments  worldwide. 

One  of  Rockwell’s  latest  elec¬ 
tronic  achievements  is  the  production 
of  bubble  domain  memories.  We  devel¬ 
oped  and  market  a  device  measuring 
about  two-fifths  of  an  inch  square  that 
can  store  up  to  256,000  bits  of  infor¬ 
mation.  It  has  no  moving  parts  and  re¬ 
tains  its  data  without  use  of  power. 


Most  of  America’s  major  daily 
newspapers  are  printed  on  Rockwell- 
Goss  presses.  We  also  make  textile 
equipment,  industrial  sewing  machines, 
power  tools,  water  and  gas  meters  and 
other  products  for  utilities. 

\  In  addition,  our  extensive  tech- 
nology  is  being  applied  to  the 
world’s  growing  need  for 
^  \  alternate  sources  of  ener- 

\  gy.  We’re  involved  in 
\  projects  for  nuclear 
\  energy,  coal  gas- 
\  ification,  flue  gas 
desulfuriza- 

»  tion,  and 

1|  solar,  wind 

^  j  andgeo- 

JI  thermal 
^  power. 

We  also 

Rocktvell  was  manufacture 

the  first  company  valves  —  plUg, 

in  the  world  to  produce  a  pipeline  ball 

256,000-bit  memory  jor  gate,  globe,  ’ 

angle  and 

check  valves  for  America’s 
power  needs.  Our  Flow  Control 
Division  is  one  of  the  world’s  leading 
suppliers  of  high-technology  valving 
for  U.S.  and  international  energy 
markets.  Rockwell  valves  are  used  in 
oil  and  gas  production,  transmission 
and  processing;  natural  gas 
distribution  pipelines;  coal  slurry 
pipelines;  synthetic  fuel  processing 
plants;  electric  power  plants; 
shipboard  power  plants;  and  in  many 
other  energy-related  markets. 


Every  day, 

hundreds  of  millions  of 
cubic feet  of  gas  flow  through 
the  Rockwell  Hypresphere  ball 
valves  on  this  prod 

in  the  Gulf  of  Mexico 


Rockwell 

International’s  total 
sales  for  1978  were 
$5.67  billion. 

Fiscal  1978  was  the 
most  profitable  year 
in  Rockwell’s  history. 
Net  income,  up  23% 
over  fiscal  1977, 
was  $176.6  million, 
generating  a  record 
$5.02  per  share. 


Earnings  per  share 


For  more  of  the 

Rockwell  story,  please  write  us: 
Rockwell  International, 

Dept.  815EP,  600  Grant  Street, 
Pittsburgh,  PA  15219. 


^1^  Rockwell 
^1^  International 

...where  sderce  gets  down  to  busiiess 


Rocket  engine 
power  equivalent  to 
the  output  of 
23  Hoover  Dams. 


Newspeople 


The  Tribune  Publishing  Co.,  head¬ 
quartered  at  Lewiston,  Idaho,  has  made 
the  following  promotions,  according  to 
A.L.  Alford  Jr.,  president: 

— William  E.  Briggs,  from  Lewiston 
Morning  Tribune  business  manager  to 
corporate  vice  president  for  finance  and 
administration. 

— Edward  Griffith,  from  vice  presi¬ 
dent  for  sales  to  vice  president  of  com¬ 
mercial  printing  operations. 

— Steven  J.  Matlock,  from  publisher 
of  the  Valley  News  at  Boise  to  vicepresi¬ 
dent  for  property  management. 

— Dorothy  Heitter,  from  Tribune  of¬ 
fice  manager  to  comptroller. 

— Gene  Mooney,  a  district  advertising 
manager  for  K-Mart  at  Boise,  has  been 
named  publisher  at  the  Valley  News  to 
replace  Matlock. 

The  Tribune  Publishing  Co.  includes 
the  Lewiston  Morning  Tribune,  the  Daily 
Idahonian  at  Moscow,  and  commercial 
printing  operations  at  Albuquerque, 
Boise,  Moscow,  Lewiston  and  Richland, 
Wash. 


Applebee 


Morris 


GM — William  R.  Apple- 
bee  was  named  general 
manager  of  the  Pasadena 
(Calif.)  Star-News.  The  42 
year-old  Applebee  began 
his  career  as  classified 
manager. 


EDITORS  NAMED — Charles  Morris,  43,  managing 
editor  of  Rockford  (III.)  Register  Star  was  named  head 
of  all  news  at  the  Gannett  paper.  He  succeeds  execu¬ 
tive  editor  Gene  Cryer,  43,  who  has  joined  the  Fort 
Lauderdale  (Fla.)  News  as  editor  after  14  years  with 
the  Rockford  papers. 


William  T.  Saunders,  vicepresident¬ 
advertising  for  the  Greensboro  News 
Co.,  was  made  vicepresident/community 
development  for  Community  Dailies  and 
Community  Newspapers  divisions  of 
Landmark  Communications. 


John  A.  Nolan,  an  Associated  Press 
newsman  in  Nashville,  Tenn.,  has  been 
appointed  AP  correspondent  at  Chat¬ 
tanooga.  He  succeeds  Edgar  Miller, 
who  resigned  June  1  to  become  managing 
editor  of  the  Chattanooga  Times. 


Peggy  Castine,  make-up  editor,  has 
been  named  assistant  sports  editor  for 
the  Detroit  Free  Press. 


The  assignment  of  Kenneth  J.  Braef 
DICK  as  regional  executive  for  New  Eng¬ 
land  has  been  announced  by  Donald  J. 
Brydon,  United  Press  International 
vicepresident  and  eastern  sales  man¬ 
ager.  Braddick  succeeds  Richard  C.  Ross 
who  has  been  transferred  to  Chicago  as 
general  executive  for  Illinois. 


Ruth  Maitingly,  22,  has  jo 
Nashville  Banner  as  a  reporter. 


Duston  Harvey,  who  joined  UPl’s  Salt 
Lake  City  bureau  in  1%0  immediately 
after  graduation  from  Brigham  Young 
University,  was  named  general  news 
editor  for  the  Midwest  with  headquarters 
in  Chicago. 


Hank  Crocketi,  40,  was  named  pub¬ 
lisher  of  the  Camarillo  (Calif.)  Daily 
News  and  a  member  of  the  board  of  di¬ 
rectors  of  Newrick  Inc.,  the  parent  cor¬ 
poration.  Bob  Cribb,  publisher  and 
owner,  was  named  chairman  of  the  board 
of  Newrick.  Wayne  Lee  was  named  pub¬ 
lisher  of  Simi  Valley  (Calif.)  Enterprise. 
succeeding  Cribb,  and  also  a  Newrick 
director. 


David  K.  Ray,  37,  president  and  gen¬ 
eral  manager  of  Lin  Broadcasting 
Corp.’s  telecommunications  sub¬ 
sidiaries,  was  named  president  and  chief 
executive  officer  of  Commodity  News 
Service  Inc.  He  succeeds  L.  Michael 
Ridder,  who  was  named  chairman  of 
CNS,  a  Knight-Ridder  subsidiary. 


Rob  English,  previously  ad  director 
Lake  City  (Fla.)  Reporter,  has  joined 
Newton  (N.C.)  Ohserver-News- 
Enterprise  as  general  manager. 


Dave  Cross,  assistant  managing  editor, 
Winnipeg  Tribune,  is  the  paper’s  new 
ombudsman,  replacing  Dick  Goodwin, 
who  took  over  as  editor  of  the  editorial 
page  upon  the  retirement  of  Donald 
Aiden. 


Jim  Cour,  formerly  UPl  Southern 
California  sports  editor,  has  joined  The 
Associated  Press  as  Washington  state 
AP  sports  editor,  based  in  Seattle.  He 
succeeds  Tony  Baker,  who  resigned  to 
join  the  Eugene  (Ore.)  Register-Guard  in 
an  executive  position. _ 


McGuinniss  named 
,  ^  ,  resident  writer 

Lynn  Ferraro,  production  coor¬ 
dinator,  was  promoted  to  production  Joe  McGuinniss,  author  of  the  best- 
manager  of  Fort  Pierce  (Fla.)  News  selling  hook  The  Selling  of  the  President, 
Tribune.  has  been  named  a  “Writer  in  Residence” 

*  *  *  for  the  Los  Angeles  Herald  Examiner. 

Bill  Jense,  28,  former  sports  writer  for  He  is  writing  a  guest  column  every 

Tahoe  Daily  Tribune  and  Chicago  Tuesday,  Thursday  and  Sunday  through 
Tribune ,  was  appointed  press  director  of  July  on  his  reaction  to  events  in  Southern 
United  States  Olympic  Training  Center,  California. 

Squaw  Valley,  Calif.  McGuinniss,  a  native  New  Yorker  and 

*  *  *  a  former  columnist  for  the  Philadelphia 

Robert  Liss,  Miami  (Fla.)  Herald  re-  Inquirer,  also  is  the  author  of  T/ie  Dream 

porter  who  is  on  leave  of  absence  after  Team  and  Heroes.  He  recently  corn- 
surgery,  won  first  prize  for  features  in  pleted  a  book  about  Alaska  where  he 
the  Florida  Society  of  Newspaper  lived  for  a  year  and  a  half. 

Editors  competition  for  a  story  about  his  Previous  “Writers  in  Residence”  for 
personal  struggle  with  leukemia.  He  is  the  Herald  Examiner  have  been  Cyra 

writing  a  book  about  it  now.  McFadden,  Peter  Tauber  and  Ben  Stein. 
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in  the  news 


Recent  promotions  at  the  Syracuse 
(N.Y.)  Herald-Journal  include  the  fol¬ 
lowing: 

— Deborah  Abbott,  from  copy  desk  to 
assistant  day  editor; 

— Mario  Rossi,  from  night  editor  to 
special  sections  editor; 

— Deborah  Rose,  a  former  intern  at  the 
Providence  (R.I.)  Journal  to  police  re¬ 
porter  at  the  Herald-Journal; 

— Gary  Santaniello,  a  May  1979 
graduate  of  the  College  of  the  Holy  Cross 
to  the  sports  department; 

— ^JiM  O’Hara,  a  graduate  of  Syracuse 
University’s  Newhouse  School  of  Com¬ 
munications  to  the  police  beat  as  a  sum¬ 
mer  intern; 

— Timothy  Rice,  a  May  1979  graduate 
of  St.  Bona  venture  University  named  as¬ 
sistant  bureau  chief  in  the  Auburn 
bureau. 

Recent  departures  from  the  Herald- 
Journal  include: 

— Bill  Plummer  3d,  from  amateur 
sports  writer  to  the  American  Softball 
Association,  Oklahoma  City,  Okla.,  as 
director  of  community  relations; 

— Jim  Gordon,  from  police  reporter  to 
director  of  media  relations  for  the  Onon¬ 
daga  County  Sheriff’s  Department. 

:ie  :tc 

Ronald  D.  Jaworski,  previously  the 
controller  for  a  Greenville,  S.C. -based 
manufacturer,  was  appointed  assistant 
controller  for  Multimedia  Inc.,  Green¬ 
ville. 

*  ♦  ♦ 

Bert  Roughton  Jr.,  business  and 
sports  editor  oi Peachtree  City  (Ga.)  This 
Week,  was  promoted  to  news  editor. 

*  ♦  ♦ 

George  Ray  Matlow,  formerly  editor 
of  the  Preston  Publishing  Co.  in  League 
City,  Texas;  and  with  Union  City  Times 
and  Gainesville  Sun,  in  Florida  was 
named  regional  editor  of  the  Wharton 
(Tex.)  Journal-Spectator. 

*  *  ♦ 

Doug  Kelley,  classified  manager, 
Paris  (Tex.)  News — named  promotion 
director. 

N.J.  editor  to  head 
broadcast  authority 

Robert  Comstock,  vicepresident  and 
executive  editor  of  the  Record  of  Hack¬ 
ensack,  N.J.,  has  been  selected  chair¬ 
man  of  the  New  Jersey  Public  Broadcast¬ 
ing  Authority. 

Comstock,  who  previously  served 
under  New  Jersey  Governor  Brendan 
Byrne  as  director  of  public  information, 
was  appointed  to  the  broadcast  authority 
by  Byrne  last  August. 

The  authority  operates  the  four  UHF 
public  broadcast  stations  in  New  Jersey. 
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Cowan  Ferguson 


Ferguson  is  named  States-ltem  editor 


The  retirement  of  Walter  G.  Cowan 
as  editor  of  the  New  Orleans  States- 
Item,  effective  July  1,  and  the  appoint¬ 
ment  of  Charles  A.  Ferguson  as  his  suc¬ 
cessor  were  announced  by  Ashton 
Phelps,  publisher. 

Ferguson,  42,  has  served  as  associate 
editor  of  the  States-ltem  since  1969, 
when  the  newspaper  became  editorially 
independent  of  the  Times-Picayune. 

In  announcing  the  change,  Phelps  em¬ 
phasized  that  the  States-ltem  will  retain 
this  editorial  independence. 

As  editor,  Ferguson  will  be  responsi¬ 
ble  for  the  overall  news  and  editorial  op¬ 
erations  of  the  States-ltem,  Phelps 
stated. 

“Walter  Cowan  and  Charlie  Ferguson 
have  operated  as  a  team  for  the  last  10 
years,”  Phelps  said,  “and  it  is  with  deep 
regret  that  1  accept  Walter’s  decision  to 
retire. 

“Walter  has  had  a  most  distinguished 
career  as  one  of  the  country’s  leading 
editors.  His  talents  have  contributed 
immensely  to  the  prestige  and  success  of 
our  afternoon  paper.  He  will  be  very 
much  missed  by  all  those  who  have 
worked  with  him  and  to  a  very  personal 
extent  by  me. 

“1  have  great  confidence  in  Charlie’s 
ability  to  build  on  this  excellence  of  lead¬ 
ership,  community  service  and  fine  jour¬ 
nalism.” 

A  native  of  New  Orleans,  Ferguson 
was  educated  in  the  public  schools  here, 
and  received  his  bachelor’s  and  law  de¬ 
grees  from  Tulane  University.  He  joined 
the  States-ltem  in  1%1  after  working  as  a 
general  assignment  reporter  for  the 
Houston  Post. 

Before  becoming  associate  editor  of 
the  States-ltem  in  charge  of  editorial  pol¬ 
icy,  Ferguson  served  as  a  general  as¬ 
signment  reporter,  state  capital  corre¬ 


spondent  and  editorial  writer.  For  the 
past  five  years,  he  has  also  been  respon¬ 
sible  for  the  day-to-day  news  operations 
of  the  newspaper. 

J.H.  Ottaway  Jr. 
named  chairman 


James  H.  Ottaway  Jr.  will  become 
chairman  of  Ottaway  Newspapers  Inc., 
where  he  will  remain  as  president  and 
chief  executive  officer.  Ottaway  is  a  sub¬ 
sidiary  of  Dow  Jones  &  Co. 

Ottaway,  41  years  old,  succeeds  his 
father,  James  H.  Ottaway,  67,  who  will 
retire  as  chairman  July  31.  Ottaway  Sr., 
who  will  continue  as  a  director  of  both 
Dow  Jones  and  Ottaway,  founded  the 
Ottaway  group  in  1936  when  he  pur¬ 
chased  a  semi-weekly  newspaper  in  En- 
dicott,  N.Y.  The  Ottaway  group  has 
since  grown  to  20  community  daily 
newspapers  plus  six  weekly  newspapers. 

Ottaway  Newspapers,  based  in 
Campbell  Hall,  N.Y.,  became  part  of 
Dow  Jones  in  1970. 

*  *  * 

Rob  Reuteman  was  appointed  manag¬ 
ing  editor  of  Golden  (Colo.)  Daily  Tran¬ 
script,  replacing  Jim  Horton,  who  has 
taken  a  job  in  McLean,  Va. 
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An  Editor  &  Publisher  pull-out  section 
published  September  1,  1979 


Since  “Newsplan” — the  newspaper  industry’s  program  to  increase 
nacional  advertising  in  daily  newspapers — came  into  being  back  in 
March,  EDITOR  &  PUBLISHER  has  carried  the  news  of  this  dramatic 
new  program  to  the  newspaper  and  advertising  fields.  It  listed  the  first 
557  newspapers  to  offer  discounts,  along  with  their  rates  and  discounts. 

E&P  further  published  additions  and  corrections  to  the  original  list, 
and  outlined  acceptance  of  the  plan  by  advertisers  and  agencies. 

Now  .  .  .  EDITOR  &  PUBLISHER  will  publish  a  complete  directory 
of  800-plus  NEWSPLAN  newspapers,  along  with  production  data,  rates 
and  discounts,  in  a  special  pull-out  section,  to  be  included  in  the 
September  1  issue  of  E&P. 

Special  bonus  distribution  of  the  section  will  be  made  to  advertisers 
and  advertising  agencies. 

Your  newspaper’s  promotion,  with  copy  about  your  participation  in 
NEWSPLAN,  will  benefit  from  this  outstanding  editorial  environment 
and  special  distribution. 

Advertising  deadline  is  August  20.  Make  your  space  reservation  today. 

Advertising  deadline:  August  20 

Editor  &  Publisher 

575  Lexington  Avenue,  New  York,  N.Y.  10022  •  (212)  752-7050 


ADVERTISING  RATES  AND  SIZES:  (horizontal  formats  only  accepted  for  the  “News- 
plan”  section).  Page,  (7  x  10")  $1340;  half-page,  (7"  w  x  5"  d)  $790;  third-page  (7"  w  x 
3V2"  d)  $560;  quarter-page  (7"  w  x  2V2"  d)  $465;  or  your  regular  E&P  contract  rates  apply. 


Suburban  papers 
form  Metro  Bureau 

Donnelly  Publications  Co.,  and  St. 
Louis  Suburban  Newspapers,  Inc.  have 
established  the  Metro  News  Bureau  of 
St.  Louis  for  area  suburban  newspapers. 

Two  Donnelly  and  one  St.  Louis  Sub¬ 
urban  reporters  are  assigned  to  Metro 
News’  offices,  located  across  the  street 
from  the  St.  Louis  County  Government 
Center. 

The  reporters  coordinate  assignments 
out  of  the  offices  and  use  the  bureau  as  a 
hub  for  sharing  stories  originated  by 
either  organization  that  are  of  local  or 
regional  interest. 

Metro  News  Bureau  was  born  as  a  re¬ 
sult  of  the  recent  53-day  strike  that  shut 
down  the  two  St.  Louis  dailies.  Readers, 
through  phone  calls,  notes  and  letters, 
requested  that  Donnelly  and  St.  Louis 
Suburban  continue  printing  substantive 
regional  news  stories  and  expanded  local 
news  after  the  strike  ended. 

Donnelly  editors  Robert  Lindsey  and 
Michael  Gothberg  along  with  Donald  Et- 
ling,  news  coordinator  for  St.  Louis  Sub¬ 
urban,  coordinated  the  bureau  project. 
The  office  officially  opened  February  1 . 

The  operation  has  been  unusual  in  that 
most  large  metros  establish  satellite 
bureaus — but  in  this  case  the  satellites 
(the  community  newspapers)  have  estab¬ 
lished  a  central  bureau. 

Already  Metro  News  Bureau  has 
scored  a  number  of  substantial  beats  on 
the  dailies  and  the  venture  seems  headed 
for  success. 

Michael  J.  Olds  is  the  Bureau’s  chief. 
Kathy  Bruemmer  and  Ron  Hanson  are 
bureau  reporters. 

Weekly  food 
section  started 

“Food  Etc.”  is  a  new  feature  in  the 
Oklahoman  and  Times.  Joan  Gilmore 
spearheaded  the  project. 

The  feature  began  May  10  in  the  Daily 
Oklahoman  with  18  pages  and  editorial 
content  includes:  recipes,  nutrition  arti¬ 
cles.  modern  concepts  in  home  food 
preparation  and  articles  on  gourmet  ad¬ 
ventures  and  meal  planning. 

Kick-off  for  the  section  offered  a  rec¬ 
ipe  contest  for  readers.  Other  columns 
appearing  weekly  in  the  section  are: 
“Melba’s  Swap  Shop”;  “The  butcher,” 
with  tips  on  meat  buying  and  preparation 
and  “Cook  It  Your  Way.”  which  gives 
one  recipe  and  three  ways  to  cook  it. 

Gilmore  said  the  section  will  appear 
every  Thursday  in  the  Daily  Oklahoman 
and  Oklahoma  City  Times,  reaching  all 
metropolitan  areas.  “Alan  Jenkins  will 
coordinate  the  effort  after  the  first  few 
weeks,”  Gilmore  said. 

28 


PHOTO  AWARDS — TwoNewsday  photographers,  (left)  Paul  Bereswill  and  (right) 
Karen  Wiles,  came  in  first  and  second  in  the  18th  annual  New  York  Racing 
Association  Photojournalism  Awards  Competition,  and  on  April  28  were  at 
Aqueduct  Race  Track  with  their  publisher  to  accept  these  awards.  Second  from  left 
is  David  Laventhol,  publisher  of  Newsday,  holding  Bereswill's  photo  entitled  “Duel 
of  the  Century"  showing  Affirmed  and  Alydar  battling  to  the  finish  line  in  the  1978 
Belmont  Stakes.  Second  from  right,  James  P.  Heffernan,  president  of  the  New  York 
Racing  Association,  holds  Wiles'  photo  "Seattle  Slew  Bounces  Back"  after  present¬ 
ing  Bereswill  with  a  plaque  and  check  for  $250  for  his  first  prize  winning  photo  and 
Wiles  with  a  plaque  and  $150  for  second  prize. 

Real  estate  articles  Tv  oriented  chicken 
eligible  for  grants  house  moves  East 

Popeyes  Famous  Fried  Chicken  has 
Media  Foundation  for  Land  Econom-  opened  its  first  fast  food  restaurant  in  the 
ics,  Inc.,  is  offering  post-publication  east  in  New  York  City  and  plans  to  open 
grants  and  awards  to  writers  in  com-  about  35  in  that  metro  area  over  the  next 
memoration  of  the  Centennial  of  the  3  or  4  years,  but  the  chain  does  not  plan 
publication  of  “Progress  and  Poverty"  to  do  the  bulk  of  its  advertising  in  print, 
by  Henry  George,  according  to  William  According  to  national  ad  director 
Newcomb,  the  Foundation’s  president.  Lamar  Berry,  Popeyes  spends  only 
The  Centennial  will  be  marked  by  a  about  20%  of  its  national  ad  budget  in 
conclave  at  the  Jack  Tarr  Hotel  in  San  print.  “We  are  more  of  an  electronically 
Francisco,  August  20-26,  where  56  land  oriented  advertiser,”  he  said, 
economists  and  representatives  of  Gov-  Popeyes  has  175  units  in  operation  in 
emment  will  speak.  18  states,  mostly  in  the  Sun  Belt.  Some 

Those  journalists  whose  articles  are  60  of  those  units  are  company  owned, 
published  or  who  have  received  con-  the  rest  are  franchised, 
firmed  acceptance  of  their  articles  prior  Popeyes,  which  is  7  years  old,  about  4 
to  August  15,  1979,  will  receive  an  incen-  years  ago,  licensed  the  use  of  the  Popeye 
tive  grant  in  addition  to  the  grant.  name  and  characters,  from  King  Fea- 

The  grants  and  the  awards  for  the  first  tures,  which  has  the  copyright. 

12  months,  ending  on  July  15,  1980,  Popeyes,  based  in  New  Orleans,  pays 
range  as  much  as  $2,000.  Special  grants  King  Features  %  of  1%  of  its  total  gross 
and  awards  will  be  issued  to  syndicate  receipts  for  the  right  to  use  the  Popeye 
writers  ana  to  any  writers  involved  in  name. 

network  documentaries.  Once  a  writer  Within  the  next  six  months,  the  New 
has  built  up  a  research  file  (which  the  York  franchise  operator  plans  to  open  5 
Foundation  will  help  supply)  he  can  turn  or  6  stores  around  New  York  City.  Until 
out  stories  built  around  a  half  dozen  that  time,  advertising  in  the  New  York 
themes — each  story  providing  him  an  media  will  be  limited,  according  to 
additional  grant,  the  foundation  said.  Berry.  He  said  a  major  advertising  cam- 
The  rules  of  procedure,  source  mate-  paign  for  only  one  unit  is  not  cost  justifi- 
rial  and  details  on  the  grants  and  awards,  able. 

are  available  upon  request  in  writing  Advertising  for  the  chain  is  prepared  at 
from  Media  Foundation  for  Land  headquarters  and  also  by  a  number  of 
Economics,  Inc.,  532  Wickham  Road,  local  ad  agencies  around  the  country,  ac- 
Melboume,  Fla.  32901.  cording  to  Berry. 

EDITOR  &  PUBLISHER  for  June  30,  1979 


Ga.  press 
association 
meeting  held 

By  Henry  Lee 

The  Georgia  Press  Association  opened 
its  board  to  designated  non-owners  while 
meeting  at  Jekyll  Island.  Ga.,  recently 
(June  14-16).  No  less  than  four  of  15 
board  members  will  be  now  designated 
by  newspaper  owners. 

This  resolution  is  expected  to  make 
the  association  more  representative  of 
the  industry,  after  functioning  essentially 
as  an  ownership  group. 

Newspaper-in-Education  (NIE)  was 
emphasized  by  Robert  L.  Williford,  who 
moved  up  to  association  president  at  the 
annual  convention.  “With  70  million 
functional  illiterates  in  America,”  he  ob¬ 
served  after  a  GPA  Educational  Founda¬ 
tion  board  meeting,  “newspapers  have  a 
great  opportunity  for  service.” 

He  pointed  to  a  pilot  project  underway 
with  hh  Elherton  Star.  “We  are  trying  to 
design  and  package  the  most  effective 
ways  newspapers  might  be  used  as  re¬ 
source  materials  in  education,”  he  con¬ 
tinued. 

The  new  GSA  treasurer  and  president 
of  Press-Sentinel  Newspapers.  Inc.,  Jes¬ 
sup,  W.H.  (Dink)  NeSmith,  also  has  an 
active  NIE  program  at  the  Jessup 
Press-Sentinel,  the  flagship  of  his  five- 
paper  group.  “A  young  200-pound  'jock' 
isn't  ashamed  to  walk  around  with  a 
sports  page  in  his  pocket,”  he  explained. 
“And  we  find  that  a  $5  shopping  tour  for 
a  student  through  a  newspaper  can  be 
effective  in  teaching  math,  reading,  and 
dietetics.” 

His  wife  and  ex-teacher.  Pamela,  is 
now  extending  throughout  the  county 
school  system  an  NIE  program  she  said 
was  successful  in  an  elementary  school 
project.  "With  500  subscriptions  paid  by 
a  local  company.”  she  said,  “we  have 
designed  a  workbook  of  activity  sheets 
involving  such  things  as  meal  planning 
and  circling  unknown  words  in  our 
newspaper.” 

Besides  these  two  weeklies.  NIE  pro¬ 
grams  are  operating  in  seven  Georgia 
dailies,  according  to  Williford,  who  said 
paid  consultants  will  be  made  available 
to  members  along  with  a  film  and  other 
NIE  promotional  materials.  He  also 
plans  to  involve  members  and  journalism 
schools  in  an  effective  intern  program. 

Moving  up  to  vicepresident  was 
Robert  W.  Williams.  Jr..  28.  Blackshear 
Times  editor  and  publisher.  He  is 
scheduled  to  move  up  to  GPA  president 
next. 

The  newspaper  winning  the  general 
excellence  award  for  circulation  under 
3.000  was  not  around  at  the  awards  ban¬ 
quet.  Sparkey  Newsome  and  his  wife  re¬ 
cently  folded  the  New  Glynn  Reporter, 
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Brunswick,  after  reportedly  facing  a 
paucity  of  advertising  revenue.  And  he 
has  joined  his  father.  Parks  Newsome, 
Washington  News  Reporter  owner- 
publisher,  GPA  Educational  Foundation 
board  member,  and  former  University  of 
Georgia  journalism  teacher.  The  latter  is 
also  chairman  of  the  foundation's  NIE 
committee. 

Other  general  excellence  awards  were 
Decotur-DeKalh  News,  over  3.000  circu¬ 
lation;  Gwinett  Daily  News,  Lawrence- 
ville.  under  20,000  circulation;  and  At¬ 
lanta  Journal,  over  20,000  circulation. 

III.  congressman 
bars  two  reporters 

Two  Manchester  (Vt.)  Union  Leader 
reporters.  Jonathan  Prestage  and  Warren 
Hastings,  were  barred  from  entering  a 
room  where  Republican  presidential 
candidate  Philip  Crane  was  speaking  to 
more  than  20  reporters. 

Jack  Stuart,  Crane's  New  England 
campaign  coordinator,  and  two  other 
Crane  aides  forced  Prestage  and  Hast¬ 
ings  into  a  hallway. 

Stuart  told  them,  “this  is  a  private 
press  conference.” 

Prestage  wrote  many  of  the  critical 
stories  about  Crane,  alleging  he  drank 
heavily  and  he  and  his  wife,  Arlene,  had 
engaged  in  improper  sexual  behavior. 

McEntee  to  head 
Parade’s  printing  co. 

Joseph  S.  McEntee  has  been  named 
president  and  chief  operating  officer  of 
the  Diversified  Printing  Corporation, 
Thomas  H.  Ferguson,  president  of 
Parade  Publications.  Inc.,  parent  com¬ 
pany  of  Diversified,  announced. 

McEntee  will  continue  his  role  as 
executive  vicepresident  of  Parade,  Fer¬ 
guson  said. 

McEntee  joined  Parade  in  1975  as 
vicepresident-finance.  He  was  named 
executive  vicepresident  in  1977.  He  pre¬ 
viously  was  associated  with  Eastern 
States  Bankcard  Association  and  the 
Corning  Glass  Works. 

Diversified  Printing,  located  in  Atglen, 
Pennsylvania,  is  a  rotogravure  printing 
plant. 

Discounts  for  carriers 

Des  Moines  Register  and  Tribune  car¬ 
riers  now  carry  a  plastic  “Carrier  Cash 
Card”  that  gives  them  cash  discounts  at 
participating  stores.  Carriers'  families 
may  use  the  cards.  The  advertisement 
telling  of  the  card  carried  this  closer — 
“Now,  a  Register  and  Tribune  carrier 
has  what  no  ordinary  customer  has — 
Cash  Power!  Call  284-8306  today  to  find 
out  how  you  can  become  a  carrier  and 
get  your  own  valuable  Carrier  Cash 
Card.” 


9  writers  win 
Deep  Woods  awards 

Nine  writers  were  honor.ed  by  the 
Outdoor  Writers  Association  of  America 
as  recipients  of  the  1979  Deep  Woods 
Off!  Writing  Awards  for  journalistic  ex¬ 
cellence. 

Homer  Circle,  angling  editor  of  Sports 
Afield  magazine,  was  awarded  the  $2,500 
grand  prize  as  Deep  Woodsman  of  the 
Year  for  an  article  titled  the  “A-B-Z’s  of 
Catching  Bass.”  Circle  also  won  the 
$500  first  prize  in  the  magazine  writing 
category. 

The  Deep  Woods  Off!  Writing 
Awards,  sponsored  by  Johnson  Wax  to 
encourage  writing  excellence  in  outdoor 
reporting,  were  presented  during  the 
52nd  annual  conference  of  the  1,500- 
member  organization.  Ten  awards,  total¬ 
ing  more  than  $5,000,  were  presented  in 
newspaper,  magazine,  radio  and  televi¬ 
sion  categories  of  the  fifth  annual  Deep 
Woods  Off!  competition.  First  place 
winners  received  cash  prizes  of  $500, 
runners-up  $125. 

Voted  the  top  newspaper  writer  of  the 
year  was  Rick  Methot,  outdoor  editor  of 
the  Home  News  of  New  Brunswick, 
New  Jersey,  for  a  piece  on  “How  to 
Take  a  Youngster  Fishing.” 

First  place  in  the  radio  competition 
was  awarded  to  Larry  Vance,  program 
director  of  K-NUZ  in  Houston,  for  his 
series  “Gonna  Get  You  a  Deer  This 
Year.” 

Bud  Leavitt  of  Bangor,  Me.,  was 
judged  the  winner  in  the  television  cate¬ 
gory  for  his  “Woods  and  Waters”  series 
on  the  Maine  Public  Broadcasting  Net¬ 
work.  Leavitt  is  also  the  outdoor  editor 
of  the  Bangor  Daily  News. 

The  $125  runner-up  in  the  newspaper 
division  went  to  Dan  Klepper,  outdoor 
editor  of  the  San  Antonio  E.xpress-News, 
for  his  article  titled  “A  Fisherman's 
Primer  to  Saltwater  Wading.” 

The  judges  also  voted  a  special  men¬ 
tion  and  $  1 25  award  to  Hal  Sharp  of  Hol¬ 
lywood,  Calif.,  creator  of  the  syndicated 
newspaper  feature,  “Sportsman's  Di¬ 
gest." 

Runner-up  recognition  in  the  magazine 
category  went  to  Erwin  A.  Bauer  of 
Teton  Village,  Wyo.,  for  an  article  on 
how  to  select  trail  equipment  that  was 
published  in  “Wildlife  Country.” 

Don  Ingle,  the  outdoor  editor  of 
WWAM  and  WKJF-fm  in  Cadillac. 
Mich.,  was  judged  the  runner-up  winner 
in  the  radio  competition  for  a  series  of 
broadcasts  on  “Winter  Camping 
Backpack  Style.”  Ingle  is  a  two-time 
winner  of  the  radio  competition. 

In  the  television  category,  Glen  Lau  of 
Ocala,  Fla.,  took  second  honors  for  a 
segment  of  his  syndicated  “Southern 
Outdoorsman”  program  entitled  “Float¬ 
ing  Worm.” 
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Arizona  experiment 
allows  court  photos 

A  one  year  experiment  allowing  news 
cameras  in  the  Arizona  Supreme  Court 
and  appellate  courts  in  Phoenix  and  Tuc¬ 
son  began  May  31  to  run  through  May 
31.  1980. 

Chief  Justice  James  Duke  Cameron 
said  he  thinks  newsmen  are  strongly 
motivated  to  make  the  experiment  a  suc¬ 
cess.  A  pooling  plan  was  arranged  by 
representatives  of  the  Arizona  Newspa¬ 
pers  Association  and  the  Arizona  Broad¬ 
casters  Association  under  guidelines  is¬ 
sued  by  the  high  court. 

The  guidelines  prohibit  bright  lights 
and  noisy  equipment  and  provide  that  no 
equipment  may  be  installed  or  removed 
while  court  is  in  session. 

One  newspaper  photographer  and  one 
television  cameraman  will  allowed  on 
opposite  sides  of  appellate  courtrooms  to 
provide  pool  coverage  for  the  print  and 
electronic  news  media.  Photo  assign¬ 
ments  when  practical  are  to  be  made  on  a 
rotating  basis  to  newspaper  photog¬ 
raphers  on  a  list  made  by  the  Cop- 
perstate  News  Photographers  Associa¬ 
tion. 

Processing  and  printing  court  room 
photos  is  handled  in  the  photo  lab  of  the 
Phoenix  dailies,  with  a  negative  file 
there. 

Woman  inducted 
into  Hall  of  Fame 

Four  persons,  including  the  first  wo¬ 
man.  have  been  named  to  the  Tennessee 
Newspaper  Hall  of  Fame. 

They  are: 

•  Cal  Alley,  former  editorial  car¬ 
toonist  for  the  Memphis  Commercial 
Appeal  and  the  Nashville  Banner. 

•  Tom  Little,  editorial  cartoonist  for 
the  Nashville  Tennessean. 

•  Ralph  McGill,  who  worked  for  the 
Nashville  Banner  in  1922-29  before  mov¬ 
ing  to  the  Atlanta  Constitution. 

•  Mrs.  Quincy  Marshall  O'Keefe, 
editor  of  the  Greeneville  San  for  30 
years. 

Announcement  of  the  four  new  mem¬ 
bers  was  made  at  the  annual  convention 
of  the  Tennessee  Press  Association  in 
Gatlinburg.  They  were  chosen  by  a 
five-member  committee  of  past  TPA 
presidents. 

An  induction  ceremony  will  be  held 
October  13  at  the  Communications 
Building  of  the  University  of  Tennessee. 
Knoxville.  The  Tennessee  Newspaper 
Hall  of  Fame  is  a  joint  project  of  TPA 
and  UT. 

Portraits  of  the  new  members  will  be 
unveiled  October  13.  They  will  hang  in 
the  Communications  Building,  along 
with  those  of  20  persons  formerly  voted 
into  the  Hall  of  Fame. 
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J-school  issues 
report  on  Teletext 

A  report  on  teletext  which  emphasizes 
its  potential  competition  for  newspapers 
and  tv  has  been  issued  by  Idaho  State 
University. 

Two  associates  from  the  university’s 
Journalism  Resources  Institute  visited 
the  pioneering  teletext  facilities  at 
KSL-tv  in  Salt  Lake  City.  The  setup  is 
described  in  the  report. 

Teletext  transmits  120-word  bulletins 
onto  tv  screens.  The  viewer  can  select 
from  800  “pages"  of  such  copy  sent 
every  two  minutes,  both  news  and  adver¬ 
tising.  Already  in  use  in  Europe,  the  sys¬ 
tem  is  being  kept  at  the  experimental 
stage  in  the  United  States  while  a  single 
set  of  equipment  specifications  is  chosen 
by  the  Federal  Communications  Com¬ 
mission. 

Bill  Loveless,  director  of  engineering 
for  KSL-tv’s  parent  company,  Bon¬ 
neville  International  Corporation,  de¬ 
scribed  teletext  as  “not  a  newspaper  but 
an  information  delivery  system." 

He  also  raised  the  separation  of  media 
question:  “If  a  broadcaster  is  responsi¬ 
ble  for  its  content,  that  cannot  be  dele¬ 
gated  to  a  newspaper"  because  of  limits 
on  cross-ownership. 

However,  teletext  can  transmit  the 
news  content  of  a  typical  50-page  paper 
every  two  minutes,  according  to  Love¬ 
less. 

The  report  is  available  from  the  de¬ 
partment.  Box  8242,  Idaho  State  Univer¬ 
sity.  Pocatello  ID  83209,  at  $1  to  help 
with  costs. 


Deaths 


Wii HAM  F.  McCui.i.am,  66,  chief  na¬ 
tional  editorial  writer  for  Hearst  News¬ 
papers  who  retired  last  year;  June  8. 

*  sis  * 

Rl  ssKi  I  JoNKs,  61,  former  reporter  for 
United  Press  International  who  won  a 
Pulitzer  Prize  for  his  coverage  of  the 
Hungarian  revolt  in  1956  and  bureau 
chief  in  Beirut.  Tel  Aviv  and  Moscow  for 
ABC  News  prior  to  retirement  in  1977  in 
Vienna.  Austria;  June  9. 

♦  *  * 

Sarah  W.  Barrei  i,.  33,  a  freelance  re¬ 
porter  who  specialized  in  feature  photo¬ 
graphs,  was  found  dead  in  her  apartment 
in  Salisbury  Simbabwe,  Rhodesia;  June 
13. 

*  ^  * 

Frank  B.  Sknoer,  60,  former  chairman 
of  Michigan  State  University  school  of 
journalism;  June  12. 

*  *  * 

Wii  I  lAM  M.  WoooY,  vicepresident  and 
general  manager.  Midland  (Tex.) 
Reporter-Telef’ram,  and  father  of  Steve 
Woody,  managing  editor.  Pauls  Valley 
(Okla.)  Daily  Democrat;  June  5. 


Scholarship  named 
for  late  publisher 

A  scholarship  for  minority  students  in¬ 
terested  in  journalism  as  a  career  has 
been  established  in  honor  of  the  late 
Hugh  N.  Boyd,  publisher  of  the  New 
Brunswick  (N.J.)  Home  News. 

The  scholarship  will  be  awarded  to  the 
outstanding  student  attending  New  Jer¬ 
sey’s  first  Urban  Journalism  Workshop 
for  Minority  Students  at  Rider  College, 
Lawrenceville,  New  Jersey,  July  8-21 
that  is  partially  funded  by  the  Newspaper 
Fund.  A  total  of  20  students  from  16  high 
schools  in  15  cities  will  participate. 

Boyd,  who  was  one  of  the  founding 
members  of  the  workshop,  had  been  ac¬ 
tive  as  its  committee  chairman  until  his 
death  on  May  13. 

Boyd’s  son,  William  M.  Boyd,  who 
succeeded  his  father  as  board  chairman 
of  The  Home  News,  has  agreed  to  as¬ 
sume  the  chairmanship  of  the  workshop 
committee. 

Chuck  Stone,  senior  editor  of  the 
Philadelphia  Daily  News  and  a  past  pres¬ 
ident  of  the  National  Association  of 
Black  Journalists  will  be  the  workshop’s 
director.  Thomas  Simonet,  associate 
professor  of  journalism  at  Rider  College, 
and  Jerry  Mondesire,  New  Jersey  editor 
of  the  Philadelphia  Inquirer,  will  be  as¬ 
sociate  directors. 

Speakers  from  the  areas  of  journalism, 
politics,  education,  sports  and  enter¬ 
tainment  will  address  the  students  who 
will  also  attend  meetings  in  the  commun¬ 
ity,  be  given  news  assignments  and  then 
critiqued  on  their  work. 


Herman  Cuteer,  68,  vicepresident  of 
Dunkirk  Printing  Co.;  advertising  direc¬ 
tor  of  Dunkirk  (N.Y.)  Observer  and 
Grape  Belt;  May  14. 

♦  *  * 

Herbert  D.  Gordon,  71,  publisher  of 
HuU-Nantasket  (Mass.)  Times  since 
1930;  May  14. 

*  ♦  ♦ 

Lynn  Susan  Caei.ison,  26,  Associated 
Press  newswoman  in  Denver;  former  re¬ 
porter  for  Dallas  (Tex.)  Times-HeraUl; 
died  in  auto  collision;  April  6. 

^  ^ 

WheiamJ.  Lee,  76.  retired  sports 
editor  of  Hartford  (Conn.)  Courant;  con¬ 
tinued  as  a  columnist  until  his  death; 
April  25. 

*  *  * 

Archie  J.  Hicks,  90,  former  editor  and 
publisher  of  Emcinitas  (Calif.)  Coa.st 
Dispatch,  predecessor  newspaper  of  the 
North  Coast  Publishers,  Inc.  newspaper 
group  in  San  Diego  County;  May  19. 

*  *  * 

John  Leoyd,  78,  retired  Associated 
Press  general  executive  for  Europe,  the 
Middle  East  and  Africa;  recently. 
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1979  1978 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ABERDEEN,  S.D. 


Americgn  News-e  . . . . 

708,329 

76,972 

711,467 

23,744 

t  Americon  News-S 

508,347 

21,992 

505,580 

2,496 

Grand  Total  . 

..  1,216,676 

98,964 

1,217,047 

26,240 

AKRONp  OHIO 

Beocon  Journoi-e  .  .  .  . 

.  .  2,440,415 

63,216 

2,451,876 

74,416 

*  Beocon  Joumol-S 

1,524,944 

I74.4B4 

1.582.406 

110.328 

Grand  Totol  . 

..  3,965,359 

237,700 

4,034,282 

184,744 

NOTE:  Beocon  Journol-e 

ond  S  changed 

from  eight 

to  six-column  June  2. 

1975. 

ATLANTA, 

GA. 

Constitution-m  . 

.  .  3,193,402 

2,849,034 

Joomol-e  . 

..  3,869,462 

109,007 

3,747,710 

117,797 

Journal  &  Constitution-S 

.  2,274,169 

18,528 

2,199,754 

Grand  Total  . 

..  9,337,033 

127,535 

8,796,498 

117,797 

NOTE:  Constitution-m  ond  Journol-e  hos  c 

1  combined 

sot  edition; 

the  linage 

is  only  shown  in  the  Journol-e. 

BALTIMORE 

p  MD. 

*  News  Americon-S 

909,520 

305,256 

842,143 

329,944 

News  Americon-e  .  .  .  . 

..  1,304,090 

1,246,641 

101,460 

Sun-m  . 

..  1,708,469 

13,104 

1,726,302 

12,240 

Sun-e  . 

..  2,053,266 

16,096 

2,146,839 

17,232 

Sun-S  . 

..  2,635,676 

253,243 

2,639,982 

218,912 

Grond  Total  . 

..  8,611,021 

587,699 

8,601,907 

679,788 

NOTE:  Sun-m,  o  and  S  chonged  from  eight  to  nine  column  Sopt.  6,  1976. 
Nows  Amoricon-e  and  S  changed  from  eight  to  nine  column  Oct.  25, 


1976. 


BERGEN  COUNTY,  N.J. 

Rtcord-e  .  2,545,294  306,483  2,324,729  279,774 

•  Rocord-5  .  1,796,610  336,380  1,768,174  :57,792 

Grand  Total  .  4,341,904  642,863  4,092,903  647,566 

NOTE:  Rtcord-o  and  5  changed  from  eight  to  nine  column  Jon.  1,  1977. 
NOTE:  Rocord-o  pubished  5  doys  o  wotk. 

BOCA  RATON,  FLA. 

Nows-e  .  722,033  27,212  700,005  12,361 

t  Nows-S  .  686,167  _ 590,563  _ 

Grand  Tolol  .  1,408,200  27,212  1,290,568  12,361 

NOTE:  Nows-o  pubkshod  5  doys  o  week  only. 

BOSTON,  AAASS. 

Herald  Amoricon-m  ....  805,607  176,908  918,953  182,837 

Herald  Amoricon-S  .  674,529  500,112  742,427  488,921 

Globe-o  .  1,791,036  128,560 

Globt^l  .  2,369,119  134,096  2,292,225  169,456 

•  Globo-5  .  3,032,864  499,365  2,974,552  442,536 

Grand  Totol  .  6,882,119  1,310,481  8,719,193  1,412,310 


NOTE:  Globo.0  pubkshod  5  days  o  week  only. 

NOTE:  Herald  Amoricon-m  ond  5  chonged  from  eight  to  nine  column  Oct. 
8,  1976.  Globe  effective  Feb.  27,  1977.  EHective  February  4,  1979  the 
Globe-m  and  e  became  on  oil  doy  newspaper. 


BOULDER,  COLO. 

Comero-e  .  2,012,515  25,160  1,786,847 

Comero-S  .  887,008  11,840  671,719  45.712 

Grand  Total  .  2,899,523  37,000  2,458,566  45,712 

BRADENTON,  FIA. 

Herold-e  .  1,224,196  1,032,490 

t  Herald-5  .  853,166  646,150 

Grand  Tolol  .  2,077,362  1,678,640 

BUFFALO,  N.V. 

Courier  Express-m  .  908,826  42,018  892,487  48,970 

*  Courier  Express-5  ....  1,386,766  16,752  1,468,897  41,816 

News-e  .  2,624,738  119,319  2,725,283  132,496 

News-S  .  459,982  _ 370,480  7,776 

Grand  Totol  .  5,380,312  178,089  5,457,147  231,058 

CAMDEN,  N.J. 

Courier  Past  e  .  2,866,625  246,908  2,898,503  332,008 

NOTE:  Courier  Post  changed  from  eight  to  six  column  Dec.  1,  1975. 
CHARLOTTE,  N.C. 

News-e  .  1,864,625  56,152  1,817,352  28,480 

Observer-m  .  2,155,148  214,726  2,155,387  106,424 

*  Obseiver-S  .  1,167,631  178,132  1,144,973  151,220 

Grand  Totol  .  5,187,404  449,010  5,117,712  286,124 

NOTE:  Observer  m  and  5  ond  News-e  chonged  from  eight  to  o  six  column 
June  2,  1975. 

CHICAGO,  ILL. 

Tribune-m  .  3,522,694  3,374,865  3,610,179  3,234,269 

Tribune-5  .  3J17,083  1,354,202  3,270,935  1,455,300 

5un  Times-m  .  2,759,203  746,412  2,994,101  426,764 

*  5un  Times-5  .  1,186,316  703,281  1,392,576  818,907 

Grand  Total  .  10,785,296  6,178,76011,267,791  5,935,240 


NOTE:  Tribune  m  and  5  chonged  from  eight  to  nine  column  July  1,  1975. 


CINCINNATI,  OHIO 


Enguirer-m  .  3,381,556  17,728  3,039,870 

Enguirer-5  .  2,399,116  2,368,618 

Posl-e  .  1,805,575  192,394  2,008,131  122,464 


Grand  Tolol  .  7,586,247  210,122  7,416,619  122,464 


NOTE:  Post-e  ellective  June  2,  1975  ond  Enquirer-m  ond  5  ellective  June 
3,  1975,  changed  from  eight  to  nine  column. 


EDITOR  &  PUBLISHER  for  June  30,  1979 


1979  1978 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 
CLEVELAND,  OHIO 

Pkiin  Deoler-m  .  3,370,217  401,573  3,349,032  364,328 

Ploin  Deoler-5  .  2,487,877  161,237  2,631,846  102,722 

P'*«-o  .  1,779,043  327,605  1,850,979  501,955 

Grand  Tolol  .  7,637,137  890,415  7,831,857  969,005 

NOTE:  EHective  5epl.  1,  T975,  the  Ploin  Dooler  m  ond  5  changed  from 
eight  to  nine  column;  Press  e  changed  frem  eight  to  nine  column. 

COLUMBUS,  GA. 

Enquirer  (see  note)  ....  1,298,840  43,199  1,262,804  26,499 

*  Ledger  Enquirer-S  ....  813,906  _ 761,434  12,516 

Grand  Total  .  2,112,746  43,199  2,024,238  39,015 

NOTE:  Enquirer  m  and  Ledger  e  sold  in  combinotion;  linoge  of  ono  odition. 
Enquirer  m  is  shown. 

COLUMBUS,  OHIO 

Dispotch-e  .  2,655,048  68,825  2,590,047  112,230 

Dispolch-S  .  2,191,717  105,504  2,244,388  93,696 

Ctizen  Journol-m  .  1,117,043  1,520  1,179,964  _ 

Grand  Total  .  5,963,808  175,849  6,014,399  205,926 

NOTE:  Dispotch-e  and  5  and  Citizen  Journal  m  chonged  from  eight  to  nine 


column  Jan.  13,  1976. 


DALLAS,  TEXAS 

News-m  .  4,224,310  42b,u16  4,207,854  252,384 

News-S  .  2,232,259  426,398  2,197,644  436,351 

Times  Herold-e  .  3,820,334  302,594  3,899,799  206,638 

*  Times  Herald-S  .  2,352,036  124,704  2,240,998  145,368 

Grand  Tolol  .  12,628,939  1,282,01212,546,295  1,040,741 

NOTE:  News-m  and  5  changed  from  eight  to  nine  column  Dec.  29,  1975. 
Times  HeraU-e  ond  5  chonged  from  eight  to  nine  column  Doc.  29, 1975. 

DAYTON,  OHIO 

Journal  Herald-m  .  2,049,691  2,004,016  141,542 

News-e  .  2,135,334  253,080  2,083,432  141,238 

*  News-S  .  U42,650  31,680  1,362,882  15,840 

Grand  Totol  .  5,447,675  284,760  5,450,330  298,620 


NOTE:  Journal  Herald-m  ond  News-e  and  5  chonged  frem  eight  to  nine 
column  Oct.  6,  1975. 


DENVER,  COLO. 

Rocky  Mt.  News-m  .  4,434,590  4,070,472 

*  Rocky  Ml.  News-S  ....  1,248,504  1,257,496 

Posl-e  .  3,716,236  113,940  3,532,563  100,900 

Post-S  .  2,658,640  2,463,291  _ 

Grand  Tolol  .  12,057,970  113,94011,323,822  100,900 

NOTE:  Post-e  ond  5  chonged  from  eight  to  nine  column  Oct.  6,  1975. 

DETROIT,  MICH. 

Net*  Two  Listings 

Free  Press-m  .  2,120,924  361,015  2,228,223  297,823 

*  Free  Prass-S  .  1,005,238  245,567  1,054,406  307,088 

News-e  .  3,095,932  657,960  3,215,068  576,076 

News-S  .  2,082,826  399,905  2,222,840  410,816 

Grand  Tolol  .  8,304,920  1,664,447  8,720,537  1,591,803 

NOTE:  News-e  and  5  changed  from  eight  to  nine  column  Dec.  29,  1975. 
News  figures  obove  reflect  octuol  nine  column  moosuremonts. 

Free  Press-m  .  2,120,924  361,015  2,228,223  297,823 

*  Free  Prass-S  .  1,005,238  245,567  1,054,406  307,088 

News-e  .  2,889,001  615,117  2,981,311  540,570 

News-S  .  1,993,184  388,082  2,112,165  400,486 

Grand  Total  .  8,008,347  1,609,781  8,376,105  1,545,967 


NOTE:  Nows-e  and  5  changed  from  eight  to  nine  column  Dec.  29,  1975. 
News  figures  above  reflect  converted  eight  column  measurements. 


1979  1978 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 
DULUTH,  MINN. 


Herold-e  .  990,171  29,344  964,503 

News  Tribune-m  .  1,055,300  9,856  1,031,001 

*  News  Irlune-S  .  948,205  129,008  909,497  89,768 

Grand  Tolol  .  2,993,676  168,208  2,905,001  89,768 


NOTE:  Herald  e  pubkshed  5  doys  o  week  only. 

NOTE:  News  Tribune  m  and  5  and  Herold-e  chonged  from  eight  to  o  six 
column  Moy  5,  1975. 


ERIE,  PA. 

Times-e  .  1,475,945  26,832  1,551,258  14,400 

*  Times  News-S  .  969,845  16,352  1,042,266  22,688 

Grand  Total  .  2,465,790  43,184  2,593,524  37,088 

NOTE:  Times-e  and  Times  News-5  chonged  from  eight  to  nine  columns 
Sept.  1,  1978. 

FORT  LAUDERDALE,  FLA. 

News-0  .  4,189,511  569,249  3,582,017  259,779 

*  News-Senlinal-5  .  2,208,334  302,775  2,046,928  158,768 

News  8  Sun  Sentinel-sol  1,419,992  1,578,223 

Sun  Senlinel-m  .  3,301,928  1,051,194  2,513,020  297,393 

Grand  Total  .  11,119,765  1,923,218  9,720,188  715,940 


NOTE:  News-e  and  Sun  Sentinel-m  published  5  days  o  week. 

NOTE:  News-e,  Sun  Sentinel-m  8  News  8  Sun  Sentinel  5  8  sot  chonged 
from  eight  to  six  column  May  12,  1975. 

GARY,  IND. 


Post  Tribune-e 

.  1,909,396 

343,243 

1,732,476 

287364 

t  Post  Tribune-S 

.  1,309,549 

1,235,628 

Grand  Totol 

.  3,218,945 

343,243 

2,968,104 

287,364 

GRAND  PORKSp  N.D. 

Herold-e  _ 

.  785,944 

20,400 

856,161 

2,640 

t  Horold-S  . . . 

.  S86J92 

77,808 

626,560 

42.044 

Grand  Totol 

.  1,372,336 

98,208 

1,482,721 

44,684 

HARTFORD, 

CONN. 

Couront-m  . . . 

.  2,753,261 

221,978 

2,737,544 

209,030 

”  Courant-S 

.  1,593,133 

521,244 

1.595,504 

532.288 

Grond  Total 

.  4,346,394 

743,222 

4,333,048 

741,318 

HONOLULU, 

HAWAII 

Advertisor-m 

.  2,640,152 

2,618,945 

Stor  Bullotin-e 

.  2,693,249 

2,613,220 

*Stor  Bulletin  & 

Advertiser-S 

.  1,522,840 

1.401S87 

.  6,856,241 

6,634,052 

NOTE:  Advertiser 

m,  Stor  Bulletin-e  ond  Stor  Bulletin  ond  Adveniser*S 

chonged  from  eight  to  o  nine  column  Moy  3,  1976. 

HOUSTON, 

TEXAS 

Chronicle-e  .... 

.  5,493,296 

564,217 

5,402,744 

425,911 

Oironkle-S  . . . . 

.  4,276,561 

408,744 

3,899,270 

337,424 

Post-m  . 

.  4,403,403 

469,397 

4,535,931 

412,038 

•  Post  s  . 

.  2,729,771 

331.125 

2.533.044 

289.920 

Grand  Total 

.  16,903,031 

1,773,48316,371,789 

1,465,293 

NOTE:  Chrenkle-e  and  S  ond  Post-m  and  S  chonged  from  eight  to  nine 

column  July  1, 

1975. 

KANSAS  OTY,  MO. 

Times-m  . 

.  2,689,337 

570,956 

2,342,092 

Stor-e  . 

.  1,265,071 

107,668 

1,052,8n 

72,604 

Stor-S  . 

.  2,057,467 

327,904 

1.895.111 

Grand  Total 

.  6,011,075 

1,006,528 

5,290,080 

72,604 

NOTE:  Star-e  and  5  8  Times-m  changed  from  eight  to  six  cofumn  June  8, 
1975. 

NOTE:  Not  measured  by  Medio  Records  in  April,  1978,  figures  supplied  by 
the  newspopers. 

(Continued  on  page  32) 


Ad  Expenditure  Trends 
April  1979 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 

1979  1978  Dollar  Change 


Classifications 

(000) 

Omitted 

(000) 

Omitted 

(000) 

Omitted 

% 

Retail 

April  . 

.  $  351,056 

325,128 

+ 

25,928 

+  8.0 

First  Four  Months 

1,210,040 

1,124,099 

+ 

85,941 

+  7.7 

Department  Stores 
(Included  in  Retail) 

April  . 

79,448 

80,562 

- 

1,114 

-  1.4 

First  Four  Months 

267,973 

271,333 

- 

3,360 

-  1.2 

General 

April  . 

86,892 

84,319 

+ 

2,573 

+  3.1 

First  Four  Months 

319,179 

287,723 

+ 

31,456 

+  10.9 

Automotive 

April  . 

19,650 

14,288 

+ 

5,362 

+37.5 

First  Four  Months 

68,597 

54,927 

+ 

13,670 

+24.9 

Financial 

April  . 

23,391 

19,918 

+ 

3,473 

+17.4 

First  Four  Months 

79,994 

66,036 

+ 

13,958 

+21.1 

Classified 

April  . 

.  203,401 

177,900 

+ 

25,501 

+14.3 

First  Four  Months 

727,620 

606,183 

+  121,437 

+20.0 

Total  Advertising 

April  . 

.  684,390 

621,553 

+ 

62,837 

+10.1 

First  Four  Months 

2,405,430 

2,138,968 

266,462 

+12.5 
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Linage  — (Cont’d  from  page  31) 


1979  1978 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1979  1978 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1979  1978 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


LEXINGTON,  KY. 

Htrold  (»«  note)  .  2,160,375  148,892  1,982,549  113,676 

•  Htrold  Leoder-s  .  1,317,668  29,064  1,360,475  81,040 

Grand  Tolol  .  3,478,043  177,956  3,343,024  194,716 


NOTE:  Herald  m  and  Leader  e  sold  in  combinotion;  linage  ol  one  edition 
Herald  m  is  shown. 

NOTE:  Herald  m.  Leader  e  and  Herold  Lender  5  changed  from  an  eight 
column  width  5ept.  20,  1976. 

LITTLE  ROCK,  ARK. 

Arhonsos  Goiette-m  ....  1,311,998  172,220  1,629,291 

*  Arhonsos  Goiette-S  .  . .  832,514  128,096  1,029,004 

Grand  Total  .  2,144,512  300,316  2,658,295 

LONG  BEACH,  CALIF. 

Independent  (see  note)  .  2,193,392  448,912  2,304,647  385,701 

^Independent  Press 

Telegrom-5  .  1,004,144  77,896  974,233  78,672 

Grand  Tolol  .  3,197,536  526,808  3,278,880  464,373 

NOTE:  Independent-m  ond  Press  Telegrom-e  sold  in  combinotion;  linage  of 
one  edition  Indopendent-m  is  shown. 

LONG  ISLAND,  N.V. 

Newsdoy-e  .  2,748,098  755,170  2,551,391  723,848 

Newsdoy-S  .  1,525,409  446,725  1,488,473  293,705 

Grand  Totol  .  4,273,507  1,201,895  4,039,864  1,017,553 

NOTE:  Newsdoy-e  ond  5  changed  from  five  to  six  column  5ept.  11,  1978. 

LOS  ANGELES,  CALIF. 

Times-m  .  5,347,136  2,589,308  5,384,772  2,625,847 

Tiines-5  .  3,786,265  1,820,585  3,794,006  1,681,217 

Herold  Exominer-e  .  923,324  8,287  983,729  19,115 

Herald  Examiner*5  .  362,825  750  337,242  _ 

Grand  Totol  .  10,419,550  4,418,93010,499,749  4,326,179 

LOS  ANGELES/SAN  FERNANDO  VALLEY,  CALIF. 

Volley  News-m  .  2,681,760  688,726 

t  Volley  News-5  .  1,257,558  69,448 

Grand  Totol  .  3,939,318  758,174 

NOTE:  Valley  News-m  published  5  days  o  week  only. 

NOTE:  Not  meosured  by  Medio  Records  in  1978. 

AAACON,  GA. 

Telegraph  (see  note)  .  .  1,208,885  75,304  1,156,331  79,505 

*  Ttlegroph  &  News-S  .  .  742,436  17,926  710,865  34,368 

Grand  Totol  .  1,951,321  93,230  1,867,196  113,873 

NOTE:  Telegraph-m  and  News-e  sold  in  combination;  linoge  of  one  edition 
Telegraph-m  is  shown. 

MANCHESTER,  N.H. 

Union  Leoder-d  .  1,384,333  1,267,881 

*  New  Hampshire  News-S  991,848  925,153 

Grand  Totol  .  2,376,181  2,193,034 

MEMPHIS,  TENN. 

Commerciol  Appeol-m  . .  .  2,209,017  194,329  2,329,959  128,887 

Commerciol  Appeol-5  . .  .  1,332,127  145,920  1,414,826  83,016 

Press-Scimitor-e  .  1,627,067  174,789  1,738,506  143,064 

Grand  Total  .  5,168,211  515,038  5,483,291  354,967 

NOTE:  Commerciol  Appeol-m  and  S  ond  Press  Scimilor-e  changed  from  on 
eight  to  0  nine  cofumn  Jufy  1,  1975. 

MIAMI.  FLA. 

Herold-m  .  3,598,463  1,050,963  3,746,851  828,441 

Herald-S  .  2,395,858  844,883  2,395,682  703,361 

News-e  .  1,772,632  105,787  1,660,901  _ 

Grand  Tolol  .  7,766,953  2,001,633  7,803,434  1,531,802 

NOTE:  Horald-m  and  5  and  News-e  chonged  from  eight  to  six  column  Mor. 
3,  1975. 

MILWAUKEE,  WISC. 

Sentinel-m  .  1,768,393  1,778,958  10,200 

Journol-e  .  3,166,967  721,495  3,232,055  565,397 

Journol-S  .  2,720,044  582,888  2,753,744  608,970 

Grand  Total  .  7,655,404  1,304,383  7,764,757  1,184,567 

MINNEAPOLIS,  MINN. 

Trihune-m  .  1,894,917  117,173  1,696,763  80,671 

Tribune-5  .  2,685,455  520,293  2,403,831  655,875 

Stor  e  .  2,145,081  450,750  2,597,747  484,252 

Stor  &  Tribune-sot  .  412,629  _  _  _ 

Grand  Total  .  7,138,082  1,088,216  6,698,341  1,220,798 

NOTE:  Tribune-m  ond  5  and  Stor-e  chonged  from  eight  to  six  column 
during  yeor  1975. 

NOTE:  Tribune-m  and  Stor-e  hod  o  combined  sot.  edition  in  1978.  The 
Knoge  is  shown  in  the  Stor-e.  For  1979  the  sot  edition  is  listed 
seporately  and  the  Tribune-m  and  Stor-e  ore  published  5  days  o  week 


only. 

NASHVILLE,  TENN. 

Bonner-e  .  2,335,973  165,864  2,296,270  69,848 

Tennesseon-m  .  2,325,900  165,864  2,332,398  69,848 

*  Tennesseon-S  .  1,465,512  93,588  1,347,578  88,808 

Grand  Totol  .  6,127,385  425,316  5,976,246  228,504 

NOTE:  Tennesseon-m  and  5,  and  Bonner-e  changed  from  eight  to  nine 
column  Jon.  2,  1978. 

NEW  YORK,  N.Y. 

Times-m  .  2,794,695  75,600  2,866,787  75,600 

Times-S  .  3,552,130  1,139,407  3,687,722  1,449,175 

Nows-m  .  1,335,381  1,327,074  1,297,121  1,401,111 

News-S  .  807,501  1,428,069  974,999  1,585,497 

Post-e  .  763,353  _ 953,776  _ 

Grand  Tolol  .  9,253,060  3,970,150  9,780,405  4,511,383 

NOTE:  Times-m  and  5  chonged  from  eight  to  nine  column  Sept.  7,  1976. 
News-m  and  5  changed  from  five  to  six  column  Sept.  6,  1976. 

NEWARK,  N.J. 

StorLedger-m  .  3,014,549  145,662  2,982,113  96,114 

*  Stor  Ledger-S  .  2,597,938  222,088  2,610,959  149,760 

Grand  Totol  .  5,612,487  367,750  5,593,072  245,874 

NOTE:  Stor  Ledger-m  and  5  changed  from  eight  to  nine  column  Sopt.  7, 
1976. 

OAKLAND,  CALIF. 

Tribune-e  .  1,910,808  152,020  1,922,527  105,145 

'  Tribune-S  .  1,251,702  68,528  1,259,562  104,120 

Grand  Totol  .  3,162,510  220,548  3,182,089  209,265 
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ORANGE  COUNTY,  CALIF. 


Rogisler  (see  note)  ....  5,156,383  16,656  4,983,276  47,516 

t  Regisler-S  .  2,179,982  _  2,183,298  _ 

Grand  Totol  .  7,336,365  16,656  7,166,574  47,516 

NOTE:  Rogister-m  and  o  sold  in  combination;  linage  of  one  edition 
Register-e  is  shown. 

PASADENA,  CALIF. 

Stor  News-d  .  1,209,274  168,574  1,135,489  178,999 

*  Star  News-S  .  555,817  10,764  484,080  7,170 

Grand  Totol  .  1,765,091  179,338  1,619,569  186,169 

PASSAIC,  N.J. 

Herald  News-e  .  1,111,064  217,453  1,149,935  189,791 

t  Herald  News-S  .  552,441  132,678  561,956  132,309 

Grand  Totol  .  1,663,505  350,131  1,711,891  322,100 

NOTE:  Herold  News-e  changed  from  eight  to  nine  column  Oct.  4,  1976. 
News  sot.  chonged  from  nine  to  tabloid  seven-column  Sopt.  2,  1978. 
PATERSON,  N.J. 

News-d  .  1,039,741  102,416  1,222,228  6,800 

NOTE:  News-m  changed  from  eight  to  nine  column  Sept.  19,  1977.  News 
sot.  chonged  from  nine  to  tabloid  six  column  Aug.  26,  1978. 

PEORIA,  ILL. 

Joumol  Stor-d  .  1,967,462  52,744  1,980,464  62,460 

*  Journol  Stor-S  .  1,038,967  110,208  1,070,906  86,468 

Grand  Total  .  3,006,429  162,952  3,051,370  148,928 

PHILADELPHIA,  PA. 

Buletin-e  .  1,814,345  445,924  1,981,891  742,637 

*  Bullelin-5  .  754,558  467,821  939,285  393,722 

Inquirer-m  .  2,154,973  129,227  2,145,114  202,973 

Inquirer-S  .  2,309,553  515,725  2,421,665  754,362 

News-e  .  1,108,108  13,104  999,069  12,240 

Grand  Total  .  8,141,537  1,571,801  8,487,024  2,105,934 


NOTE:  Bulletin-e  ond  5  chongod  from  oight  to  six  column,  oHoctive  Moy 
19,  1975.  Inquirer-m  and  5  changed  from  eight  to  six  column.  Nows-e 
changed  from  six  to  five  column.  The  doto  in  this  report  covering  the 
News-e  reflects  the  converted  linage  to  six-column  formal. 


PITTSBURGH,  PA. 

Post  Goiette-m  .  1,134,121  186,799  1,175,583  211,108 

Pross-e  .  2,227,712  278,330  2,168,401  306,351 

*  Press-S  .  2,456,556  _  2,548,530  _ 

Grand  Tolol  .  5,818,389  465,129  5,892,514  517,459 

NOTE:  Post  GoxeHe-m  and  Press-e  ond  5  chonged  from  eight  to  nine 
column  Sept.  1,  1975. 

PROVIDENCE,  R.l. 

Bulletin-e  .  1,746,108  430,270  1,749,312  425,842 

Joumol-m  .  1,571,608  348,190  1,488,053  338,118 

Journol-S  .  1,969,324  203,252  1,821,668  244,528 

Grand  Totol  .  5,287,040  981,712  5,059,033  1,008,488 

NOTE:  Bullotin-e  and  Journol-m  has  o  combined  sot.  edition;  tho  linage  is 


only  shown  in  the  Bulletin-e. 

NOTE:  Bulletin-e  and  Joumol-m  ond  5  changed  from  eight  to  nine  column 
July  1,  1977. 

ROCHESTER,  N.V. 

Domocral  &  Chronicle-m  1,712,115  203,616  1,805,819  186,148 
Democrat  &  Chronicle-S  .  1,372,499  101,200  1,375,910  185,604 


Times  Union-e  1,715,765  168,432  1,819,588  131,304 

Grand  Tolol  .  4,800,379  473,248  5,001,317  503,056 

NOTE:  Democrat  &  Oironicte-m  ond  5  ond  Times  Union-e  changed  from 
eight  to  nine  column  Oct.  20,  1975. 

SACRAMENTO,  CALIF. 

Bee-m  .  3,182,978  511,100  2,685,270  506,400 

*  Bee-5  .  1,385,876  284,104  1,305,231  420,628 

Union-m  .  2,316,272  208,688  1,987,445  255,184 

t  Union-S  .  782,613  40,296  581,211  12,460 

Grand  Total  .  7,667,739  1,044,188  6,559,157  1,194,672 

NOTE:  Bee-e  ond  5  and  Union-m  ond  5  changed  from  eight  to  nine  column 
Sept.  1,  1975. 

ST.  LOUIS,  MO. 

Globe  Democrot-m  .  1,479,116  192,538  1,446,109  185,364 

Globe  Democrot-we  ....  1,125,673  46,664  1,121,862  5,744 

Post  Dispolch-e  .  2,086,688  153,421  2,030,611  62,429 

*  Post  Dispotch-S  .  2,726,067  37,136  2,292,207  53,480 

Grand  Totol  .  7,417,544  429,759  6,890,789  307,017 


NOTE:  Globe  Democrot-m  publishod  5  days  o  week  only. 

NOTE:  Post  Dispotch-e  and  5  and  Globe  Democrot-m  ond  weekend  changed 
from  eight  to  o  nine  column  Apr.  5,  1976. 

ST.  PAUL,  MINN. 


Pioneer  Press-m  .  1,231,409  1,193,886 

*  Pioneer  Press-S  .  1,996,528  1,987,'999 

Oispolch-e  .  2,023,202  263,991  2,130,672  292,986 

Grand  Tolol  .  5,251,139  263,991  5,312,557  292,986 


NOTE:  Pioneer  Press-m  and  Dispotch-e  has  o  combined  sot.  edition;  the 
linage  is  shown  in  the  Dispotch-e. 

NOTE:  Pioneer  Press-m  and  5  and  Dispotch-e  changed  from  eight  to  o  six 
column  May  5,  1975. 

ST.  PETERSBURG,  FLA. 


Independent-e  .  2,517,437  10,752  2,387,583  54,960 

r.mes-m  .  3,256,961  785,627  3,069,244  764,279 

*  Times-S  .  1,807,022  539,143  1,647,418  533,113 

Grand  Total  .  7,581,420  1,335,522  7,104,245  1,352,352 

SALEM,  OREGON 

Oregon  Slotesmon-m  . .  .  2,363,904  2,140,206 

Stotesmon  Joumal-5  ....  828,380  880,156 

Copilol-e  .  2,047,970  1,704,542 

Grand  Tolol  .  5,240,254  4,724,904 

NOTE:  Oregon  5totesman-m,  Capitol  Joumol-e  and  Statesman  Journol-S 
chonged  from  eight  to  o  nine  column  Oct.  1975. 

SAN  ANTONIO,  TEXAS 

Express-m  .  2,385,386  207,660  2,155,077  182,448 

t  Express-News-5  .  1,524,132  143,964  1,399,517  123,384 

Express-News-sot  .  515,388  633,071 

News-e  .  2,210,932  175,400  2,040,619  152,040 

Ught-e  .  2,583,349  68,084  2,281,548  65,723 

*  lighl-S  .  1,740,924  1,628,749 

Ught-sol  .  408,245  481,371  _ 

Grand  Total  .  11,368,356  595,108  10,619,952  523,595 


NOTE:  Express-m,  News-e  and  Light-e  published  5  doys  o  week  only. 
NOTE:  Express-m,  Express  News-5  and  sot,  News-e  and  Light-e,  5  and  sot 
changed  from  eight  to  nine  column,  Express-m,  5  and  sot  Jonuory  19, 
1977;  News-e  effective  January  18,  1977  ond  Light-o,  5  and  sot. 
offective  June  15,  1976. 


SAN  DIEGO.  CALIF. 

Union-m  .  3,549,429  57,112  3,109,708  76,596 

*  Union-S  .  1,902,615  1,805,002 

Tribune-e  .  3,912,266  57,288  3,402,157  76,476 

Grand  Total  .  9,364,310  114,400  8,316,867  153,072 

SAN  FRANCISCO,  CALIF. 

Chronicle-m  .  2,208,210  868,106  2,000,479  583,343 

Exominer-e  .  2,191,879  863,843  1,982,918  572,952 

Examiner  &  Chronicle-S  .  1,593,418  339,232  1,627,390  276,640 

Grand  Tolol  .  5,993,507  2,071,181  5,610,787  1,432,935 

SAN  JOSE,  CALIF. 

Mercury-m  .  4,985,115  213,537  5,172,613  186,732 

News-e  .  4,277,875  221,595  4,233,303  179,063 

*  Mercury-News-S  .  2,485,799  2,466,303  8,928 

Grond  Tolol  .  11,748,789  435,132  11,872,219  374,723 

NOTE:  Mercury-m  and  News-e  has  o  combined  sot  edition;  the  linoge  is 
only  shown  in  the  Mercury-m. 

SHREVEPORT,  LA. 

Journol-e  .  1,678,213  82,232  1,612,456  39,472 

r.mes-m  .  2,324,147  101,528  2,298,775  77,400 

*  Times-5  .  1,207,277  10,512  1,100,628  51,984 

Grand  Totol  .  5,209,637  194,272  5,011,859  168,856 

NOTE:  Timos-m  and  5  and  Journol-e  chonged  from  on  oight  to  nine  column 
Jon.  2,  1977. 

SYRACUSE,  N.Y. 

Herold  Jouraol-e  .  1,793,687  3,280  1,758,362  3,772 

*  Herold  American-5  ...  1,431,151  10,301  1,515,161  10,396 

Post  Slondord-m  .  1,141,108  76,860  1,092,527  115,043 

Grond  Total  .  4,365,946  90,441  4,366,050  129,211 

NOTE:  Post  Stondord-m,  Herald  Journol-o  and  Horold  Americon-S  changed 
from  eight  to  nine  column  Sept.  1,  1976. 

TALLAHASSEE,  FLA. 

Democrat-m  .  1,514,865  106,600  1,580,139 

*  Democrat  s  .  821,910  16,320  820,824 

Grand  Totol  .  2,336,775  122,920  2,400,963 

NOTE:  Democrat-e  and  5  changed  from  eight  to  o  six  column  effoctive  Aug. 
1,  1976. 

TAMPA,  FLA. 

Tribune-m  .  2,949,121  795,331  2,764,998  687,958 

‘  Tribune-5  .  1,765,276  135,040  1,627,133  67,304 

Tinws-e  .  2,072,322  _  1,904,246  _ 

Grand  Tolol  .  6,786,719  930,371  6,296,377  755,262 

NOTE:  Tribune-m  and  5  and  Times-e  changed  from  eight  to  nine  column 
Oct.  27,  1975. 

WASHINGTON,  D.C. 

Post-m  .  4,761,680  636,694  4,682,831  479,031 

*  Post-S  .  2,817,087  608,044  2,866,595  486,161 

Slor-o  .  1,923,356  574,829  1,858,428  451,064 

Slor-S  .  747,045  219,929  795,331  182,916 

Grand  Totol  .  10,249,168  2,039,49610,203,185  1,599,172 

NOTE:  Post-m  ond  5  and  Stor-e  and  5  chonged  from  eight  to  nino  column 
Aug.  2,  1976. 

WEST  PALM  BEACH,  FLA. 

Post-m  .  2,810,459  103,109  2,528,803  136,265 

Times-e  .  2,405,354  99,086  2,084,581  135,815 

*  Post  Times-S  .  1,991,403  148,476  1,773,917  76,220 

Grond  Tolol  .  7,207,216  350,671  6,387,301  348,300 


NOTE:  Post-m  and  Ttmes-e  has  o  combined  sot  edition;  the  linage  is  only 
shown  in  the  Post-m. 

NOTE:  Post-m,  Times-e  ond  Post  Times-S  changed  from  eight  to  six  column 
Oct.  1,  1975. 

WHITE  PLAINS,  N.V. 


Reporter  Dispotch-e  ....  1,438,477  258,902  1,321,461  195,074 

tReporter  Oispolch-S  ...  674,011  80,928  586,666  77,304 

Grond  Tolol  .  2,112,488  339,830  1,908,127  272,378 

WICHITA,  KANS. 

Eagle  m  .  2,111,815  441,083  2,285,682  252,017 

Beocon-e  .  1,074,518  15,792  1,023,945  18,106 

*  Eogle  Beocon-S  .  1,003,841  166,232  979,355  238,525 

Grand  Totol  .  4,190,174  623,107  4,288,982  508,648 


NOTE:  Eogle-m  ond  Beocon-e  has  o  combined  sot.  edition.  The  linage  is 
only  shown  in  the  Eogle-m. 

NOTE:  Eogle-m,  Beocon-e  ond  Eagle  Beacon-5  changed  from  on  eight  to 
six  column  Sopt.  1,  1975. 


APRIL  1979/1978 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHER 


ALBANY,  N.Y. 

Timos-Union- .  1,672,239  1,592,982 

Knickerbocker  News-e  . .  1,123,680  1,134,444 

Times-Union-5  .  749,696  741,176 

Grand  Totol  3,545,615  3,468,602 

NOTE:  Heorst  Newspoper  period  runs  April  2-29,  1979. 

ALTOONA,  PA. 

Mirrar-e  .  1,870,218  1,815,541 

BANGOR,  ME. 

News-m  .  1,629,382  1,414,361 

BIRMINGHAM,  ALA. 

News-e  .  2,438,520  268,324  2,569,448  75,558 

News-5  .  1,641,430  1,639,106 

Post  Herald-m  .  1,525,552  _  1,688,176  _ 

Grand  Total  5,605,502  268,324  5,896,730  75,558 

BRANTFORD,  ONT. 

Exposition-o  .  1,764,650  1,850,251 

BURLINGTON,  VT. 

Free  Press-m  .  2,196,082  1,863,148 

Free  Press-S  .  333,984  282,590 

Grand  Tolol  2,530,066  2,145,738 

CASPER,  WVO. 

5tor-Tribune-mS  .  2,091,474  1,697,640 


NOTE:  Includes  inserts-168,140  lines  in  1979,  133,378  lines  in  1978.  Family 
Weekly  not  included-98,457  lines  in  1979;  80,920  lines  in  1978. 

EDITOR  &  PUBLISHER  for  June  30,  1979 


1979  1978 

FUU  RUN  PARI  RUN  FULL  RUN  PART  RUN 


1979  1978 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


1979  1978 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


DAVENPORT,  IOWA 

Quad-Clly  Timts-t/m  .  . .  2,875,390  3,235,848 

Quod-City  Tiiti«s-5  .  1,044,652  986,048 

Gtond  Total  3,920,042  4,221,896 

DIS  MOINES,  IOWA 

Rogittor-m  .  941,612  234,930  836,061  ;58,105 

Tribuno-o  .  1,293,140  1,337,523 

Ro9iitor-5  .  1,219,472  79,530  1,117,174  111,242 

Grand  Totol  3,454,224  314,460  3,290,758  369,347 


DOVER,  DELAWARE 

Oelowore  Stoto  Ntws-oS  1,184,  086  1,174,307 

NOTE:  Figuros  diown  ore  on  8-column  bo&is. 


EDMONTON.  ALTA. 

Journol-c  .  5,251,890  5,055,327 

FORT  WAYNE,  IND. 

Newi-Sontinol-e  .  2,757,314  2,719,108 

Journol-GouHo-m  .  2,103,570  2,053,226 

Joumol-Goiolte-S  .  987,406  1,032,458 

Grand  Totol  5,848,290  5,804,792 

FORT  WORTH,  TEX. 

Stor-Tolt9ram.m  .  2.958.260  215,460  2,278,486 

Stor-Tolt9ram.o  .  3,080,214  353,220  2,847,670 

Stor-IeUgram-S  .  2,178,214  513,455  1,855,070 

Grand  Totol  8,216,688  1,082,135  7,471,226 

NOTE:  bicludos  insorts  and  sonod  edition  for  April  1979. 

GREENEVILLE,  S.C. 

Nows-mS  .  1,968,064  1,705,746 

Piedmont-t  .  1,092,406  979,874 

Grand  Totol  3,060,470  2^85,620 

INDIANAPOLIS,  IND. 

Stor  m  .  2,659,607  2,798,631 

Nemo  .  2,236,585  2,178,561 

Stor-S  .  1,872,910  1,950,255 

Grand  Totol  6,769,102  6,927,447 

KITCHENER-WATERLOO,  ONT. 

Rocord-e  .  2,810,629  2,759,950 

LETHBRIDGE,  ALTA. 

Horald-e  .  1,485,089  1,542,612 

LINCOLN,  NEB. 

Journol-Stor-d/S  .  2,345,728  2,357,992 

NOTE:  Includes  inserts- 501,718  lines  in  1979;  329,574  lines  in  1978. 

LOUISVILLE,  KY. 

Courier-Journol-m  .  2,391,339  2,203,902 

Uuisville  Times-e  .  2,736,812  2,540,203 

Courier-Journal  & 

Times-S  .  1,885,728  1,967,811 

Grand  Totol  7,013,879  6,711,916 

NOTE:  ROP  disploy  Enoge  pubEshed  on  o  6-column  bosis,  but  converted  to 
8-column  bosis  above.  Classified  pubEsbed  ond  reported  on  10-column 
bosis. 

AAADISON,  Wise. 

Capitol  Times-e  .  1,854,996  1,722,168 

Stote  Journol-m  .  1,775.496  1,868,304 

Stole  Journol-S  .  974,988  955,608 

Grand  Totol  4,605,480  4,546,080 

NOTE:  6-column  pages  converted  to  8-column;  clossified  9-column.  In¬ 
cludes  legols. 

MERIDEN,  CONN. 

Record.Journol-m  .  1,138,270  1,113,226 

MONROE,  LA. 

Wotid-m  .  2J)70.8I0  1,738,842 

News-Storra  .  1,810,746  1,646,876 

WoHd-S  .  916,972  799,946 

Grand  Totol  4,798,528  4,185,664 

MONTREAL,  QUE. 

GoieHe-m  .  3,109,999  1,407,994 

Stor-e  .  1,785,748  3,200,300 

Le  Devoir.m  .  592,560  1.294,658 

Le  Dimonche-Motin-S  .  .  .  690,660  1,074,790 

Grand  Totol  6,178,967  6,977,742 


NOTE:  Le  Dimonche-Motin  includes  inserts:  203,632  lines  in  1979;  312,648 
Enos  in  1978. 

Shorter  sessions 
scheduled  at  API 

The  American  Press  Institute's  tradi¬ 
tional  two-week  seminars,  with  10  work¬ 
ing  days  in  a  1 2-day  span,  are  being  short¬ 
ened  to  nine  working  days  in  a  10-day 
period. 

The  change  was  recommended  by  a 
Policy  and  Programs  Committee  which 
recently  spent  several  weeks  reviewing 
ail  aspects  of  the  seminais.  Don  Carter 
(Knight-Ridder  vice  president)  was 
chairman. 

Beginning  with  the  1979-80  schedule  in 
September,  the  former  two-week  semi¬ 
nars  will  regularly  begin  on  a  Sunday 
evening  and  end  on  the  second  Wednes¬ 
day  afternoon  thereafter.  To  retain  the 
same  amount  of  subject  matter  in  a 


NASHUA,  N.H. 

Tflograph-o  .  1,578,889  1,557,276 

NEWPORT  NEWS,  VA. 

P«is-m  .  2,021,152  2,126,180 

Iimos-H«rald-e  .  1,909,740  1,888,712 

ProH-S  .  1,430,702  1,494,780 

Grand  Total  5,361,594  5,509,672 

NORFOLK,  VA. 

Vitginnn-Pllot-m  .  2,856,360  2,660,228 

Lodgor-Slor-o  .  2,844,257  2,577,680 

Virginian  Pilot  and 

Lodger  5lor-5  .  1,925,313  2,109,230 

Grand  Totol  7,625,930  7,347,138 

NORTH  BAY,  ONT. 

Nugget-e  .  1,210,189  1,083,268 

NORTH  PLATTE,  NEB. 

Telegraph-e-sot.m  .  963,808  916,718 

NOTE:  Includes  Fomily  WeeEly-99,729  lines  in  1979;  79,014  lines  in  1978. 

OGDEN,  UTAH 

Stondord-Exominer-e  .  .  .  1,852,040  1,622,738 

5tondard-Exominer-S  .  . .  837,186  831,094 

Grand  Totol  2,689,226  2,453,832 

NOTE:  5undoy  includes  Fomily  VVeeEly-98,196  Enes  in  1979;  M,920  lines  in 
1978. 

OKLAHOAAA  CITY,  OKLA. 

OEIohomon-m  2,252,458  724,091  2,192,904  492,550 

rimes-e  .  2,117,088  678,723  2,015,781  450,667 

OEIohomon-S  .  1,628,509  1,625,929 

Grand  Total  5,998,055  1,402,814  5,834,614  943,217 

OPAAHA,  NEB. 

WoHd  Herold-m-e-S  ....  4,128,558  4,042,248 

ORLANDO,  FLA. 

5entinel-Stor.o/d-5  .  4,265,226  858,833  4,069,128  737,100 

OnAWA,  ONT. 

Le  Droit-e  .  2,093,538  2,173,839 

PHOENIX,  ARIZ. 

RepubEc-m  .  4,169,032  473,760  4,037,068 

Goxene-e  .  4,092,508  473,760  3,829,308 

RepubEc-S  .  2,501,436  _  2,175,544 

Grand  Total  10,762,976  947,520 10,041,920 

PORTLAND,  AAAINE 

Press  Herald-m  .  1,520,916  1,455,247 

Exprass-e  .  1,479,489  1,386,992 

Telegrom-S  .  976,024  1,001,050 

Grand  Total  3,976,429  3,843,289 

PORTLAND,  ORE. 

0regonian-m5  .  5,868,156  5,697,678 

Oregon  Journol-e  .  1,896,804  1,821,960 

Grand  Totol  7,764,960  7.519.638 

READING,  PA. 

limes-m/Eogle-e  .  1,545,332  1,582,643 

Eogle-S  .  916,237  951,070 

Groiid  Totol  2,461,569  2,533,713 

RICHMOND,  VA. 

Times-Dispoteb.m  .  1,953,794  1,967,853 

News-leoder-e  .  1,742,763  1,726,590 

Iimes-Dispotcb-5  .  1,572,655  1,558,657 

Grand  Total  5,269,212  5,253,100 

NOTE:  Port-run  and  comics  not  included. 

RIVERSIDE,  CALIF. 

Enlerprise-m  .  2,274,454  2,102,128 

Press-e  .  1,975,484  1,842,988 

Press-Enterprise-5  .  678,104  664,944 

Grand  Totol  4,928,042  4,610,060 

SANTA  BARBARA,  CALIF. 

News-Prets-eS  .  2,815,428  2,569,797 

NOTE:  Parade  linoge  not  included. 

SCOTTS  BLUFF,  NEB. 

5tor.Herald-m5  .  1,020,891  1,047,839 


NOTE:  Includes  Fomily  WeeEly-99,730  lines  in  1979;  79,024  lines  in  1978. 

shorter  time  span,  sessions  will  be  held 
on  one  weekend  day,  usually  Saturday, 
and  more  evening  sessions  will  be  held. 

The  new  format  has  already  been  tried 
in  four  seminars  with  favorable  reaction. 
It  decreases  a  seminar  member’s  time 
away  from  the  job  and  also  lessened  ex¬ 
penditures  for  rooms  and  meals. 

Free  classified  ads 
for  car  poolers 

Three  Central  Jersey  communities  are 
providing  free  classified  ads  for  people 
seeking  to  set  up  car  pools  in  the  face  of 
the  current  gas  crunch. 

The  papers  are  the  Somerset 
Messenger-Gazette  in  Somerville  and 
the  Bound  Brook  Chronicle  in  Somerset 
County  and  the  Middlesex  Chronicle  in 


Post-lnt»ltg*nc«r-m 

SEATTLE,  WASH. 

...  1,815,817 

1,554,716 

Post'lnt«llg«fK«r-S 

. .  .  768,509 

762.130 

Gmnd  Totgl 

2,584,326 

2,316,846 

Tim«s-tS  . 

. ..  4,480,742 

4,028,094 

SOUTH  BAY  (TORRANCE),  CALIF. 

6reeze-e  . 

3,696,140 

3,577,994 

Sfoktsfflon  Revi«w-m 

SPOKANE,  WASH. 

...  1,743,351 

1,573,181 

Spoktsmon  Rtvi«w-S 

...  1,176,317 

1,110,866 

Chronicl*-e  . 

...  1.815.643 

1.648.744 

Grand  Total 

4,735,311 

4,332,791 

News  Tribunt-e  and 
Tribune  &  Ledger^S 

TACOMA,  WASH. 

.  3,512,936 

3,368,064 

Blodo-o  . 

TOLEDO,  OHIO 

.  2,151,454 

2,100,836 

Blodo-S  . 

...  1,640.641 

1.651.621 

Grand  Totol 

3,792,095 

3,752,457 

Do4y  Copitol-m  . 

TOPEKA,  KANS. 

...  1,177,134 

1,261,736 

State  ioumol-e  .  . . . 

. . .  878,626 

823,284 

Gipftai-Journol-S 

. . .  686.644 

653.352 

Grand  Totol 

2,742,404 

2,738,372 

Stor*e  . 

TORONTO,  ONT. 

.  .  4,777,931 

4,747,460 

Sun-mS  . 

.  .  2,391,873 

2.199,357 

Grand  Totol 

7,169,804 

6,946.817 

limes-d  . 

TRENTON,  N,J. 

...  1,764,961 

1,895,142 

Times  Advertiser>S  .  . 

.  .  944,719 

1.058.273 

Grand  Totol 

2,709,680 

2,953,415 

NOTE:  6>column  poges 

converted  to  S-column  bosis. 

Stor-m  . 

TUCSON,  ARIZ, 

.  3,146,234 

3.262,024 

Citizen-e  . 

...  3,157,126 

3,139,153 

5tar-S  . 

...  1,334,742 

1.269.222 

Grand  Totol 

7,638,102 

7,670,399 

NOTE:  Sundoy  indudes  Porode  linage. 

WoHd-m  . 

TULSA,  OKLA. 

.  .  1,732,193 

1,753,749 

Tribune>e  . 

. .  .  1,747,018 

1,723,500 

World-S  . 

...  1,080,577 

1,037,891 

Grand  Totol 

4,559,788 

4,515,140 

NOTE:  Figures  bosed  o 

in  6-column  formot  and  9-calumn  clossilied. 

News-Sun-e  . 

WAUKEGAN,  ILL. 

...  2.110,962 

2,150,288 

Times- Leader-News 
Record-o/d  . 

WILKES-BARRE,  PA. 

. . . .  789,614 

1 ,272434 

News-Journol-me 

WILMINGTON,  DEL. 

....  2,015,683 

2,014,440 

News-Journol-S  . .  . . 

...  705.090 

575,957 

Grand  Totol 

2,720,973 

2,590,397 

Stor-m  . 

WILMINGTON,  N.C. 

....  1,203,734 

1,227,884 

Stor-News-S  . 

. . . .  368.312 

393.666 

Grand  fotol 

1,572,046 

1,621,550 

Stor-e  . 

WINDSOR,  ONT. 

2,718,680 

2,599,261 

Tribune-e  . 

WINNIPEG,  MAN. 

. .  2,988,260 

3,111,981 

Free  Press-e  . 

.  .  3,394,647 

3,222,345 

WINSTON-SALEM,  N.C 

Journol*m  . 

1,933,372 

1,810,438 

SentineUe  . 

.  . . .  1,446,382 

1,441,510 

Joumol  Sentinel’S 

. ...  1,028,972 

984,298 

Grand  Totol 

4,400,726 

4,236,246 

NOTE:  Ptort-nin  ond  comics  not  included. 

Telegram-m  . 

WORCESTER,  MASS. 

....  1,001,707 

980,203 

Gozette-e  . 

. ...  1,063,065 

1,091,321 

Telegram-S  . 

. ...  1.346.047 

1.271.837 

Grand  Total 

3,410,819 

3,343,361 

neighboring  Middlesex  County. 

Potential  car  poolers  have  been  invited 
in  stories  and  house  ads  to  mail  in  a  post¬ 
card  with  information  on  working  hours 
and  the  route  taken  to  and  from  the  job. 

The  notice,  it  was  explained  by  C. 
Palmer  Bateman  Jr.,  president  and  gen¬ 
eral  manager  of  the  newspapers,  will 
have  a  maximum  of  30  words  and  appear 
in  the  classified  sections  of  all  three 
newspapers  for  three  weeks. 

But  if  calling  is  more  convenient,  clas¬ 
sified  ad  takers  are  accepting  the  infor¬ 
mation  by  phone. 

"It’s  an  effort  to  do  our  part  to  help 
with  the  gas  crunch,’’  explained  advertis¬ 
ing  director  John  O’Brien.  A  number  of 
major  industries  in  the  Somerset  County 
area  have  been  leaders  in  the  state  in 
setting  up  van  pools  for  their  employees. 
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Bruce  Olds 


Man  wins  top 
prize  in  women’s 
news  contest 

The  Pennsylvania  Women’s  Press  As¬ 
sociation  had  to  make  a  change  this  year 
in  its  top  award  which  was  presented  at 
the  Keystone  Press  Conference  at  State 
College,  Pa.,  on  May  19. 

The  writer  who  compiles  the  most 
points  in  the  contest  wins  the  title  of 
Newspaperwoman  of  the  Year  in 
Pennsylvania.  A  $100  bond  is  the  prize. 
This  year  the  PWPA  had  to  change  the 
title  to  Newspaper  Writer  of  the  Year. 

That’s  because  the  award  went  to 
Bruce  Olds  of  the  Bucks  County  Courier 
Times  Living  Department.  Olds  won  a 
record  six  first  places  in  the  10  writing 
categories.  His  total  of  30  points  also  was 
a  record.  Naturally,  he  was  the  first  male 
writer  ever  to  win  the  top  award. 

Olds,  a  native  of  Menomonee  Falls, 
Wise.,  has  been  with  the  Courier  Times  in 
Levittown,  Pa.,  for  two  years.  He  is  a 
graduate  of  the  University  of  Wisconsin 
at  Milwaukee.  He  has  a  masters  degree 
from  the  University  of  Wisconsin  at 
Madison. 

His  great  effort  carried  the  Courier 
Times  to  a  total  of  1 8  awards  overall  in  the 
PWPA  contest.  The  newspaper  also  took 
a  first  place  for  layout  and  won  four  sec¬ 
ond  places,  four  third  places  and  three 
honorable  mentions. 

To  complete  the  banner  awards  day, 
the  Courier  Times  also  won  the  coveted 
Sweepstakes  Award  for  newspapers  from 
40,000  to  100,000  circulation  in  the  Key¬ 
stone  Press  Association  contest  and  cap¬ 
tured  four  awards  in  the  Pennsylvania 
Press  Photographers  contest. 
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It  was  the  fifth  Sweepstakes  Award  for 
the  Courier  Times  since  1%5.  From  1969 
through  1975  the  newspaper  competed  in 
the  same  classification  with  publications 
from  Philadelphia,  Pittsburgh,  Harris¬ 
burg  and  Allentown. 

First  places  for  editorials  and  feature 
writing  plus  a  second  place  for  news  story 
and  a  column,  the  latter  also  by  Olds, 
brought  the  Keystone  triumph. 

The  photography  awards  were  a  first 
place  in  sports,  a  first  place  in  color,  a 
second  place  in  color  and  a  second  place 
in  portrait  and  personality. 

The  Courier  Times  has  won  116  writing 
and  photography  awards  in  the  past  three 
years,  16  of  them  national  awards,  Sandy 
Oppenheimer,  editor  of  the  newspaper, 
said. 

*  ♦ 

Lorraine  E.  Branham  has  joined  the 
staff  of  the  New  Jersey  Bulletin  as  a  gen¬ 
eral  assignment  reporter. 


Funds  sought 
for  new  daily 

Morton  H.  Sharnik,  who  was  pub¬ 
lisher  of  the  ill-fated  Hartford  Tribune  (It 
ceased  publication  in  January,  1977, 
after  only  27  issues),  and  three  business 
associates  are  formulating  plans  for  an 
all-day  newspaper  in  the  Connecticut 
capital. 

With  John  R.  Malone  of  Chicago,  a 
newspaper  consultant;  Richard  A. 
McCormack,  a  La  Jolla,  Calif.,  consul¬ 
tant;  and  Keith  B.  Hook,  counsel  for 
Connecticut  Mutual  Life  Insurance  Co., 
Sharnik,  a  former  associate  editor. 
Sports  Illustrated,  i^  seeking  to  establish 
an  all-day  paper,  in  the  process  trying  to 
raise  $10  million. 

The  Hartford  Times,  afternoon  daily, 
ended  publication  in  October,  1976.  The 
city  is  served  presently  by  one  newspa¬ 
per,  The  Hartford  Courant. 


Winners  of  top  awards  in  the  36th  Annual  Pictures  of  the  Year  Competition 
sponsored  by  the  National  Press  Photographers  Association  and  the  University  of 
Missouri  received  their  awards  during  photojournalism  day  on  the  Columbia  cam¬ 
pus.  From  left:  SP4  Manuel  Gomez,  U.S.  Army,  Military  Photographer  of  the  Year; 
George  Wedding,  Palm  Beach  Post,  World  Understanding  Award;  Chris  Johns, 
Topeka  Capital-Journal,  Newspaper  Photographer  of  the  Year,  and  James  A. 
Sugar,  National  Geographic,  Magazine  Photographer  of  the  year.  Each  winner 
received  a  Nikon  camera  and  the  civilian  winners  also  a  check  for  $1,000. 
Nikon,  Inc.  underwrites  the  competition  through  an  educational  grant.  Winning 
photographs  will  be  exhibited  at  Nikon  House  in  Rockefeller  Center,  New  York 
City,  from  July  1 1  to  29. 
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Syndicates 


We  are  doing  well  now  and  it  is  time  to  let 
By  Lenora  Williamson  him  go  to  pursue  his  career  .  . 


Payette  retires  from  United  Media 


William  C.  Payette,  chairman  of  the 
board  of  United  Media  Enterprises,  Inc. 
and  formerly  president  of  United  Feature 
Syndicate,  retired  this  month  after  a  dis¬ 
tinguished  career  of  more  than  43  years 
in  the  newspaper  and  syndicate  world. 

Payette  became  chairman  of  the  board 
of  United  Media  in  1978  when  the  com¬ 
pany  was  established  to  consolidate 
United  Feature  Syndicate  and  Newspa¬ 
per  Enterprise  Association.  He  had 
joined  UFS  as  vice  president  in  1968, 
subsequently  becoming  general  manager 
and  then  president  in  1969.  During  his 
presidency,  UFS  experienced  seven-fold 
growth. 

Payette  had  been  southwest  division 
manager  of  United  Press  International, 
headquartered  in  Dallas,  for  8  years  be¬ 
fore  joining  United  Feature  Syndicate. 
He  also  served  UPl  in  Latin  America  as 
northern  division  manager,  in  New  York 
as  television  manager,  and  as  general 
sales  manager,  assistant  general  news 
manager,  and  member  of  the  board  of 
directors. 

Payette's  news  career  included  report¬ 
ing  and  editing  on  California  newspapers 
before  he  joined  UPl  in  1936  in  Los 
Angeles.  He  was  graduated  from  the 
University  of  Southern  California. 

The  news  and  syndicate  executive  has 
served  as  national  president  of  the  Soci¬ 
ety  of  Professional  Journalists/Sigma 
Delta  Chi  and  as  its  national  treasurer,  as 
a  regional  director,  and  director  of  the 
Sigma  Delta  Chi  Foundation. 

Payette  and  his  wife,  the  syndicated 
columnist  Virginia  Payette,  are  moving 
from  the  East  and  will  reside  in  Dallas. 
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William  C.  Payette  (left),  retiring 
chairman  of  the  board  of  United  Media 
Enterprises,  Inc.,  is  congratulated  at  a 
party  in  his  honor  by  Robert  Roy  Metz, 
United  Media  president  and  chief 
executive  officer.  The  retirement  party 
was  held  in  the  Waldorf  Astoria,  New 
York,  June  14.  (Photo  by  David  Gould) 

Cartoonist  Jack  Tippit,  who  became 
director  of  the  newly  established 
Museum  of  Cartoon  Art  June  1,  1975, 
and  served  through  the  beginning  years 
in  Greenwich,  Conn.,  and  subsequent 
move  to  the  permanent  home  in  Port 
Chester,  N.Y.,  resigned  earlier  this 
month  but  will  continue  as  a  consultant. 

Cartoonist  Mort  Walker,  founder  and 
president  of  the  Museum,  will  share  a 
consulting  role  with  Tippit  on  a  regular 
schedule.  The  Museum’s  two  curators, 
Brian  Walker  and  Charles  Green,  who 
have  been  on  the  staff  since  the  found¬ 
ing.  have  been  advanced  to  curator- 
directors. 

Tippit,  whose  panel  “Amy”  is  syndi¬ 
cated  by  the  Register  and  Tribune  Syndi¬ 
cate,  said  that  in  serving  the  Museum 
through  its  beginning  years,  he  had  to 
temporarily  shelve  ideas  and  creative 
projects  he  had  in  mind.  He  hopes  to 
return  to  those  now. 

In  accepting  the  resignation.  Walker 
wrote  the  board  that  much  of  the  success 
of  the  Museum  can  be  attributed  to  Tip- 
pit's  personal  efforts.  “He  has  had  to  ne¬ 
glect  his  professional  career  to  carry  on 
the  pressing  duties  of  the  Museum  and  his 
salary  could  not  compensate  for  his  loss 
of  income.  He  has  devoted  himself  to 
getting  the  Museum  going  and  on  its  feet. 


Edith  Lank,  whose  weekly  real  estate 
column  “House  Calls”  has  had  a  3-year 
association  with  Gannett  News  Service, 
moves  completely  to  self-syndication 
July  1.  She  has  done  some  self¬ 
syndication  during  the  three  years  but 
not  in  Gannett  territory. 

Lank,  a  licensed  real  estate  broker  in 
Rochester,  New  York  and  instructor  in 
real  estate  at  St.  John  Fisher  College, 
reports  she  has  26  of  her  own  papers 
already,  including  the  Miami  Herald, 
Philadelphia  Daily  News  and  the  home¬ 
town  Rochester  Democrat  &  Chronicle. 

The  column  uses  questions  and 
answers  of  general  interest,  while  Lank 
replies  to  all  questions  individually  even 
if  readers  sometimes  forget  to  include 
that  stamped  self-addressed  envelope 
with  their  questions. 

When  she  originated  the  column.  Lank 
thought  about  using  a  pen  name  assum¬ 
ing  no  one  would  accept  real  estate  ad¬ 
vice  from  a  woman.  “1  needn't  have 
worried  about  that — people  don't  read 
by-lines  anyhow  and  one  letter  out  of 
three  still  comes  in  addressed  to  ‘Dear 
Sir'  or  'Gentlemen'. 

Lank  holds  a  bachelor's  in  journalism 
from  Syracuse  University  and  a  Phi  Beta 
Kappa  key.  Until  about  50,  she  was  a 
suburban  housewife  who  sold  a  few 
ranch  houses,  wrote  real  estate  ads  for 
her  husband,  also  wrote  “long,  possibly 
unnecessary,  letters”  to  the  children 
away  from  home.  She  had  been  trying  to 
talk  her  husband,  Norman,  into  using  the 
line  “We  Make  House  Calls”  in  his  ads 
and  when  the  column  sold  she  had  the 
name  “House  Calls”  ready. 

Column  on  behavior 
behind  news  debuts 

A  column  which  provides  a  new  di¬ 
mension  to  understanding  the  news  was 
announced  this  week  by  Associated 
Press  Newsfeatures. 

The  weekly  feature  called  “Behavior 
Behind  The  News”  is  written  by  Dr. 
Salvatore  Didato,  a  New  York 
psychologist  who  has  become  a  nation¬ 
ally  known  writer  on  human  relations. 

“Behavior  Behind  The  News,” 
scheduled  to  start  August  15.  provides 
awareness  of  the  psychological  factors 
which  prevail  in  a  news  story. 

“The  message  of  the  column  is  differ¬ 
ent  from  that  of  the  ubiquitous  human 
relations  advice  column  in  that  it  has  cur¬ 
rent  news  value,”  Dr.  Didato  said. 

“It  aids  readers  who  are  growing  more 
sophisticated  to  assess  more  accurately 
the  human  meanings  which  underlie  the 
stories  of  the  day,  such  as  growing  gas 
lines  or  ‘Son  of  Sam,’  ”  Dr.  Didato  add¬ 
ed. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers’  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars.  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217 


BUSINESS 


THE  BOTTOM  LINE"  will  not  tell  your 
business  readers  what  they  want  to 
hear— but  what  they  need  to  hear.  Male, 
female,  young,  old,  one  must  survive  to 
succeed.  Tough,  to  the  point.  Weekly. 
Write  for  sample.  The  New  Press,  4651 
Roswell  Rd,  Suite  C-203,  Atlanta  GA 
30342. 


CARTOONS 


“ALL  THE  CARTOONS  YOU'LL  EVER 
NEED"  is  in  a  low  cost  package  of  36 
hilarious  1  and  2  column  camera-ready 
ROP  cartoons  available  quarterly  headed 
by  leading  cartoonist.  Details  from:  Car- 
toonmix.  Box  108,  Village  Station,  New 
York,  NY  10014. 


MONEY 


"MORE  FOR  YOUR  MONEY”— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples,  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated) — 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Our  5th  year.  Cineman  Syndicate, 
7  Charles  Court,  Middletown,  NY  10940. 
(914)  692-4572. 


REAL  ESTATE 


HOUSE  CALLS,  answers  readers’ 
queries  on  buying  and  selling  homes.  In¬ 
formative,  lively,  reliable  across  US.  4th 
year,  65  dailies.  Broker,  journalist,  in¬ 
structor  Edith  Lank.  240  Hemingway, 
Rochester,  NY  14620.  (716)  271-623(5. 


THE  WORLD  OF  REAL  ESTATE 
Weekly  Q  &  A  covering  full  spectrum  of 
real  estate— renting,  buying,  selling,  in¬ 
vesting.  Written  by  Howard  Shonting, 
Real  Estate  Counselor  with  25  years  ex¬ 
perience.  Manuscript  or  offset. 

Real  Estate  Research  Institute 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 

"How  to  Start  Your  Own  Community  news¬ 
paper,"  an  oversized  136-page  working 
manual  by  award-winning  pubnsher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  “Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing,"  15  day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
NY  11777. 


GRANTS 


FULBRIGHT  GRANTS  IN  JAPAN— Three  to 
nine  month  awards  for  journalists  in  elec¬ 
tronic  or  print  media  for  research  in  area  of 
interest,  part-time  language  study,  travel 
within  country.  Journalists  interested  in 
cultural,  diplomatic,  economic,  scientific 
or  social  aspects  of  Far  Eastern  affairs  or 
who  wish  to  prepare  to  become  a  foreign 
correspondent  are  of  interest.  Grantees 
may  not  function  as  working  journalists  al¬ 
though  occasional  articles  permitted. 
Regularly  featured  writers  and  critics  on 
staff  of  newspapers,  tv  companies, 
magazines  or  journals  are  eligible.  Grants 
cover  internatnnal  travel  for  grantee  (not 
for  dependents),  maintenance  and  other 
allowances.  The  Fulbright  Commission  in 
Tokyo  will  assist  with  academic  affiliations 
and  other  contacts  with  government  or 
other  agencies.  Inquiries  should  be  ad¬ 
dressed  to  Marguerite  Hulbert,  Council  for 
International  Exchange  of  Scholars,  11 
Dupont  Circle,  Suite  300,  Washington  D.C. 
20036.  (202)  833-4984. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


W.  SID  SMITH,  Media  Broker 
Box  189,  Mount  Pleasant  Ml  48858 
(517)  772-3261 


KREHBIEL-BOLITHO,  INC. 

Nearly  500  sales  in  our  30  years. 

(We  handle  different  properties— offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office,” 
PO  Box  88,  Norton,  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  PO  Box  7133,  Shawnee  Mission,  KS 
66207,  Office  (913)  381-8280. 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Montclair,  Calif.  91763.’ 
(714)  626-6440. 


ALAN  G.  LEWIS,  MEDIA  BROKER 
On  file:  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd.,  Hardwick,  MA  01037.  (413) 
477-6009. 


IF  YOU’RE  READY  TO  SELL  your  midwest 
daily  or  weekly  newspaper,  we’ll  find  you  a 
buyer  with  the  competence  and  finances 
to  make  the  sale  worthwhile — and  in  a 
reasonable  space  of  time.  Roy  Holding  As¬ 
sociates,  PO  Box  212,  Galva,  IL.  Phone 
(309)  932-2270,  or  932-2642. 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 
W.B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  National  8-1133 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


SNYDER  NEWSPAPER  BROKERS 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 
Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715 


JIMMY  CROWE 
CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets. 
12  Cutler  Dr,  Savannah,  GA  31405.  (912) 
925-8666,  day  or  night. 


NEWSPAPER  CONSULTANTS 


OLSON  AND  LIKELY 
Box  799,  St  Petersburg  FL  33731 
New  systems  and  programs  being  offered 
may  not  function  for  top  bottom-lines 
without  full  staff  capabilities  in  today’s 
changing  media  environment.  Let  us  re¬ 
view  your  goals. 


SHIRT-SLEEVE  executive  will  take  tem¬ 
porary  assignment  to  solve  problems  and 
attain  your  profit  potential.  Production, 
advertising  sales,  and  editorial  are  areas  of 
expertise.  Will  train  and  develop  your 
people,  introduce  new  procedures  where 
necessary.  Top  references  from  leading 
dailies  and  national  weekW  operations. 
Former  publisher.  Box  28917,  Editor  & 
Publisher. 


NEWSPAPERS  FOR  SALE 


NEWSPAPERS  FOR  SALE 
New  Listings 

•  County  seat  daily,  eastern  Kansas,  es¬ 
timated  $133, (XX)  gross,  no  job  printing, 
good  building,  excellent  growth  potential. 

•  County  official,  northern  Illinois  weekly 
group,  highly  profitable,  selling  below  es¬ 
timated  gross  $286, (X)0. 

•  County  official,  historic  southeast  Iowa 
community,  well-equipped,  priced  below 
estimated  $50,(X)0+  gross. 

Several  other  Iowa  papers  for  sale, 
$19,000  to  $375,000. 

JOHN  E.  VAN  DER  LINDEN 
Broker 

PO  Box  181,  Sibley  lA  51249 


1600-PAID  Sup  Belt  weekly  in  fast-growing 
mountain  area.  $45,000.  Terms.  Box 
28612,  Editor  &  Publisher. 


ALASKAN  OFFSET  WEEKLY  in  beautiful 
booming  fishing  community.  $90,000 
gross  with  33%  net.  Asking  $95,000. 
Apartment  building  and  office  available 
too.  Need  cash  or  snort  term  pay  off;  other 
interests  in  mind.  Contact  Ron  Loesch, 
Publisher,  PO  Box  930,  Petersburg  AK 
99833.  Phone  (907)  772-3547. 


FOUR  PROFITABLE  WEEKLIES,  paid  and 
free,  with  24, (XX)  circulation  in  five  con¬ 
tiguous  New  England  suburbs.  Current 
gross  of  $700,00(J  is  double  four  years  ago. 
$540,000  all  cash  or  equivalent.  Box 
28832,  Editor  &  Publisher. 


CALIFORNIA  group  of  weeklies  priced  at 
$1  million.  Building  available,  includes 
plant.  Qualify  yourself  in  first  letter.  Syn- 
der  Newspaper  Brokers,  136  E  Honolulu, 
Lindsay  CA  93247.  (209)  562-2587. 


A  GOOD  OPPORTUNITY— Small  weekly 
newspaper  in  Nebraska  for  sale.  Has  legal 
status.  Good  community  support.  Listing 
at  price  to  sell,  $35,000.  Call  or  write  Kevin 
Henseler,  Box  224,  Crofton  NB  68730. 
(402)  388-4355. 


COMMENTARY 


FOR  WEEKLY  or  semi-weekly  newspa¬ 
pers.  Independent,  self-employed  col¬ 
umnist  offers  sometime  humorous,  satir¬ 
ical,  always  entertaining,  thought  pro¬ 
ducing  columns  on  varied  themes  for 
your  readers  who  may  not  read 
Buchwald,  Reston,  or  Wicker.  Free  sam¬ 
ples.  L.E.  Brown,  Route  1,  Box  214-C, 
Magnolia  NC  28453. 


GARDENING 


"GROWING  YOUR  OWN”  samples. 
Shades  of  Green,  Box  57-E,  Ipswich  MA 
01938.  We'll  send  seed  catalog  too! 


GENERAL 


FIVE  other  syndicates  and  R-Gabs  join 
their  best  with  ours:  total  40  features. 
Free  List;  or  full  info,  samples  $1. 
Dickson,  17700  Western  #69e,  Gardena 
CA  90248. 


HOMEMAKING 


POPULAR  WEEKLY  COLUMN,  "Tips 
From  the  Cabin.”  Lead  similar  to  per¬ 
sonal  letter,  tailored  to  homemakers’ 
interests  with  helpful  tips.  Four  recent 
samples  sent  on  request.  Tips,  PO  Box 
654,  Festus  MO  63028. 


HUMOR 


YOUNG  BLACK  COLUMNIST  offers 
side-splitting  commentary  on  Americana. 
Twice-weekly.  Samples:  Venice  L.  Holmes, 
2503  McGill,  Saginaw,  Ml  48601. 


HUMAN  RIGHTS 


HUMAN  RIGHTS  by  Theodore  Jac- 
queney.  An  exclusive.  This  journalist 
writes  of  human  rights  violations  and 
problems  around  the  world.  Readable 
live  interviews,  650  words  weekly.  Fea¬ 
ture  AssociMes,  3334  Kerner  Blvd.  San 
Rafael  CA  94901. 


MEDICAL 


WHAT’S  NEW  IN  MEDICINE? 
Report  on  latest  relevant  medical  news, 
with  commentary,  300+  words.  L.A. 
Chotkowski,  MD,  FACP,  1143  Chamber- 
lain  Hwy,  Kensington  CT  06037. 
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353  Willett  Avenue 
Port  Chester,  NY  10573 
(914)  937-3500 


SENIOR  CITIZENS 


DEAR  SENIOR  CITIZEN.  Weekly  column 
for  seniors,  their  families  and  friends. 
Letters  and  responses  about  strengths 
and  concerns  in  old  age.  Practical  in¬ 
formation  shared  about  services.  Write 
for  samples  and  rates.  MHS  Features, 
PO  Box  425,  Lenox  Hill  Station,  New 
York,  NY  10021. 


TRAVEL 


INCREASE  TRAVEL  LINAGE!  World-wide 
travel  column  new  in  its  5tl)  year. 
Weekly,  $1.25.  Write  for  free  samples. 
#1  Easy  St.,  Aptos,  CA  95003. 


WEEKLY 


“BOOTSTRAPS”  is  basic.  It’s  interest¬ 
ing,  competitive,  habit-forming.  It’s  800 
words  of  creative  entertainment.  It’s  cul¬ 
tural  motivation  for  self-improvement.  4 
weeks  free.  Elm  Hollow  Syndicate,  Box 
403,  Livingston  Manor  NY  12758. 


DEADLINE 

CHANGE 

Due  to  the  Indepen¬ 
dence  Day  holiday  on 
July  4th,  the  clas¬ 
sified  ad  deadline  for 
the  July  7  issue  of 
E&P  is 


E&P  Classifieds 
(212)  752-7053 


MONDAY,  JULY  2, 
at  4  pm. 


EDITOR  &  PUBLISHER  for  June  30,  1979 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


TWO  MISSOURI  WEEKLIES 
COMPANION  SHOPPER 
Two  paid  weeklies,  26,500  free  circulation 
shonner.  East  Missouri,  grossed 
$507,O0O,  1978.  Three  unit  web,  Compu- 
graphic  (Editwriters),  job  shop.  Well  estab¬ 
lished,  growth  area.’  Price  $500,000  in¬ 
cludes  $150,000  building.  Terms  negoti¬ 
able.  consider  buyer  financial  status.  For 
report: 

ROBERT  N.  BOLITHO 
Box  7133,  Indian  Creek  Branch 
Shawnee  Mission  KS  66207. 


SMALL  WEEKLY,  good  looking  and  grow¬ 
ing,  located  in  picture-book  ^ne  5  com¬ 
munity.  Ideal  for  young  couple  willing  to 
work,  defer  gratification  while  paper 
grows.  Box  28920,  Editor  &  Publisher. 


REGIONAL  SHOPPER,  over  25,000  free 
distribution,  and  3600  paid  weekly  in  fast 
growing  area  of  Midwest:  '79  gross  already 
25%  ahead  of  '78  pace,  with  projected 
yearly  total  at  $750M.  Excellent  building 
and  equipment  included  in  sale.  Owner 
nearing  retirement  age.  Sale  price  $800M, 
with  59%  down.  Only  serious  inquiries. 
Borneman  Publishers-Brokers,  Box  200, 
Oconto  Wl  54153. 


SMALL  OFFSET  weekly,  8  months  old, 
growing.  Unopposed  in  small  affluent 
community.  Good  opportunity  for  couple. 
Asking  $28,000.  Write:  News.  PO  Box  307, 
Jamestown  NC  27282. 

ZONE  2  weekly  chain  gross  $1,600,000. 
Profitable.  ABC  circulation.  Management 
to  stay.  Serves  extremely  high  demo- 
g^raphic  area.  Box  2890O,  Editor  & 
Publisher. 


WEEKLY,  2  years  9  months  old,  2-3000 
circulation  including  major  ski  areas. 
$72,791.18yearlygrosson  March  31.  Ask¬ 
ing  $35,000.  (802)  244-6997  or  496-3128. 


MIDWESTERN  SEMIWEEKLY  with  com¬ 
plete  plant,  offset  press  included.  Annual 
volume  over  $700,000.  Profitable.  Attrac¬ 
tive  buy  at  $700,000.  Real  estate  optional. 
W.B.  Grimes  and  Company,  National  Press 
Bldg.  Washington  DC  2(X345. 


ZONE  2  free  weekly-25M  circulation. 
$200M  gross  sales.  Ready  to  turn  into  a 
paid  weekly.  Box  28872,  Editor  & 
Publisher. 

COMMUNITY  NEWSPAPER-SHOPPER 
growing  area  western  Massachusetts.  Con¬ 
tinuous  growth/profitability.  Printing  sub¬ 
let.  Own  carrier  delivery  system.  $3(50,000 
annual  volume.  $3(X),(500  cash.  Principals 
only.  Box  28880.  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  planning  to  retire  within  the 
next  several  years,  our  group  would  wel¬ 
come  being  considered  to  purchase  your 
non-daily  newspaper.  Each  paper  operated 
as  a  quality  hometown  newspaper.  Primar 
ily,  we  are  seeking  exclusive  profitable 
rrewspapers  with  4(jo0  or  more  paid  circu¬ 
lation.  Prefer  no  central  printing  plants. 
We  will  respond  to  all  letters  that  meet 
these  qualifications.  Confidentiality  as¬ 
sured.  Box  6310,  Editor  &  Publisher. 


OUR  EXPANDING  multi-state  group  deals 
fairly  with  newspaper  sellers  and  profes¬ 
sionally  with  the  newspapers  and  com¬ 
munities  they  leave  behind.  We  built  our 
reputation  in  community  journalism.  If  you 
have  for  sale  a  weekly  grossing  $500,000 
annually  and  capable  of  future  conversion 
to  daily,  write  Box  28792,  Editor  & 
Publisher. 


SEEKING  to  purchase  a  weekly  or  small 
daily  newspaper  in  eastern  Zone  3.  We  are 
newspaper  personnel  no  longer  satisfied 
with  our  present  situation  and  can  provide 
news,  advertising,  administrative  experi¬ 
ence,  and  permanent  resident  ownership 
for  your  newspaper.  Well-financed.  All  in¬ 
quiries  answered.  Box  28779,  Editor  & 
Publisher. 


America’s  Leading  Brokers 
Know  That  When  It  Comes  To 
Selling  Papers— 

We  Know  Our  Business 

E&P  Classifieds 
(212)752-7053 


ANNOUNCEMENTS 


PUBUCATIONS 


SEND  $5  for  "CATV  Manual  for  Newspa¬ 
pers"  on  starting  news-ad  service  on  cable 
television  to  Ottumwa  Courier,  213  E  2nd 
St,  Ottumwa  lA  52501. 


PUBUCATIONS  FOR  SALE 


AFFECTIONATELY-RECEIVED  free  weekly 
in  high-density,  affluent  area  of  Houston. 
Box  28716,  Editor  &  Publisher. 


COASTAL  RESORT  town  in  Zone  4  tree 
weekly  magazine.  Live  in  the  sun  and 
friendly  southern  atmosphere  with  fine  in¬ 
come  and  set  your  own  hours.  1978  gross 
$42,(X)0  plus.  1979  exceeding  last  year's 
income.  A  fantastic  buy  at  $75,0(X).  Terms 
available.  Seriously  interested  buyers  only. 
Write  owner  at  Box  28622,  Editor  & 
Publisher. 


ISLAND  RESORT  oriented  magazine. 
Grossing  $50M.  Zone  4.  Excellent  poten¬ 
tial.  Ideal  husband/wife  endeavor  or  corpo¬ 
rate  tax  shelter  down  South.  Box  28660, 
Editor  &  Publisher. 


ESTABLISHED  National  Baseball  Monthly 
(12x  year)  for  sale.  12,(X)0  subscribers. 
Enormous  profit  potential.  Can  be  oper¬ 
ated  from  anywhere.  For  more  information 
reply  to  Box  28767,  Editor  &  Publisher. 

MOM  AND  POP  will  enjoy  running  this 
communications  trade  newsletter  that 
quintupled  gross  in  1978.  Mail  order 
sold — published  from  anywhere.  $30,(X)0. 
Terms.  Box  85486-NB,  Los  Angeles,  Calif. 


WRITING  IDEAS 


SATIRE  CAN  MAKE  YOU  FAMOUS!  Re¬ 
ceive  unique  newsletter  of  whimsically 
explosive  writing  assignments  every  other 
week.  Instant  inspiration  for  devastating 
columns  and  editorials — or  prompt  refund. 
Next  five  $5  (Half  Price).  WRITER'S 
WHEWSLETTER,  Box  105K,  Oxford  Wl 
53952. 


INDUSTRY  SERVICES 


ADVERTISING  SERVICES 


Professional  Advertising  Services 
Joseph  Whitty 

THE  NEWSPAPER  AGENCY, 
INCORPORATED 
PO  Box  456,  Babylon  NY  11702 
(516) 661-5100 
1296  E.  Lake  Rd., 
Hammondsport,  NY  14840 
(607)  292-3781 


CIRCULATION  SERVICES 


Professional  Circulation  Services 
Joseph  Whitty 

THE  NEWSPAPER  AGENCY, 
INCORPORATED 
PO  Box  456,  Babylon  NY  11702 
(516) 661-5100 
1296  E.  Lake  Rd., 
Hammondsport,  NY  14840 
(607)  292-3781 


CLASSIFIED  CONSULTANTS 


CONSISTENT  CLASSIFIED  REVENUE 
GAINS  of  20%  and  more  annually  for  your 
daily  newspaper.  Services  include  key  cost 
and  rate  analysis  by  classified  "product": 
transient,  commercial  line,  display;  rate 
scaling,  thorough  sales  training.  Pub¬ 
lishers  in  Zones  1,  2,  3  and  4  are  invited  to 
contact  Classified  (Development  Corpora¬ 
tion,  111  Battle  Lane,  Chapel  Hill  NC 
27514.  (919)  967-3400. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering. 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 


PROJECT  ENGINEER  FOR  HIRE  to  handle 
your  complete  press  installation- 
addition— consulting  specialist:  Goss 
Metro,  Cosmo  Koenig,  Bauer,  Commander. 
Over  20  years  offset  experience.  J.P.  Moll, 
1310  Elm  Dr,  Schaumburg  IL  60194.  (312) 
885-8729. 


INDUSTRY  SERVICES 


FINANCIAL 


BAN KERS  TRUST  COMPANY,  a  $28  billion 
institution,  has  a  team  of  seven  specialists 
offering  to  newspaper  owners  a  unique  fi¬ 
nancier  and  advisory  service: 

•  Mergers 

•  Acquisitions 

•  Divestitures 

•  Private  Placements 

•  ESOT's 

•  Lease  Financing 

•  Management  Consulting 

Minimum  transaction  level  $2  million.  In¬ 
itial,  confidential  consultation  anywhere  in 
the  United  States  at  no  charge.  Call  col¬ 
lect: 

Frank  Calcagno  or  Brad  Hart 

(212)  692  2430  (212)  692-2304 

BANKERS  TRUST  COMPANY 
280  Park  Av,  New  York,  NY  10017 


Circulate  Your  Jobs, 
Services,  Talents 
to  the  Largest 
Newspaper  Audience 
in  the  World 
with  E&P  Classifieds 


Equipment 
&  Supplies . . . 

CAMERA  &  DARKROOM 

ITEK  400  camera  processor.  Take  over 
lease  of  approximately  $48(X).  Always  on 
service  contract.  Welfco  Ad  Corp,  Canan¬ 
daigua  NY.  (716)  394-4510. 

ORCULATION  SOFTWARE 

CREATIVE  DATA  SYSTEMS  offers  com¬ 
prehensive  circulation  system  utilizing 
total  market  concept.  Provides  non¬ 
subscriber  lists  for  promotions  and  special 
inserts.  Contains  customer  demographics 
to  route  level.  Produces  daily  and  on  de¬ 
mand  ABC,  draw,  bundle  wrapper,  router, 
carrier  update  package,  truck  manifest, 
mailing  labels.  Includes  PIA  billing  with 
amortization  on-line  inquiry,  carrier  billing 
and  circulation  manager  performance  re¬ 
port.  Designed  for  IBM  34  and  38.  Con¬ 
tact  Creative  Data  Systems,  PO  Box  23054, 
Kansas  City,  MO  64141.  (913)  888-6755. 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

(Remittance  should  accompany 
copy  unless  credit  established). 

1  week  —$2.75  per  line 

2  weeks — $2.65  per  line,  per  issue 

3  weeks — $2.45  per  line,  per  issue 

4  weeks — $2.25  per  line,  per  issue 

Add  $3  per  insertion  for  box  service  and 
count  as  an  additional  line  in  copy. 


POSITIONS  WANTED 

(Payable  with  order) 


1  week  —$2.05  per  line 

2  weeks— $1.90  per  line,  per  issue 

3  weeks — $1.75  per  line,  per  issue 

4  weeks — $1.55  per  line,  per  issue 

Add  $1.75  per  insertion  for  box  service 
and  count  as  an  additional  line  in  your 
copy. 


Count  approximately  39  characters  and! or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  UM  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  in  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $68.00  per  column  inch 
minimum  space. 

Classified  Contract  Rotes  Available  On  Request 

WEEKLY  CLOSING  TIME 

Tuesday,  4:00  PM  New  York  Time 

Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

575  Lexington  Ave.,  N.Y.,  N  Y.  10022  (212)  752-7050 


MEMO  TO:  Feature  Writers  and  Artists 
FROM:  E&P  Ciassified  Dept. 

The  (deadline  for  the  July  28  SYNDICATE  DIREC¬ 
TORY  issue  is  coming  closer.  We  urge  you  to  take 
advantage  of  advertising  in  the  Features  Available 
section  of  E&P  Classifieds  in  this  special  issue.  The 
Syndicate  Directory  issue  is  one  that  is  of  special 
interest  to  many  editors  (as  well  as  publishers  and 
Promotion  Managers).  And,  it  is  an  issue  they  keep 
and  refer  to  throughout  the  year. 

So,  send  in  your  Features  Available  ad  now!  The 
deadline  for  the  July  28  issue  is  Tuesday,  July  24. 
We  ask  for  prepayment  with  Features  Available  ads. 

E&P  CLASSIFIEDS 
Information  and  rates: 

(212)  752-7053 


EDITOR  &  PUBLISHER  for  June  30,  1979 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


OISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 


AGFA  TCF-850  vertical  camera  for  direct 
screen  separations;  Minilux  exposure  unit; 
T42  processor.  Six  months  old.  $15,000. 
Call  Jim  Selk,  Madison  Magazine,  PO  Box 
1604,  Madison  Wl  53701.  (608)  255-9982. 


COMPUTERS 


CSI  CLASS/SET  CLASSIFIED  SYSTEM— 
Complete  System  with  Pacesetter  inter¬ 
face  utilizing  Digital  PDP8-E  computer. 
Available  Jufy  1,  1979.  $15,000.  James 
Collins,  Quincy  Herald-Whig,  Quincy  IL 
62301.  (217)  223-5100. 


DIGITAL— TC8  DECtape  control  and  TU56 
Dual  DECtape  drive  with  data  break  option 
including  cabinet;  32K  PDP8-E  processor. 
RK05J  disk  drive  and  control  plus  three 
RK05J  disk  drives  with  unit  select 
switches.  COS— 300  Bootstrap  Loader, 
Positive  I/O  Bus,  Omibus  expander  and  ex¬ 
pander  box.  All  about  two  years  old  and 
maintained  by  DEC.  $25,000.  James  Col¬ 
lins,  Quincy  Herald-Whig,  Quincy  IL 
62301.  (217)  223-5100. 


2-NCR  399’s  16K  and  12K.  Both  with  con¬ 
tinuous  form  feeder  and  2  cassettes. 
Available  September  1979.  Contact 
Robert  C.  Shaffer,  Alliance  Publishing  Co., 
40  S.  Linden  Av,  Alliance  OH  44601.  (216) 
821-1200. 


COMPUTER  SOFTWARE 


CREATIVE  DATA  SYSTEMS  offers  com¬ 
plete  line  of  business  systems  designed  by 
newspaper  specialists.  Display  and  clas¬ 
sified  include  sales  performance  against 
plan,  call  reports,  billing,  cash  receipts, 
credit  control,  customer  sales  and  linage 
analysis  and  yearly  trend  reports.  Other 
systems  available  are  Circulation  (see  Ad), 
Payroll,  Accounts  Payable,  Newsprint  and 
Waste  Control,  Inventory,  Commercial 
Print  and  Cost  Accounting,  Designed  for 
IBM  34  and  38.  Contact  Creative  Data 
Systems,  PO  Box  23054,  Kansas  City,  MO 
64141.  (913)  888-6755. 


MAILROOM 


MODEL  B  Cutler  Hammer  bottom  wrap 
machine.  Available  immediately.  Very  good 
condition.  Box  27489,  Editors  Publisher. 


ONE  MODEL  545  Cheshire  Label  Machine 
for  newspapers  or  magazines  with  a  Model 
526  Cheshire  L^bel  head  and  Conveyor. 
ALSO  one  model  1530  Magnacraft  with 
multiwide  Label  Head  and  Oinveyor  3  to  4 
years  old  in  like-new  condition.  Ed  Heisley, 
P.O.  Box  222083,  Dallas,  Texas  7522^ 
(214)  357-0196. _ 

DIDDE-GLASER  320-3  inserter,  3  stations, 
Count-O-Veyor  Stacker.  $17,500.  Bill 
Schneider  and  Associates,  2325F 
Bluemound  Rd,  Waukesha  Wl  53186. 
(414)  784-0110. 

48P  SHERATON  STUFFING  MACHINE 
presently  in  off-line  operation.  Call  G.F. 
Doyle  (216)  245-6901. _ 

MULLER  MARTINI  EM-10  inserting 
machine,  master  plus  3  stations.  Com¬ 
pletely  reconditioned.  $19,500  F.O.B. 
Springfield,  Oregon,  Jack  Nelson,  (503) 
746-1671. _ 

CUTLER  HAMMER  heavy  and  light  duty 
conv^ors  and  spare  parts.  Also,  heavy 
duty  (Jrabtree  conveyors  and  spare  parts. 
NORTHEAST  STORAGE 
AND  INDUSTRIES 
(213)  257-7557 

MISCELLANEOUS 

PUBLIC  AUCTION 

4th  ANNUAL  WAREHOUSE  AUCTION 
617  Bryant  Street 
San  Francisco,  California 
Mergenthaler  Linotron  505TC, 

Print  Out  Control  Unit 
Friden  Justowriters 
Invac  Kayboards— TTS 
Fairchild  Teletypesetter  TTS  Keyboards 
Tape  Rewinders 

Plus  Hundreds  of  Printing  Items 
Royal  Co.  Auctioneers,  Inc. 

2757 — 16th  Street 
San  Francisco,  California 
(415)  863-5245 


EQUIPMENT  &  SUPPLIES 


NEWSPAPER  RACKS 


RACKS  being  phased  out.  300  Kasper 
K-410  bubble  racks  without  mechanism. 
Need  reconditioning,  $20  each.  If  we  re¬ 
condition,  $35  each.  With  mechanism, 
$^  each.  Call  collect,  Gary  Carlone,  (305) 
350-2080. _ 

NEWSPRINT 


NEWSPRINT  ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.  3305  W.  Warner,  Santa 
Ana,  CA  92704.  (714)  556-7130. 

NEWSPRINT  ROLLS— Basis  301b.  steady 
supply,  prompt  shipment  from  inventory, 
delivered  price  on  request.  Brookman 
Paper  Corp.,  300  E.  54  St.,  New  York,  NY 
10022.  (212)  688-3020. 

OFFERING  AMERICAN  AND 
CANADIAN  NEWSPRINT 

Some  spot  tonnage  immediately  available. 
Also  make  up  orders  with  shipments  be¬ 
ginning  approximately  60  days  from  date 
of  order.  Box  28098,  Editor  &  Publisher. 


PHOTOTYPESETTING 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Jus¬ 
towriters,  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


COMPUGRAPHIC  perforators  4-9100’s 
and  2-autotape,  all  in  excellent  running 
condition.  Well  maintained.  Make  fair  offer 
on  one  or  all.  Call  Rodd  K.  Winscott  (312) 
428-5533. 


COMPUWRITER  II,  excellent  condition,  4 
fonts;  2  plugs  $4800.  St.  Louis  Suburban 
Newspapers.  (314)  481-1111,  Tom 
Marschel. 


COMPUGRAPHIC  2961  original  model  with 
two  counting  keyboards,  $1000  for  all. 
Also  Intertype  G4-4,  hundreds  parts  and 
Elrod  with  molds,  dirt  cheap.  Page  Gilman 
(408)  724-0611. 


MERGENTHALER  MVP  editing  system— 1 
reader,  dual  disk  drive,  expanded  disk  util¬ 
ity  program.  VIP  phototypesetter  Model 
7245-1  (1  drum)  with  narrow  width  at¬ 
tachment.  6-72  point  type  up  to  45  picas 
wide.  Several  A  and  B  Range  type  faces. 
Ward  Drake  (213)  280-8822. 


FOUR  AKI  CIT-70  noncounting  perforating 
keyboards.  $800  each.  Available  July  1, 
1979.  James  Collins,  Quincy  Herald-Whig, 
Quincy  IL  62301.  (217)  223-5100. 

MAKING  a  market  in  Mark  I,  II  and  III 
Photon  Pacesetters.  The  Lookout,  PO  Box 
205,  Hopewell  Junction  NY  12533.  (914) 
226-4711. 

COMPUWRITER  II,  excellent  condition, 
with  fonts.  $4200  firm.  (815)  476-7966, 
ask  for  Terry  Gogerty. 

COMPOSITORS’  BARGAINS— Ideal  for 
print  shop  or  small  newspaper.  Typeset¬ 
ting  equipment  for  sale  as  is — where  is.  All 
in  working  condition  and  good  repair.  Set 
headlines  and  display  ads  with  Compu- 
graphic  7200,  above  average,  includes  2 
font  strms,  $2500.  For  news,  Compu- 
graphic  2%1  comes  with  extra  cards  and  3 
tont  strips;  8.5  News  2,  10.5  News  2,  5.5 
News  5,  all  with  set  gears,  $2300.  (Dom- 
pugraphic  4961  includes  stripper,  spare 
parts  and  3  font  strips,  $2500.  IBM  Selec- 
tric  Composer  for  small  jobs,  $1800. 
Robertson  Photo  Mechanix  flat  light  table, 
32'  X  42'  lighted  area,  needs  new  glass, 
$100.  Best  offer  takes  all.  Call  Mary 
Schurz,  Advocate-Messenger,  Danville  KY 
(606)  236-2551. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


2  GOSS  COMMUNITY  units  2  years  old. 
Community  folder,  going  to  central  print¬ 
ing  plant.  Like  new.  VVill  accept  offers. 
Write  Box  27985,  Editor  &  Publisher. 


22%'CUTOFF  GOSS  HEADLINER,  4  units 
2  half  decks,  2  to  1  folder,  available  now. 
21V4'  cutoff  Hoe  (^lormatic,  3  units,  2 
half  decks,  available  now. 

2  presses,  22V4'cutoff  Goss  Headliners.  8 
units,  1  half  deck  and  3  to  2  folders. 

4  wood  Autopasters. 

6  Goss  Autopasters. 

2  new  Goss  web  width  55'or  56'cut  down 
kit. 

2  Goss  double  balloon  formers,  L  is  23 
9/16"  cutoff,  1  is  22%"  cutoff. 

2  4-unit  Goss  Community  oil  bath 
6  unit,  2  folders  Goss  Surburban 
BRAMBLE  PROFESSIONAL  PRESS  INC. 

Route  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011. 

HARRIS  V25,  6  units  with  2  folders  and 
clutching,  double  ended,  new  approxi¬ 
mately  1972.  Will  sell  as  complete  package 
or  individual  components.  IPEC,  Inc.,  401 
N.  Leavitt,  Chicago,  IL  60612.  (312)  738- 
1200,  Telex  25-4388. 


GOSS  COMMUNITY  Folders 
Goss  SU  Folder 
Goss  Metro  Folder  3-2 
Goss  Suburban  press  units,  folders. 

Gregg  flying  imprinter  22%" 

Harris  V25  add  on  units,  1974. 

Urbanite  folder 

Urbanite  V*  folder 

Color  King,  2  units  folder  1965 

Fincor  motor  and  control  40-60  HP 

2  unit  V-15  Cottrell  with  Gear  Drive 

Urbanite  folder,  1968 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


GOSS  SUBURBAN,  8  units,  2  folders, 
1961-1967.  Will  sell  components  or 
complete  press. 

Goss  Community,  8  units,  2  SC  folders,  oil 
bath,  sidelay.  Will  sell  components  or 
complete  press. 

Goss  Community,  2  units,  new  1976, 
community  folder,  6  web  folder. 

IPEC,  INC. 

401  North  Leavitt  St 
Chicago  ILIinois  60612 

Ph:  (312)  738-1200  Telex  25-4388 


We  move  machinery! 

EiP  Classliieds 
(212)  7S2-70S3 

_ PRESSES _ 

5  UNITS  V-22  Cottrell  offset  press  with  V« 
fold,  5  roll  stands,  22,000  IPH,  excellent 
running  condition.  Available  in  early  1980. 
Excellent  running  condition.  Call  or  write 
Dave  McAdow,  Box  448,  Shawano  Wl 
54166.  (715)  526-2121. 

2  UNIT  NEWS  KING  web  offset.  V15A-4 
unit  Cottrell  with  folder.  New  England 
Printing  Machinery  (617)  475-3210. 


SURPLUS 

NEWSPAPER  PRESSES 

• 

HARRIS  PRESSES 

N-845UP  TO  8  UNITS 
V-22  -  6  UNITS 

• 

GOSS  PRESSES 

4  PRESSES  FROM  4  TO  8  UNITS  EACH 

• 

1  GOSS  URBANITE  FOLDER 

• 

SUBURBAN  PRESSES 

1  -  6UNIT-  1  -4  UNIT 

2  ADDITIONAL  UNITS  AVAILABLE 

• 

4  COLOR  KING  PRESSES 

CONSISTING  OF  4  TO  8  UNITS 

• 

The  above  equipment  may  be  seen  in 
operation.  They  are  from  one 
to  ten  years  old. 

• 

WE  ARE  NOT  DEALERS 

• 

FOR  INFORMATION  CALL  OR  WRITE: 

TREASURE  CHEST 
ADVERTISING 

Ad  Service  Division 
15354  E.  Stafford  St. 

City  of  Industry,  Cal.  91744 
ATTN: 

Paul  Milhous,  Pres. 
Phone  (213)  968-8541 


EQUIPMENT  &  SUPPLIES 


NEWS  KING  PRESS,  little  used,  about  12 
years  old,  4  units  plus  folder.  Ideal  for 
weekly  or  small  daily,  (intact  R.  Sibley 
(609)  935-1500. 


FAIRCHILD  Color  King,  5  units,  folder, 
1968.  IPEC,  Inc,  401  N  Leavitt,  Chicago  IL 
60612.  (312)  738-1200.  Telex  25-4388. 


QUARTER  FOLDER  FOR  URBANITE 
Page  Gilman 
(4C)8)  724-0611 


WE  OWN  AND  OFFER 
Goss  Urbanite  units,  folders,  3-color 
units. 

Goss  SC  folder. 

Goss  “1500”  Suburban  units,  folders. 
Color  King,  News  King  presses. 

Harris  V15-A  5  unit  press. 

OFFSET  NEWSPAPER  EQUIPMENT 
1820  Briarwood  Industrial  Ct  NE 
Atlanta  GA  30329 
(404)  321-3992  Telex  70-0563 


LET  US  BE  YOUR  SERVICEMAN 
Removals,  installations,  custom  press  en¬ 
gineering  and  rebuilding  services,  web 
width  reductions .  .  .  Double  width,  single 
width,  offset  or  letterpress. 

Write  or  call 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin,  Suite  201 
Overland  Park,  Kansas  66204 
(913)  432-8276 


COTTRELL  V-15A,  2  units/folder,  15  h.p. 
Cottrell  V-15A  add-on  unit— 1972 
Cottrell  V-15A  add-on  unit — 1973 
News  King  2  units/folder,  15  h.p. 

News  King  add-on  unit — 1972, 

Color  King  folder,  30  h.p.  drive 
Hantscho,  22%  x  36,  2  units/folder 
Often  7Vz'  2  pass  drier/chill 
Cottrell  4  position  roll  stand 
Four  12"  Often  chill  roll  stands 
Magna  Craft  label  machine 
Acumeter  4  web  paster. 

Custom-Bilt  3  knife  rotary  trimmer — 1975. 
Muller-Martini  model  20/  counterstacker. 
INTER-WEB  SYSTEMS 
1836  Woodward  St 
Orlando  FL  32803 
(305)  896-4330  Telex  56-7471 


WEB  LEADER 

Sales  are  booming,  so  trade-in 
presses  are  now  unusually  good 
buys  for  publishers  and  printers 
who  need  sperific  used  equip¬ 
ment. 

5  unit  Goss  SC  1976;  Double 
parallel,  perfs,  excellent  con¬ 
dition.  (Traded  in  for  twinned  7 
unit  Web  Leader). 

4  unit  Goss  Community,  1%9: 
Standard  e^ipment,  excellent 
condition.  (Traded  in  for  6  unit 
Web  Leader). 

6  unit  (^ss  Suburban,  '60-'68: 
in  regular  dependable  use  for 
daily  paper.  Will  separate  units. 
(Traded  in  for  twinned  8  unit 
Web  Leader). 

Individual  units  are  often  avail¬ 
able  for  addition  to  installed 
presses. 

WEB  PRESS  CORP. 
829  Houser  Way  North 
Renton  WA  98055 
(206)  423-0892 


jne  WANTED  TO  BUY 

GOSS  COMMUNITY  OIL  BATH  with  SC  fold¬ 
er  unit  separate.  Box  1983,  Editor  & 
RS  Publisher. 

NEED  1500  SERIES  GOSS  SUBURBAN 
WRITE:  4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 

MAKING  a  market  in  Mark  I,  II  and  III 
Photon  Pacesetters.  The  Lookout,  F>0  Box 
205,  Hopewell  Junction  NY  12533.  (914) 
44  226-4711. 

INVERTED  GOSS  3:2  folder,  23  9/16 
cutoff.  Contact  (lerald  T.  Socia,  The  Flint 
1$  Journal,  200  E  1st  St,  Flint  Ml  48502. 

_  (313)  767-0660,  ext  229. 

EDITOR  &  PUBLISHER  for  June  30,  1979 


EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


IBM  COMPOSER,  IBM  ESC,  IBM  fonts, 
offset,  N.  Gregory,  343  Clive  Ave.,  Ocean- 
side,  NY  11572.  (516)  764-2250. 


FERAG  counter  stacker  in  good  condition. 
Must  see  in  operation. 

Box  27787,  Editor  &  Publisher. 


2  UNIT  GOSS  Community  (oil)  with  folder. 
Must  be  top  shape.  Write  George  H.  Wil¬ 
liams,  Route  6,  Box  184,  Bemidji  MN 
55601. 


OFFSET  WEB  PRESS,  24  pages.  Also  table 
model  offsets. 

(201)  864-4893. 


SHERIDAN  48P  or  72P  inserter. 

Must  see  in  operation. 

Box  25954,  Editor  &  Publisher. 


MULLER  227  inserter. 
Minimum  3  stations. 

Box  25956,  Editor  &  Publisher. 


STA-HI  257  or 
251  COUNTER  STACKER 
Box  25955,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


KANSA  320  INSERTER,  minimum  3  sta¬ 
tions.  COUNT-O-VEYOR  STACKER.  Box 
2^82,  Editor  &  Publisher. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  2&-7900  A.M.S., 
1290  Central  Ave.,  Hillside,  NJ  07205. 


Help  Wanted  .  .  . 


ACADEMIC 


ADVERTISING-PR  FACULTY  MEMBER  for 
1  year  visiting  appointment  starting  late 
August.  Salary  competitive.  Advanced  de¬ 
grees  desirable,  not  required.  Send  re¬ 
sume,  references  and  samples  of  work  to 
Dr  Don  H.  Coombs,  School  of  Communica¬ 
tion,  University  of  Idaho,  Moscow  ID 
83843.  Deadline  July  15.  The  University  of 
Idaho  is  an  equal  opportunity/affirmative 
action  employer/educational  institution. 


IS  THERE  A  DOCTOR 
IN  THE  HOUSE? 


Yes.  yes.  yes!  When  the  experienced 
professor  is  looking  for  a  change  of 
scene  or  challenge,  he/she  knows  the 
place  to  find  that  job  is  E&P  CLAS¬ 
SIFIEDS!  E&P  is  found  in  every  Jour¬ 
nalism  library  in  the  country,  so  what 
more  logical  place  to  list  your  Academic 
openings? 


E&P  CLASSIFIEDS— 

WE'RE  EDUCATED! 


ACADEMIC 


ASSISTANT  PROFESSOR  of  Journalism, 
University  of  Montana,  to  teach  courses  in 
reporting,  writing  and  editing  and  jour¬ 
nalism  seminars.  At  least  5  years  experi¬ 
ence  in  news  editorial  work  with  a  daily 
newspaper,  magazine  or  wire  service.  MA 
and  teaching  experience  desirable. 
$15,000.  As  an  equal  opportunity 
employer  the  University  encourages  appli¬ 
cations  from  minorities  and  women.  Send 
resume  and  references  to  the  Dean, 
School  of  Journalism,  University  of  Mon¬ 
tana,  Missoula  MT  59812.  Deadline  July 
25,  1979. 


ADMINISTRATIVE 


PURCHASING  AGENT 
Fast  growing  major  group  headquartered 
in  the  Northeast  has  a  challenging  position 
available  for  a  purchasing  professional. 
You'll  be  totally  involved  in  planning  and 
purchasing  newsprint,  equipment  and 
supplies.  Send  resume  and  salary  re¬ 
quirements  to  Box  28821,  Editor  & 
Publisher. 


DIRECTOR  OF  ALUMNI 
PUBLICATIONS 


THE  UNIVERSITY  OF  CHICAGO 
ALUMNI  ASSOCIATION 


Applications  and  nominations  are  invited  for  this  po¬ 
sition  by  The  University  of  Chicago.  Editorial  direction 
of  all  University  alumni  publications,  particularly  THE 
UNIVERSITY  OF  CHICAGO  ALUMNI  MAGAZINE,  will  be 
your  responsibility.  You’ll  also  be  a  member,  ex  officio, 
of  the  faculty/alumni  Advisory  Committee  on  Alumni 
Publications. 

As  Director  of  Alumni  Publications,  you  should  have 
extensive  experience  in  magazine  editing,  design  and 
layout,  as  well  as  in-depth  experience  as  a  contributing 
writer.  In  addition,  the  ability  to  build  editorial  content 
and  solicit  significant  articles  is  required. 

Salary  is  competitive  and  commensurate  with  your 
education  and  experience.  Please  send  your  resume 
with  3  letters  of  reference  by  August  1,  1979  to; 


MR.  PETER  KOUNTZ 
Executive  Director  of  Alumni  Affairs 


THE  UNIVERSITY 
OF  CHICAGO 

5733  S.  University  Av 
Chicago,  Illinois  60637 

An  Affirmative  Action/Equal  Opportunity  Employer 


OPERATIONS  MANAGER 
Our  subsidiaries  prevent  our  president 
from  devoting  enough  time  to  our  news¬ 
paper,  so  we>e  looking  for  a  newspaper 
executive  to  share  that  part  of  his  job — as 
operations  manager.  Marketing  strength 
would  be  a  plus,  ability  to  motivate  people 
a  must.  We're  a  solid  medium-sized  daily 
and  Sunday  in  the  loveliest  part  of  Zone  2, 
but  we  have  some  problems/opportunities 
coming  up  that  will  be  a  real  challenge. 
Fun,  too,  to  the  right  person — and  reward¬ 
ing  with  unlimited  future.  If  you're  that 
person,  write  us  about  yourself  and  your 
goals  at  Box  28845,  Editor  &  Publisher — in 
confidence,  of  course. 


COMBINATION  General  Manager,  Ad 
Manager  for  Nevada  twice  weekly.  Must  be 
strong  on  ads,  profit  oriented,  able  to  form 
plans,  then  carry  them  out.  $20,000-^. 
Send  resume  to  H.M.  McMahon,  Humboldt 
Sun,  Box  912,  Winnemucca  NV  89445. 


ASSOCIATION  EXECUTIVE— Good  oppor¬ 
tunity  in  newspaper  association  manage¬ 
ment  for  person  with  journalism  and  ad¬ 
vertising  experience,  and  college  degree  or 
education  background.  Must  be  able  to 
manage  office  staff,  write  bulletins,  plan 
and  conduct  meetings,  do  legislative  work 
(lobbying),  prepare  budgets.  Legislative 
writing  and  testimony  experience  most 
helpful.  Management  ability  important. 
Training  period  under  present  executives. 
Good  salary,  good  insurance,  fringe  be¬ 
nefits  available.  Send  full  resume  with  sal¬ 
ary  requirements  and  personal  comments 
to  Box  28776,  Editor  &  Publisher. 


ASSISTANT  PUBLISHER 

The  Pulitzer  Prize  winning  Sun  Newspa¬ 
pers  of  Omaha,  with  l(X),000-t-  weekly  cir¬ 
culation,  is  looking  for  an  experienced  No. 
2  person.  We  need  an  assistant  publisher 
with  a  track  record  in  a  competitive  mar¬ 
ket,  experience  with  a  strong  news  product 
and  a  background  in  advertising  sales.  You 
will  join  us  as  assistant  publisher  and  train 
for  becoming  publisher.  Top  salary  and 
fringes  for  right  individual.  Qualified  appli¬ 
cants  only.  Send  resume  including  earn¬ 
ings  history  to  Stanford  Lipsey,  Publisher, 
Sun  Newspapers,  4875  F  St.,  Omaha  NB 
68117;  or  call  (402)  733-7300. 


LABOR  RELATIONS  DIRECTOR 
Suburban  daily  newspaper  in  northern 
Oilifornia  seeks  personnel  labor  relations 
director  with  experience  in  labor  contract 
negotiations,  preferably  in  newspaper 
field.  Employer  is  highly  organized  in  com- 
(letitive  area  with  employees  in  both  daily 
newspapers  and  commercial  printi’ig  unions. 
Excellent  salary  and  employee  benefits. 
Send  letter  of  application  ana  resume  to 
Box  28687,  Editor  &  Publisher. 


PERSONNEL  MANAGER— Newspaper 
group  needs  corporate  personnel  man¬ 
ager.  Responsibilities  will  include  com¬ 
pensation,  pension  and  welfare  benefits, 
EEO,  OSHA,  recruitment  and  management 
development.  Degree  and  2  to  5  years  ex¬ 
perience  required.  Some  labor  relations 
experience  preferred.  Send  resume  and 
salary  requirements  to  Box  28922,  Editor 
&  Publisher. 


CHIEF  ACCOUNTANT 
Immediate  opening  on  corporate  staff  of  a 
fast  growing  newspaper  chain  based  in 
southern  California.  Strong  accounting 
and  EDP  background  a  must.  Newspaper 
experience  a  plus.  Qualified  applicants 
should  submit  their  resumes  including  sal¬ 
ary  history.  Box  28912,  Editor  &  Publisher. 


PUBLISHER  for  small  but  quality  minded 
daily  newspaper  in  vital  and  growing  Zone 
9  city.  Strong  marketing  background  im¬ 
portant  but  so  is  ability  to  motivate  and 
lead  both  in  plant  and  in  town.  You  would 
be  joining  a  quality  minded  company  lo¬ 
cated  in  a  most  livable  area.  Varied  experi¬ 
ence  helpful,  but  if  you  are  not  now  a  pub¬ 
lisher  and  feel  you  have  the  knowledge, 
drive  and  background  to  move  up,  please 
send  complete  resume  in  confidence  to 
Box  28871,  Editor  &  Publisher. 


ADVERTISING 


OPPORTUNITY  PLUS— We're  looking  for 
goal-oriented  individuals  with  a  solid  back¬ 
ground  in  newspaper  sales.  Excellent  op¬ 
portunity  for  growth  with  this  fast  growing 
weekly  (TMC)  publication(s).  Send  resume 
and  salary  history  to;  (Jenver  Dispatch 
Newspapers,  5032  N.  Kipling,  Wheat 
Ridge,  CO  80033,  Attn;  Personnel. 


ADVERTISING  SALESPERSON 
Immediate  opening  on  the  Gilroy-Morgan 
Hill  Dispatch  in  fast  growing  smog-free 
south  Santa  Clara  County.  Previous  adver¬ 
tising  sales  and  Ityout  experience  neces¬ 
sary.  An  outstanding  opportunity  with  this 
tri-weekly  newspaper  and  shopper,  a 
member  of  the  McClatchy  Newspaper 
Group.  Write  Bob  Fischer,  Mvertising  Di¬ 
rector,  The  Gilroy-Morgan  Hill  Dispatch, 
PO  Box  7,  Gilroy  CA  95020. 


AD  MANAGER/SALESPERSON— Must  be 
experienced  and  highly  aggressive,  able  to 
direct  2  other  salespeople  for  county  seat 
weekly  covering  resort  area  of  Sun  Valley, 
Idaho.  Excellent  salary  and  commission  on 
increases.  All  benefits  paid  by  company. 
Send  full  resume  to  Don  Rosebrock,  Wood 
River  Journal,  Hailey  ID  83353. 


IMMEDIATE  OPENING,  two  display  adver¬ 
tising  sales  positions.  Casper,  Wyoming 
twice  weekly  local  newspaper.  90  day 
draw,  then  on  commission.  Send  resume. 
Casper  Journal,  Box  3318,  Casper  WY 
82602.  (307)  265-3870,  John. 


BLOCKED? 

Come  to  a  newspaper  where  ideas  and 
hard  work  are  appreciated.  Advancement 
is  possible  here.  New  ad  director  will  select 
a  right  hand  (sales  manager)  from  the  staff 
by  January  1, 1980.  Join  us  now,  help  solve 
his  problems  and  yours  could  be  solved, 
too.  Call  J.W.  Nelson,  (319)  524-8300,  or 
send  resume  to  Daily  Gate  City,  Box  528, 
Keokuk  lA  52632. 


ADVERTISING  DIRECTOR— for  Zone  5, 
6400  circulation  award  winning  twice 
weekly  newspaper,  with  peach  and  future 
TMC  shopper.  Shirt  sleeve  position,  handle 
regular  account  list  plus  total  responsibil¬ 
ity  for  entire  advertising  department,  ^nd 
complete  resume  and  salary  history  tO; 
Ron  Schmidt,  Box  681,  Fairmont  MN 
56031. 


NOW'S  YOUR  CHANCE  to  live  in  Wyoming! 
Salesperson  to  sell  a  newly  established 
Business  Journal.  Calling  on  manufactur¬ 
ers,  wholesalers,  construction  firms,  etc. 
Only  one  of  its  kind.  Weekiv,  mailed,  90 
day  draw  then  commission,  bend  resume. 
Business  Journal,  Box  3318,  Casper  WY 
82602.  (307)  265-3870,  John. 


DISPLAY  AD  MANAGER 
Fast  growing  Baltimore  area  chain  of  sub¬ 
urban  weeklies  needs  a  proven  display  ad 
manager  with  upward  mobility  to  manage 
staff  of  27  plus.  Box  28810,  Editor  & 
Publisher. 


PROMOTION-MINDED  ad  salesperson 
needed  by  Florida  newspaper.  Salary- 
commission  setup.  Send  complete  re¬ 
sume,  salary  needs  to  Box  28808,  Editor  & 
Publisher. 


DUE  TO  PROMOTIONS,  display  advertis¬ 
ing  sales  persons  with  ability  to  sell  and 
service  retail  accounts  needed  im¬ 
mediately  by  a  35,000  circulation  daily  and 
Sunday  newspaper.  Excellent  starting  sal¬ 
ary.  Hospitalization  insurance,  Christmas 
bonus,  profit  sharing,  incentive  program.  A 
great  career  opportunity  with  a  5  news¬ 
paper  group.  Send  resume  to  the  Daily 
Journal,  8  Deerborn  Square,  Kankakee  iL 
60901. 


ADVERTISING  DIRECTOR 
Zone  3  daily  newspaper  seeks  advertising 
director  who  is  both  sales  and  marketing 
oriented.  Must  be  aggressive  and  an  effec¬ 
tive  motivator  of  personnel.  Major  com¬ 
pany  benefits.  Salary  open.  All  replies  in 
confidence.  Please  send  resume  including 
references  and  salary  history  to  Box 
28783,  Editor  &  Publisher. 


WANTED — Experienced  advertising  rep¬ 
resentative.  Beautiful  Northern  Minnesota 
city,  11,000  circulation  offset  daily.  Mod¬ 
ern  up  to  date  plant  with  latest  equipment. 
Salary  plus  commission.  All  fringes.  Unlim¬ 
ited  opportunity  for  the  right  person. 
Write  Box  28778,  Editor  &  Publisher. 


WEEKLY  IN  UPPER  MIDWEST  (Zone  5) 
seeks  sharp  experienced  person  to  head 
ad  sales.  (80%  field,  20%  office).  Owner¬ 
ship  interest  to  right  person,  with  total 
buy-out  possible.  Box  28766,  Editor  & 
Publisher. 


SOLICIT  ADS— Freelance  for  China  quar¬ 
terly.  Start  immediately  on  commission 
basis.  Some  experience  necessary.  Write 
New  China,  41  Union  Square  West,  New 
York  NY  10003,  Attn;  P.  Seeger. 
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HELP  WANTED 


ADVERTISING 


NEED  an  experienced  advertising  sales¬ 
person  with  proven  track  record  for  ex¬ 
panding  retail  staff.  Offer  excellent  fringe 
package.  Submit  complete  resume  includ¬ 
ing  availability,  income  requirement  to; 
John  Couch,  Daily  News  Chief,  PO  Box 
1440,  Winter  Haven  FL  33880. 


RETAIL  ADVERTISING  MANAGER  needed 
at  45,000  daily  in  major  national  group. 
Experience  in  advertising  management  a 
must.  Will  supervise  staff  of  9  in  a  growing 
west  Texas  market.  Heavy  emphasis  on 
new  business  development  required.  Send 
resume  and  salary  history  tO:  Advertising 
Director,  San  Angelo  Standard-Times,  Box 
5111,  San  Angelo,  TX  76902. 


AD  SALES  DIRECTOR 
Daily  newspaper  in  Zone  2  has  immediate 
opening  for  aggressive  and  experienced 
advertising  manager.  We  need  a  hard  work¬ 
ing  director  to  s^l  and  motivate  advertis¬ 
ing  staff  of  4  in  highly  competitive  market. 
Should  be  able  to  institute  long  range  ad¬ 
vertising  campaign  and  organize  all  phases 
of  the  department.  $15,000,  plus  incen¬ 
tive.  Send  detailed  resume  to  Personnel 
Department,  Jeannette  News  Dispatch, 
227  S  4th  St,  Jeannette  PA  15644. 

ADVERTISING  SALES  MANAGER  for  rural 
Ohio  weekly.  Must  be  able  to  sell  and  man¬ 
age  as  compensation  will  be  salary  plus 
incentive.  Send  resume  and  salary  history 
to  Box  28882,  Editor  &  Publisher. 

DISPLAY  SALESPERSON  for  established 

troup  of  suburban  weeklies  in  beautiful 
an  Francisco  Bay  Area.  We’re  looking  for 
a  self-starter  who  likes  to  make  calls  and 
make  sales  to  new  and  established  ac¬ 
counts.  We  pay  well,  and  offer  an  excellent 
commission  arrangement  for  those  who 
excell;  company  paid  health  plan,  too. 
Send  your  resume  to  Box  28874,  Editor  & 
Publisher. _ 


AD  SALES  MANAGER— Fast  growing 
Miami-based  rep  for  top  Latin  American 
newspapers  and  magazines  needs  experi¬ 
enced  sales  manager.  Should  have  good 
contacts  and  reputation  with  Florida  ad 
agencies.  Spanish  language  ability  helpful 
but  not  mandatory.  Salary  open.  Contact 
Mr.  Jaime  (305)  374-5%6. 


CIRCULATION 


CITY  CIRCULATION  MANAGER 
A  daily  and  Sunday  Illinois  newspaper  of 
over  50,000  is  looking  for  someone  to 
handle  its  city  circulation  department. 
Some  experience  in  all  phases  of  circula¬ 
tion  work  will  prove  helpful,  but  experience 
with  Junior  Merchant  System  essential. 
Will  directly  supervise  our  city  district 
managers,  and  other  city  staff.  This  person 
will  be  considered  for  future  promotion  to 
assistant  circulation  manager.  If  you  are 
seeking  a  career  position  and  interested  in 
long-term  employment  at  ONE  newspaper, 
send  resume  and  desired  salary  informa¬ 
tion  to  Box  28839,  Editor  &  Publisher. 


STATE  CIRCULATION  MANAGER  for 
morning  and  afternoon  publications  with 
50,000  combined  daily  circulation.  Candi¬ 
date  we  seek  will  be  responsible  for  19,000 
AM  and  1000  PM  circulation  in  5  counties 
(including  home  county).  This  manager  will 
be  responsible  for  the  training,  motivating 
and  supervision  of  four  district  managers. 
Area  of  responsibility  consists  of  approxi¬ 
mately  100  motor  route  carriers  and  50 
dealers.  Our  newspaper  is  part  of  a 
dynamic  national  group.  This  is  a  high  visi¬ 
bility  position  and  provides  exceptional 
opportunity  to  the  right  candidate.  Zone  4. 
Send  resume  and  salary  history  to  Box 
28640,  Editor  &  Publisher.  _ 


HELP  WANTED 


CIRCULATION 


ASSISTANT  CIRCULATION  MANAGER 
needed  for  18,000  circulation  southeast 
Texas  Gulf  Coast  evening  and  Sunday.  Ex¬ 
cellent  opportunity  for  district  manager  to 
move  up  on  a  progressive,  modern  Sunbelt 
newspaper.  Submit  resume  and  salary 
requirements  to  Circulation  Manager,  Bay- 
town  Sun,  PO  Box  90,  1301  Memorial  Dr, 
Baytown  TX  77520,  or  phone  (713)  422- 


TRAVELING  SALESPERSON 
National  organization  supplying  prizes, 
promotions  and  supplies  has  opening  for 
sales  rep.  Position  requires  traveling  in 
New  York  and  New  England.  Salary  and 
bonuses  are  attractive.  Send  resume  to 
Box  2%95,  Editor  &  Publisher. 


ACCOUNT  MANAGER  for  one  of  several 
accounts  located  in  the  northeast.  Must 
have  thorough  knowledge  of  crew  opera¬ 
tions.  Excellent  compensation  and  bene¬ 
fits.  Box  28665,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
FLORIDA'S  GULF  COAST 

Fast  growing  Naples  daily  is  searching  for 
aggressive,  promotion  minded,  circuTator 
to  accept  full  charge  following  retirement 
next  year  of  circulation  director.  Circula¬ 
tion,  now  peaking  over  30,000  in  this 
dynamic  market,  offers  an  unusual  career 
opportunity  to  qualified  individual  with 
field  and  management  experience.  Earn¬ 
ings  starting  in  the  mid  $20s  with  full 
package  of  benefits  paid  by  the  company. 
Applicants  should  send  complete  informa¬ 
tion  to  Corbin  Wyant,  General  Manager. 
Naples  Daily  News,  1075  Central  Av, 
Naples  FL  33940. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER 

Fast  growing  quota  West  Coast  weekly 
(member  group  newspaper)  looking  for  ex¬ 
perienced  classified  individual.  Estab¬ 
lished  telephone  solicitor  system;  imple¬ 
ment  classified  system  for  billing;  develop 
a  complete  classified  department.  Excel¬ 
lent  company  benefits.  Send  resume  and 
salary  requirements  to  Box  28522,  Editor 
&  Publisher. 


CLASSIFIED  MANAGER 
12,000  circulation  Zone  6  daily  and  Sun¬ 
day  newspaper  has  an  immediate  opening 
for  a  classified  manager.  We  are  a  progres¬ 
sive,  growing  (8  new  papers  acquired  last 
year)  multi-state  newspaper  group.  The 
person  we  hire  to  fill  this  growth  position 
will  exhibit  these  characteristics:  self¬ 
starter,  outgoing  personality,  goal  orien¬ 
tated,  aggressive,  positive  attitude,  or¬ 
ganized,  and  mix  well  with  people.  Our  new 
manager  might  be  a  present  classified 
manager  in  a  dead-end  position,  or  a  man¬ 
ager  of  a  smaller  paper,  or  even  a  retail  or 
classified  salesperson  who  feels  he  or  she 
is  ready  for  a  management  position.  Our 
manager  is  considered  an  important  part 
of  the  management  team  and  reports  di¬ 
rectly  to  the  publisher.  Our  manager 
supervises  a  staff  of  three  and  spends 
75%  of  the  time  in  direct  sales  and  25%  of 
the  time  in  performing  management  func¬ 
tions.  Position  pays  salary  and  commission 
to  $16,000.  If  you  really  desire  to  move 
ahead  in  the  newspaper  industry,  send 
your  resume  today  to  Box  28856,  Editor  & 
Publisher. 


HELP  WANTED 


CLASSIFIED  ADVERTISING 


CLASSIFIED  ADVERTISING  SUPERVISOR 
ANCHORAGE,  ALASKA 
We  are  seeking  a  result-oriented  self  start¬ 
er  to  supervise  our  growing  classified  ad 
staff.  Proven  strength  in  classified  phone 
sales  supervision  is  necessary,  college  de¬ 
gree  preferred.  Salary  commensurate  with 
experience,  plus  incentive.  For  interview 
call  or  write  Don  Howson,  Advertising 
Manager,  Anchorage  Daily  News,  200  Pot¬ 
ter  Dr,  Pouch  6616,  Anchorage  AK  99502. 
(907)  274-2561. 


CLASSIFIED  MANAGER— Direct  classified 
telephone  and  outside  sales  for  substan¬ 
tial  twice  weekly  published  total  market 
coverage  newspaper  group.  Prior  experi¬ 
ence  in  classified  sales  management  de¬ 
sired.  Manage  10  employees  selling  in 
dynamic  market.  This  Knight-Ridder 
newspaper  company  offers  career  ad¬ 
vancement  at  competitive  salary  and  man¬ 
agement  by  objective  compensation  plan 
rewarding  aggressive  individual  effort. 
Phone  or  write  B.J.  Ridder  Jr,  West  Orange 
Publishing,  13261  Century  Blvd,  Garden 
Grove  CA  92643.  (714)  53A7510. 


HAVE  WHAT  IT  TAKES 
TO  BECOME  OUR 
CLASSIFIED  MANAGER? 

We're  seeking  an  aggressive,  take  charge 
winner  with  excellent  sales  skills,  proven 
supervisory  ability  and  a  desire  to  prove 
you’re  ready  to  become  our  classified 
manager.  You’ll  start  as  assistant  clas¬ 
sified  manager,  overseeing  the  daily  opera¬ 
tion  of  our  47-person  classified  depart¬ 
ment  and  directly  supervising  our  outside 
sales  staff,  sales  support  personnel  and 
clerical  staff. 

You’ll  work  closely  with  our  assistant  ad¬ 
vertising  director/classified  manager  in 
budgeting,  formulating  and  implementing 
policy,  planning  and  directing  the  depart¬ 
ment’s  sales  efforts  and  conducting  sales 
training. 

Previous  classified  experience  is  essential 
and  experience  in  a  competitive  market  is 
a  plus.  The  person  we  are  seeking  is  prob¬ 
ably  now  either  the  second  person  in  a 
major  market  classified  department  or  the 
classified  manager  in  a  small  market. 

If  you’re  looking  for  a  challenging  spot  with 
the  opportunity  to  prove  you  have  the  horse¬ 
power  to  run  your  own  classified  depart¬ 
ment  in  one  of  the  sunbelt’s  most  pro¬ 
gressive  AM/PM  newspaper  operations, 
call  or  send  a  letter  and  resume  in  strict 
confidence  to; 

Gary  Ahlstrom 

Assistant  Advertising  Director/ 
Classified  Manager 
or 

Dan  Shaver 
Personnel  Director 
The  Knight  Publishing  Company 
(Publishers  of  The  Charlotte  Observer 
and 

The  Charlotte  News) 

600  South  Tryon  Street 
Charlotte,  N.C.  28202 
(704)  374-7070 

An  Equal  Opportunity  Employer 

TELEPHONE 
SALES  MANAGER 
Kansas  City 

The  Kansas  City  Times  (320,000  AM)  and 
Kansas  City  Star  (290,000  PM-400,000 
Sunday)  is  seeking  a  bright,  aggressive  in¬ 
dividual  with  a  solid  background  in  Clas¬ 
sified  Advertising.  This  is  an  unusual  op¬ 
portunity  to  utilize  your  skills  and  experi¬ 
ence  to  actually  structure  and  develop 
most  every  phase  (Efficient  organization  of 
sales  force.  Customer  Service,  incentives, 
training,  new  technology,  etc.)  of  our  Tele¬ 
phone  Sales  Department.  Our  product  is 
well  respected  in  this  vibrant  market  and 
management  fully  recognizes  the  present 
and  future  importance  of  this  division’s 
contribution,  the  Telephone  Sales  De¬ 
partment’s  PHYSICAL  (just  remodeled  in¬ 
cluding  new  furniture,  muzak,  exclusive 
lunch  room  and  more)  and  MENTAL  (ap¬ 
proximately  100  people  in  this  area  with 
most  possessing  the  proper  attitude  and 
pptential)  NUCLEUS  is  here.  It  needs  the 
directional  expertise  that  a  dedicated  pro 
in  this  field  can  offer.  If  you’re  ready  for  a 
new  challenge  with  exceflent  personal  and 
professional  growth  opportunities,  please 
send  complete  resume,  INCLUDING  past 
and  present  salary  history  to: 

Fred  DeVoe,  Director 
Classified  Advertising 
Kansas  City  Times  &  Star 
1729  Grand  Avenue 
Kansas  City.  MO  64108 


HELP  WANTED 


CLASSIFIED  ADVERTISING 


TELEPHONE  SALES  MANAGER 
OUTSIDE  SALES  MANAGER 
Due  to  promotions  and  expansion,  the  St. 
Louis  Post-Dispatch/Globe-Democrat,  the 
second  largest  combination  newspapers 
in  the  United  States,  has  immediate  open¬ 
ings  for  a  telephone  sales  manager  and  an 
outside  sales  manager. 

The  telephone  sales  manager  will  be  re¬ 
sponsible  for  a  staff  of  two  managers,  80 -i- 
sales  and  various  clerical  staffers. 

The  outside  sales  manager  will  be  respon¬ 
sible  for  a  staff  of  two  managers,  18  sales 
and  several  support  staffers.  Respon¬ 
sibilities  will  also  include  maintaining  the 
continuing  growth  of  the  25  million  line 
department.  If  you’re  in  the  newspaper 
business  now  and  have  had  experience  in  a 
similar  managerial  capacity,  write  us  to¬ 
day. 

Selling  in  combination  is  a  new  challenge 
for  the  salespeople  and  managers  at  the 
Post/Globe.  It  you  have  experienced  a  simi¬ 
lar  challenge,  it’s  a  definite  plus  in  your 
favor. 

We  are  building  a  team  with  knowledgeable 
and  professional  salespeople  that  need 
managers  who  will  aid  in  their  growth. 
The  people  we  hire  will  earn  a  good  salary, 
share  in  a  liberal  incentive  program,  enjoy 
company  paid  health  and  life  insurance, 
three  weeks  annual  vacation  and  more.  If 
you’re  doing  well  now  but  are  interested  in 
growing  professionally  and  financially, 
send  your  resume  to  me  today. 

Kitty  Vance,  Classified  Ad  Manager 
(St  Louis  Post-Dispatch/Globe  Democrat) 
900  N  12th  St.  St.  Louis  MO  63101 


DATA  PROCESSING 


SENIOR  PROGRAMMER 
Outstanding  opportunity  for  qualified  indi¬ 
vidual  interested  in  joining  data  proces¬ 
sing  department  that  is  expanding  and  up¬ 
grading  services.  If  you  have  extensive 
programming  experience  and  enjoy  man¬ 
agement  and  staff  development  as  well, 
this  position  offers  excellent  compensa¬ 
tion,  fringe  benefits,  and  opportunity  to 
advance.  Box  28849,  Editor  &  Publisher. 


EDITORIAL 


WANTED 

Editorial  leadership  in  a  working  executive 
editor  with  modern  attitudes  toward  news 
development.  A  motivator  and  manager 
capable  of  running  an  established  all-VDT 
newsroom.  This  new  editor  will  coordinate 
news  bureaus  and  be  able  to  compete  suc¬ 
cessfully  in  a  highly  competitive  news 
market.  Premium  emphasis  placed  on 
local  news  handling. 

A  quality  Zone  5,  under  50,000  circulation 
newspaper.  In  complete  confidence,  send 
resume  and  salary  history  to  Box  28458, 
Editor  &  Publisher. 


COPY  EDITOR— The  States-ltem  in  New 
Orleans  is  seeking  an  experienced  copy 
editor  who  is  skillful  and  literate,  a  writer 
of  lively  and  accurate  headlines  and  famil¬ 
iar  with  VDTs.  Some  layout  is  involved.  A 
minimum  of  two  years’  experience  is  de¬ 
sired.  The  States-ltem  is  a  four  edition-a- 
day,  five  afternoons/Saturd^  morning  pa¬ 
per.  Send  full  resume  to  Personnel  De¬ 
partment,  The  States-ltem,  3800  Howard 
Av,  New  Orleans  LA  70140.  An  equal  op¬ 
portunity  employer  M/F. 


NIGHT  CITY  EDITOR 

Expanding  45,000  suburban  Philadelphia 
PM  with  big  league  potential  is  building 
all-pro  editing  team.  We  need  a  bright,  ag¬ 
gressive  editor  to  fill  a  crucial  spot,  direct¬ 
ing  both  staff  and  correspondents.  If  you 
have  solid  supervisory  experience,  a  flair 
for  la)^ut  and  the  drive  to  succeed  in  a 
highly  competitive  market  send  us  a  re¬ 
sume,  references  and  three  page  samples. 
In  return  we  offer  opportunity  for  rapid  ad¬ 
vancement,  excellent  benefits  and  salary 
in  low  $20s.  Reply  to  Box  28693,  Editor  & 
Publisher. 


ASSISTANT  PHOTO  EDITOR— Metro  daily 
with  commitment  to  photojournalism 
needs  assistant  photo  editor  to  help  direct 
talented  7-member  photo  staff.  120,000 
circulation,  6-day  publication.  Send  re¬ 
sume  and  statement  of  philosophy  on 
photo  editing  to  the  States-ltem,  3800 
Howard  Av,  New  Orleans  LA  70140.  An 
equal  opportunity  employer  M/F. 


CIRCULATION  _ 

Excellent  opportunity  for  circulation  professional  with  proven  track 
record.  Major  Northeast  daily.  Must  be  able  to  increase  sales  and 
penetration  in  prime  target  areas.  Fast  track  to  Zone  Manager  for 
right  individual.  Prefer  degree,  2-5  years  experience  with  over 
50,000  circulation  daily.  Attractive  salary  and  benefits  with  top 
notch  organization.  Send  resume  and  salary  requirements  to: 

Mr.  D.  V.  Donohue,  Personnel  Administrator 
The  Providence  Journal  Company 
75  Fountain  St,  Providence  Rl  02902 

An  Equal  Opportunity  Employer  AA/F 
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HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR 

Lively  9000  daily  in  a  pleasant  north  cen¬ 
tral  Ohio  community.  This  is  a  good  news¬ 
paper  that’s  grown  42%  in  10  years 
against  stiff  competition.  We'll  pay  well  for 
an  experienced  person  to  manage  our 
newsroom.  Call  or  write  Jack  Brown,  Nor¬ 
walk  Reflector,  Norwalk  OH  44857.  (419) 
668-3771. 


COME  TO  BIG  SKY  COUNTRY.  An  aggres¬ 
sive  semi-weekly  paper  is  seeking  an  as¬ 
sociate  editor  to  round  out  a  staff  of  three 
in  recreation  oriented  southwest  Montana. 
Applicants  should  have  experience,  be 
able  to  use  a  camera  and  be  knowledge¬ 
able  in  darkroom.  Good  salary,  benefits 
and  surroundings  for  a  person  that  wants 
to  grow  in  community  Journalism.  Call  or 
write  Don  Fenley  (406)  ^3-5283.  Box  818, 
Anaconda  MT  59711. 


NEWS  EDITOR 
FORT  LAUDERDALE 

This  is  a  key  position  on  the  Ft  Lauderdale 
Sun-Sentinel,  a  fast-growing  AM  in  a  highly 
competitive  market.  Applicants  must  have 
proven  news  judgment,  have  the  ability  to 
work  quickly  under  pressure,  be  well  or¬ 
ganized  and  work  well  with  people.  This  is 
a  quickly-oriented  newspaper  which  pro¬ 
vides  its  readers  a  complete  package. 
Applicants  should  send  resume,  salary  re¬ 
quirements  and  samples  of  work  done 
after  May  1  to:  Employment  Manager, 
Sun-Sentinel,  PO  Box  14430,  Ft  Lauder¬ 
dale,  FL  33302. 


COMMUNITY  SPORTSWRITER  for  college 
and  high  school  coverage  on  6-day  daily 
near  metro  markets.  Zone  3.  Write  Box 
28840,  Editor  &  Publisher. 


COPY  EDITOR 

Experienced  for  fast-moving  desk  on 
70,000  award-winning  AM  daily  in  New 
York's  Hudson  Valley,  70  miles  north  of 
New  York  City.  VDT  experience  useful,  but 
not  vital.  Must  be  eager  to  work  on  desk 
that  requires  accurate  and  concise  editing 
and  bright  headlines  for  regional  3-edition 
operation.  Call  or  write  Virginia  Bull,  Per¬ 
sonnel  Director,  The  Times  Herald-Record, 
40  Mulberry  St,  Middletown  NY  10940. 
(914)  343-3638. 


GET  YOUR  career  start  with  us.  Small 
Midwest  daily  needs  beginning  reporter 
who  is  superb  speller  ana  writer,  who  can 
type  rapidly  and  who  is  interested  in  grow¬ 
ing  into  management.  If  you  have  lots  of 
energy  and  ambition  and  are  willing  to 
work  long  hours,  you  can  learn  your  pro¬ 
fession  with  us.  Base  pay  is  quite  modest, 
but  lots  of  opportunity  for  overtime.  Write 
Box  28605,  Editor  &  Publisher,  sending 
resume  and  long  letter  about  yourself. 


EDITOR  for  new  apparel  publisher.  Excit¬ 
ing  opportunity  in  one  of  the  nation's  great 
cibes.  Layout  and  desk  experience  not  vi¬ 
tal.  Must  have  women's  apparel  and  fash¬ 
ion  background  and  be  a  strong  writer. 
Send  resume  and  salary  needs  im¬ 
mediately  to  Box  28319,  Editor  & 
Publisher. 


EDITOR 

Award  winning  AM  Northeastern  suburban 
daily  seeking  top  news  executive  with 
proven  skills  in  all  operational  facets.  Must 
be  good  at  delegating  and  communicating. 
Write  Box  283^,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR  WANTED 
The  Cleveland  Press,  an  afternoon  paper, 
is  looking  for  an  experienced  copy  editor. 
Responsibilities  will  include  writing  head¬ 
lines,  editing  copy  and  some  layout  work. 
There  will  be  a  tryout  for  selected  appli¬ 
cants  at  which  they  will  be  expected  to 
write  bright  headlines  and  intelligently  edit 
copy.  Send  resume  and  clips  (it  available) 
to:  Dan  Sabol,  Executive  News  Editor, 
Cleveland  Press,  Cleveland  OH  44114. 


ZONE  5  suburban  weekly  seeks  creative 
feature  writer/general  assignment  report¬ 
er.  Heavy  emphasis  on  local  features  and 
photography.  At  least  2  years  experience 
in  newspapers  essential.  Must  know  cam¬ 
era,  darkroom  and  layout.  Apply  in  writing 
with  salary  requirements  and  resume  to 
Box  28661,  Editor  &  Publisher. 


NEWS  BUREAU  OIRECTOR 
Union  College  is  seeking  a  skilled  writer  to 
direct  its  News  Bureau.  The  director  writes 
a  variety  of  news  releases;  writes  and  edits 
a  weekly  campus  newsletter;  and  handles 
periodic  writing  assignments  for  other  of¬ 
fices  of  the  college.  In  addition  to  dem¬ 
onstrate  writing  ability,  the  director  should 
have;  1)  the  ability  to  interview  and  to 
conduct  background  research;  2)  the  abili- 
W  to  carry  on  productive  press  relations; 
3)  good  editorial  skills  and  knowledge  of 
format  and  paste-up  requirements.  Ba¬ 
chelors  degree  required;  2-3  years  news 
porting  preferred.  Position  available  July 

Send  resume  and  writing  samples  by  July 
2,  to  Jack  L.  Maranville,  Director  of  Public 
Relations,  Lamont  House,  Union  College, 
Schnectady  NY  12308.  Equal  opportunity, 
affimnative  action  employer. 


MANAGING  EDITOR  for  25,000  circulation 
weekly  Catholic  diocesan  newspaper  for 
state  of  Vermont.  Position  open  Sep¬ 
tember  1.  Excellent  staff  and  facilities  lo¬ 
cated  in  Burlington.  Send  resume  and  sal¬ 
ary  requirements  to  Box  28769,  Editor  & 
Publisher. 


SPORTS  SLOT  PERSON  needed  for 
25,0(X)-circulation  6-day  New  Jersey  daily 
which  concentrates  on  local  but  doesn’t 
ignore  what's  going  on  across  the  river  in 
Philadelphia.  Two  years  experience  with 
some  layout  under  belt.  Also  need 
EDUCATION/FOOD  EDITOR  to  build  strong 
local  contacts.  Recent  grad  would  qualify, 
but  must  show  strong  people  skills,  suc¬ 
cinct  writing  style  and  strength  in  layout. 
Send  resume  and  tearsheets  tO:  Allan 
Gaul,  Managing  Editor,  The  Gloucester 
County  Times,  309  S.  Broad  St.,  Woodbury 
NJ  08096. 


IF  YOU  CAN  COVER  the  arts/ 
entertainment  field  with  subtlety  and 
style,  yet  write  for  all  our  readers  and  not 
just  the  elite,  the  Albuquerque  Journal 
would  like  to  review  your  application.  Con¬ 
tact  Curt  Babcock,  PO  Drawer  J,  Al¬ 
buquerque  NM  87103. 


POLICE  REPORTER 

A  growth  person  to  cover  police,  courts 
and  related  issues  in  Maine's  state  capital. 
The  Kennebec  Journal  is  looking  for  some¬ 
one  with  energy,  imagination  and  initiative 
in  covering  hard  news  and  developing  fea¬ 
tures.  Send  resume  and  clips  to:  James  M. 
Milliken,  Managing  Editor,  Kennebec 
Journal,  274  Western  Av,  Augusta  ME 
04330. 


HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

ASSISTANT  EDITOR 

Film  Business  Weekly  seeks  energetic,  re¬ 
cent  journalism  graduate  for  entry  level 
position  as  reporter  and  assistant  to  West 
Coast  Editor  in  Hollywood.  Individual  must 
have  proven  ability  in  news  and  feature 
writing  and  possess  the  verve  and  tenacity 
to  seek  out  the  story  behind  the  story. 
Send  resume  and  writing  samples  to  Box 
28^8,  Editor  &  Publisher. 

MUSIC  CRITIC 

We  are  looking  for  a  first-rate  writer  witi) 
first-rate  music  credentials.  We  want 
someone  who  can  do  incisive  reviews  as 
well  as  lively  features;  someone  who  can 
really  report — on  trends  as  well  as  spot 
news  cultural  events.  We  put  particular 
emphasis  on  the  rapidly  expanding  cul¬ 
tural  life  of  the  south  San  Francisco  Bay 

ENERGETIC  sportswriter  from  South  who 
enjoys  local  sports  scene  wanted  for  grow¬ 
ing  newspaper  with  about  7000  circula¬ 
tion.  Contact  Daily  Star,  Managing  Editor, 
Box  1319,  Hammond  LA  70401. 

for  their  entertainment.  We  do  too,  cover¬ 
ing  San  Francisco  and  Oakland  as  well  as 

San  Jose.  Daily  newspaper  experience  de¬ 
sirable.  Send  a  complete  resume,  refer¬ 
ences,  samples  of  your  work  and  your 

COUNTY  SEAT  weekly  needs  working 
editor.  Old  established  weekly  with  daily 
potential.  You  must  be  able  to  do  it  all  and 

Buckner,  Features  Editor,  San  Jose  Mer¬ 
cury  News,  750  Bidder  Park  Dr.,  San  Jose, 

CA  95131. 

Zone  4.  Write  Box  28843,  Editor  & 
Publisher. 

EDITOR-SOUTHWEST 

MAGAZINE  EDITOR — The  New  Republic 
seeks  a  managing  editor.  Duties  include  all 
aspects  of  editing  from  assigning  articles 
through  copy  editing  to  supervising  pro¬ 
duction.  The  most  important  qualifications 
are  a  sympathetic  political  outlook,  good 
story  sense  and  copy  editing  skills.  Please 
send  letter  and  resume  to  Michael  Kinsley, 
TNR,  1220  19th  St  NW,  Washington  DC 

one  of  the  best  in  the  country.  If  you're  an 
exceptional  editor  and  manager  who  can 
put  together  an  interesting,  well  written, 
and  well  designed  newspaper  that  will  at¬ 
tract  and  hoTd  a  diverse  audience  in  a 
competitive  market,  please  send  complete 
employment  and  earnings  history  along 
with  samples  to  Box  28948,  Editor  &  Pub¬ 
lisher.  Terrific  climate  and  community. 

REPORTER  for  8500  daily  and  14,000 
weekly.  Located  in  the  heart  of  northern 
lower  Michigan's  recreational  area  with  a 
vigorous  business  arxl  industrial  climate. 

Applicants  from  Michigan  and  neighboring 
states  preferred.  Send  resume,  clips  and 
salary  requirements  to  Richard  A.  Matte- 
son  Jr,  Managing  Editor,  Cadillac  Evening 

News,  PO  Box  MO,  Cadillac  Ml  49601. 

NIGHT  COPY  EDITOR 

New  Jersey  daily  and  Sunday  needs  copy 
editor  to  work  overnight  shift.  Editing, 
page  layout  and  headline  writing  are  part 
of  a  job  with  opportunity  to  advance.  Good 
salary  and  benefits.  Please  send  resume  to 
Box  28787,  Editor  &  Publisher. 

13,000  six-day  daily  in  university  city. 
Want  person  with  desk  experience  who  can 
manage  reporters.  Call  (after  July  4)  or 
write  Karl  D.  Henrichs,  Vidette-Messenger, 
Valparaiso  IN  46383.  (219)  462-5151. 

HERE’S  THAT  CHANCE  to  get  out  of  the 
city  but  still  find  a  challenge  in  the  sticks 
with  fast  growing  boating  and  waterfront 
newspaper.  Sharp  person  with  news  copy 
desk  experience  and  some  boating  krwwl- 

JOURNALISTS 

Agence  France  Presse  seeks  experienced 
American  rewriters  for  AFP's  international 
English  wire  service  in  Paris,  France.  Ex¬ 
cellent  knowledge  of  French  mandatory 
(high  school  French  won't  do).  5-day  week 
(rotating  shifts).  Starting  salary  $16,000. 
Vacation  4  weeks  summer  and  1  week 
winter.  Retirement  fund.  Full  coverage  na¬ 
tional  health  plan.  Further  details  regard¬ 
ing  career  and  benefits  provided  in  Paris 
where  applicants  will  have  to  go  at  their 
own  expense  for  testing  of  qualifications. 
Apply  in  writing  together  with  resume  to: 
Claude  Moisy,  U.S.  Director,  AFP,  914  Na¬ 
tional  Press  Bldg,  Washington  DC  20045. 

edge  ne^ed  to  clean  up  over  10,l!x)0  col¬ 
umn  inches  of  copy  each  month  for  14 
editions  of  national  tabloid;  some  report¬ 
ing  involved.  It’s  a  tough  job  and  it  doesn’t 
pay  Guild  rates,  but  trw  pay  is  good  and 
the  living  is  easy.  Write  to  Christine  Born, 

Soundings,  Essex  CT  06426. 

GENERAL  ASSIGNMENT  REPORTER  for 

Illinois  weekly;  one  of  the  best  in  the  state. 

Applicant  should  have  basic  reporting  and 
photography  experience  and  be  willing  to 
learn  new  skills  and  hone  old  ones.  Only 
experienced  graduates  need  apply;  we're 
looking  for  a  community  oriented  person 
with  some  good  experience.  Box  28925, 

Editor  &  Publisher. 

EDITOR— We’re  looking  for  the  best  editor 
available  for  our  expanding,  award-winning 
mid-Atlantic  weeklies.  We  require  a 
J-degree,  minimum  2  years  experience. 
The  successful  applicant  will  be  an  excel¬ 
lent  writer,  editor  and  proficient  with  a 
camera.  Please  send  resume  and  salary 
history  to  Box  28770,  Editor  &  Publisher. 

COPY  EDITOR 

...  for  progressive  morning  daily  in 

Maine.  Imagination,  professional  handling 
of  heads,  layout,  copy.  Experience  re¬ 
quired.  Send  resume  and  samples  to: 

James  M.  Milliken,  Managing  Editor,  Ken¬ 
nebec  Journal,  274  Western  Av,  Augusta 

ME  04330. 

JOURNALIST 

Writing  news,  features,  editorials  for  employee  publica¬ 
tions  and  performing  other  writing  assignments.  Requires 
Journalism  or  English  degree  and  at  least  1  year's  news¬ 
paper  experience  or  its  equivalent.  Knowledge  of  photog¬ 
raphy,  economics  and  political  science  helpful.  Send 
resume  and  salary  requirements  in  confidence  to: 

Patricia  J.  Lee 

Professional  and  Technical  Employment 

CATERPILLAR  TRACTOR  CO. 

100  N.  E.  Adams 
Peoria,  Illinois  61629 

We  are  an  equal  opportunity  employer 


City  desk  editors  on  these 
top  10  newspapers: 


Los  Angeles  Times  Chicago  ' 

Washington  Post  St.  Peter: 

New  York  Times  Boston  G 

Philadelphia  Inquirer  Newsday 

Courier-  Journal 


Chicago  Tribune 
St.  Petersburg  Times 
Boston  Globe 


The  Allentown.  Pa.,  Morning  Call  is  looking  for  an 
experienced  city  editor.  The  Call,  a  1 00,000  plus  daily 
in  eastern  Pennsylvania,  is  a  growing  organization 
seeking  to  expand  its  management  structure.  If  you 
are  with  one  of  the  papers  listed  here  then  you  are  the 
person  The  Call  would  like  to  talk  to.  Candidates 
should  write  Executive  Editor  Ed  Miller,  The  Morning 
Call,  P.O.  Box  1260,  Allentown.  Pa.  18105. 
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HELP  WANTED 


EDITORIAL 


NEWS  EDITOR 

Capable  of  moving  up  to  managing  editor. 
We  are  a  8500  daily  and  14,0(W  weekly  in 
the  heart  of  northern  lower  Michigan's  rec¬ 
reational  and  expanding  industrial  area. 
We  are  looking  for  a  news  editor  who: 
Knows  the  meaning  of  "deadline," 

Edits  copy  quickly  and  with  flair, 

Is  able  to  package  a  news  product 
quickly  and  with  imagination. 

Is  a  good  writer. 

Has  good  news  judgment. 

VDT  experience  helpful 
We  are  good  and  we  are  growing.  If  you  can 
help  us  grow,  we’ll  do  the  same  for  you. 
Good  salary,  complete  company  paid  ben¬ 
efits.  Send  a  resume,  references,  current 
salary,  future  salary  requirements,  3  lay¬ 
out  samples  and  one  recent  copy  of  your 
current  newspaper  to: 

Rick  Matteson,  Managing  Editor 
Cadillac  Evening  News 
130  N.  Mitchell  St. 

Cadillac  Ml  49601 


HALF  REPORTER/HALF  DESK  PERSON 
for  small  daily.  Must  be  sharp,  neat,  swift 
and  versatile.  Have  some  experience  and 
clips.  No  calls.  Write:  Evelyn  Outcalt, 
Adirondack  Daily  Enterprise,  61  Broadway, 
Saranac  Lake,  NY  12983.  State  salary  re¬ 
quirements. 


POLITICAL  WRITER 

Experienced  reporter  to  cover  county  gov¬ 
ernment  and  state  legislators  for  Zone  2 
daily  and  Sunday.  Good  salary  in  beautiful 
area  within  an  hour  of  New  York  City.  Send 
letter  of  application  and  resume  to  Box 
28941,  Ed(tor  &  Publisher. 


EDITOR 

Chief  editor  or  executive  editor  needed  for 
top-quality  medical  publication.  Outstand¬ 
ing  opportunity  for  a  health  care  publica¬ 
tion  professional  who  has  demonstrated 
talent  to  produce  superior  content  and 
graphics,  successfully  administer  budget 
and  direct  staff,  and  attract  leading  physi¬ 
cian  consultants  and  authors.  Publication 
enjoys  extremely  high  acceptance  by  its 
medical  audience.  You  will  have  support  of 
skilled  staff  and  exceptional  parent  com¬ 
pany.  Why  are  you  the  best  person  for  this 
rare  opportunity?  Box  28923,  Editor  & 
Publisher. 


WISCONSIN  STATE  JOURNAL,  Madison, 
seeks  reporter  to  cover  public,  parochial 
schools.  Two  years  daily  experience  neces¬ 
sary,  preferably  covering  education  beat. 
Write:  City  Editor,  Wisconsin  State  Jour¬ 
nal,  Box  8058,  Madison  Wl  53708. 


BUSINESS  EDITOR 

Superior  wordsmith  for  business  magazine 
for  recreational  marine  retailers.  Experi¬ 
enced  in  targeting  copy  and  editing  and 
rewriting  articles  for  specialized  audience. 
Well-versed  in  retail  management  and 
sales  techniques.  Excellent  salary,  bene¬ 
fits,  opportunities,  plus  some  travel.  Letter 
highlighting  qualifications  with  resume  to 
Editor,  Marine  Business,  38  Commercial 
Wharf,  Boston  MA  02110. 


RECENT  or  current  J-School  graduate 
needed  for  reporter  on  staff  of  award  win¬ 
ning  semi-weekly  in  the  8000  circulation 
bracket.  Send  resume.  You'll  do  everything 
from  editing  community  correspondents  to 
covering  courthouse.  Excellent  situation  to 
get  "FIRST  EXPERIENCE."  Good  pay, 
fringe  benefits.  Zone  4.  Box  28896,  Editor 
&  Publisher. 


EDITOR  for  leading  Zone  5  weekly  news¬ 
paper  group  in  natural/recreation  area. 
Must  have  good  background  in  govern¬ 
ment  reporting  and  technical  skills.  This  is 
a  position  for  someone  serious  about  a 
quality  news  product.  Box  28^9,  Editor  & 
Publisher. 


SPORTS  EDITOR 

15,000  circulation  tri-weekly  headed  daily 
seeks  sports  editor  with  solid  writing,  edit¬ 
ing  skills,  to  direct,  organize  staff  and 
stringers.  Send  resume  to  Editor,  Carroll 
County  Times,  12  Carroll  St,  Westminster 
MD  21157. 


REGIONAL  EDITOR— Top  journalist  with 
at  least  3  years  experience  to  coordinate 
r^ional  coverage.  Responsible  for  super¬ 
vising  correspondents  and  staff  of  report¬ 
ers  in  zoned  edition.  Must  be  self-starter 
with  proven  skills  in  layout,  reporting  and 
supervision.  Excellent  salary  and  benefits. 
Progressive  and  growing  6-day  PM  in  Zone 
5.  Send  resume,  salary  history  and  exam¬ 
ples  of  your  work  to  Box  288/7,  Editor  & 
Publisher. 


HELP  WANTED 


EDITORIAL 


REPORTER  for  award  winning  3  times  a 
week  newspaper  in  central  California 
community  close  to  Bav  Area.  General  as¬ 
signment,  some  photography.  Sam  Mat¬ 
thews,  Tracy  Press,  PO  Box  419,  Tracy 
CA  95376.  (209)  835-3030. 


EDITOR  for  newsletter  group.  Our  publica¬ 
tions  cover  tax  strategy  for  small  business¬ 
es;  personal  financial  management:  al¬ 
ternative  investment  strategies  (precious 
metals,  commodities,  antiques,  rare  coins, 
etc).  Need  working  editor-writer  experi¬ 
enced  in  these  topic  areas.  Familiarity  with 
free  market  economics  essential.  An  un¬ 
usual  career  opportunity.  Write  fully  in¬ 
cluding  salary  requirement  and  samples  of 
published  writing.  Box  28914,  Editor  & 
Publisher. 


LAS  VEGAS  SUN.  best  known  daily  in  ex¬ 
citing  city,  has  immediate  opening  for 
hustling,  enterprising  reporter  who  knows 
labor  and  police  beats.  Flexible  hours  and 
assignments.  Must  have  current  good 
track  record  on  daily.  Call  (702)  385-3111 
weekdays  2  pm  to  10  pm,  ask  for  Chris 
Chrystal,  City  Editor. 


ELECTRONICS  TECHNICIAN 


ELECTRONICS  MAINTENANCE 
TECHNICIAN 

Progressive  newspaper  with  a  state  of  the 
art  system  and  typesetting  is  looking  for  a 
GOOD  technician.  This  is  a  key  position 
that  also  has  excellent  long  range  poten¬ 
tial.  We  would  prefer  Metroset  experience. 
A  major  newspaper  group  with  excellent 
benefits  and  a  great  Sun  Belt  city  to  live  in. 
Please  send  detailed  resume  and  salary 
requirements.  Box  28489,  Editor  & 
Publisher. 


JOB  LEADS 


PR/EDITORIAL  Jobs  nationally  200  t  list¬ 
ings  weekly.  $3.50.  M.  Sternman,  68-38 
Yellowstone  Blvd,  Forest  Hills  NY  11375. 


MARKETING 


DIRECT  MARKETING 
SPECIALIST 

Midwest  based  industrial  direct 
mariceter  loolcing  for  experi¬ 
enced  mail  order  specialist. 
Ideal  candidate  should  have 
a  minimum  of  5  years  experi¬ 
ence,  creative  background  in 
developing  direct  mail  offers, 
catalogs,  advertising.  Requires 
shirt-sleeve  manager  to  coordi¬ 
nate  lists,  copy,  editing,  layout, 
production,  from  concept  to 
fulfillment.  Excellent  salary, 
fringes,  profit  sharing.  Please 
send  resume,  salary  history  to 
V.  P.  Revere,  PO  Box  39188, 
Solon  OH  44139. 


PHOTOJOURNALISM 


CHIEF  PHOTOGRAPHER  needed  to  lead 
staff  of  medium  size  offset  morning  paper 
in  Zone  3.  Should  have  degree,  daily  ex¬ 
perience  and  proven  supervisory  skills. 
Send  letter  and  resume  to  Box  28916, 
Editor  &  Publisher. 


PRESSROOM 


PRESSROOM  SUPERINTENDENT  medium 
size  daily  newspaper  with  commercial  oper¬ 
ation  (Zone  5).  Must  have  strong  manage¬ 
ment  capabilities.  Responsible  for  offset 
press,  scheduling,  camera/stripping  de¬ 
partment,  platemaking  department,  pur¬ 
chasing  and  quality  control.  Organization 
provides  career  growth  potential  with  excel¬ 
lent  salary  and  fringe  benefits.  All  replies 
confidential.  Send  resume  to  Box  27739, 
Editor  &  Publisher. 


LARGE  METROPOLITAN  DAILY  has  im¬ 
mediate  opening  for  pressmen  in  a  non¬ 
union  plant.  Zone  6.  Organization  provides 
career  growth  potential  with  excellent  sal¬ 
ary  and  fringe  benefits.  All  replies  confi¬ 
dential.  Send  resume  to  Box  27824,  Editor 
&  Publisher. 


HELP  WANTED 


PRESSROOM 


A  LARGE  METROPOLITAN  DAILY  newspa¬ 
per  located  in  Zone  9  seeks  a  pressroom 
superintendent  experienced  in  letterpress 
and  offset  press  operation.  Position  in¬ 
volves  day-to-day  responsibility  for  overall 
letterpress  and  offset  press  operation. 
Management  experience  required.  Excel¬ 
lent  benefits.  Opportunity  to  work  with 
strong,  innovative  management  team.  Box 
2M7b,  Editor  &  Publisher. 


SMALL  PRINTING  PLANT  has  immediate 
opening  for  press  operators  in  non-union 
plant.  Zone  5.  Good  career  growth  poten¬ 
tial  with  excellent  salary  and  fringe  bene¬ 
fits.  All  replies  confidential.  Box  28628, 
Editor  &  Publisher. 


PRESS  RUNNER 

Medium  size  daily  in  Zone  2.  Experienced 
offset  person  with  Harris  1650.  Good  be¬ 
nefits,  Blue  Cross/Blue  Shield,  37V2  hour 
work  week.  Send  resume  to  Box  28868, 
Editor  &  Publisher. 


PRESS  OPERATOR 

Zone  3  newspaper  central  printing  plant 
seeks  web  offset  press  operators.  General 
press  work,  helpful  if  you  have  some  Goss 
Urbanite  experience.  Modern,  air  con¬ 
ditioned  plant.  Major  company  benefits. 
All  replies  in  confidence.  Please  send  re¬ 
sume  including  references  and  salary  his¬ 
tory  to  Box  28/82,  Editor  &  Publisher. 


JOURNEYMAN  press  operator  for  9  unit 
Urbanite,  4  unit  Community  pressroom  in 
Washington.  Platemaking  experience  and 
foreman  potential  desired.  Contact  Ron 
Watkins,  mechanical  superintendent, 
(206)  872-6659. 


PRESSROOM  and  job  shop  foreman 
needed.  Must  have  web  and  sheet-fed  ex¬ 
perience.  Have  Harris  V-15A.  Send  resume 
and  salary  requirements  to  Ken  Snyder, 
c/o  Lindsay  Gazette,  136  E  Honolulu, 
Lindsay  CA  93247. 


PRODUCTION 


COMPUTER  MONITOR-TECHNICIAN 
Small,  independent  daily  with  Sunday  and 
weekly  publications  in  Troy,  Ohio  needs  an 
experienced  technician-trouble  shooter  for 
a  Dymo  System.  The  system  consists  of 
two  computers,  six  fixed  head  disks,  two 
191  typesetters,  six  Delta  Data  VDTs  and 
13  on  line  IBM  typewriters.  We  offer  a 
pleasant  community,  pleasant  working 
conditions  and  a  full  benefit  program. 
Send  resume  plus  salary  expectations  to 
Mr  Gary  Niswonger,  Production  Director, 
Tr(^  Daily  News,  PO  Box  100,  Troy  OH 


PRINTING  PLANT  manager,  web  press,  no 
composition.  Desirable  area,  unusual  op¬ 
portunity.  Zone  2.  Box  28951,  Editor  & 
Publisher. 


PROMOTION 


ADVERTISING  PROMOTIONAL  ARTIST 
The  Bakersfield  Californian  needs  an  ad¬ 
vertising  promotional  artist  to  direct  and 
supervise  a  staff  of  three  layout  artists. 
Must  be  able  to  do  comprehensive  layouts 
and  finished  art.  Good  copywriting  ability  a 
must.  Must  have  a  thorough  knowledge  of 
newspaper  production  and  preferably  a 
background  in  newspaper  advertising 
sales.  Must  be  a  self-starter,  and  able  to 
perform,  delegate  and  direct  workload. 
Strength  in  sales  promotion  necessary. 
Excellent  salary  and  benefits.  Apply  tO: 

Dick  Hummel,  Director  of  Advertising 
THE  BAKERSFIELD  CALIFORNIAN 
PO  Bin  440,  Bakersfield  CA  93302 
Phone:  (805)  395-7226 


PUBUC  RELATIONS 


PUBLIC  RELATIONS 
MANAGER 

Major  Midtown  magazine  publisher  seeks 
skilled  professional  to  expand  current  pub¬ 
lic  relations  activities.' 

Emphasis  on  press  relations  and  client- 
related  promotion  campaigns.  Active 
coordination  with  large  marketing  force. 
Newspaper  background  a  definite  plus. 
Willing  to  consider  Assistant  Manager 
ready  to  move  up. 

Send  resume  and  salary  history  to  Box 
28958,  Editor  &  Publisher..  An  equal  op¬ 
portunity,  affirmative  action  employer. 


ASSISTANT 

RESEARCH 

MANAGER 

If  you  are  experienced  research 
pro  with  5-10  years  in  research 
of  which  at  least  3  years  are 
in  media  research,  then  this 
could  be  the  opportunity  for 
you.  We  offer  an  excellenl/bene- 
fits  package.  Please  send  resume 
including  salary  history  to: 

B.  Sanchez,  Employment  Manager 

NEWSDAY,  INC. 

550  Stewart  Av 
Garden  City  NY  11530 

An  equal  opportunity  employer  M/F 


Positions 
Wanted . . . 


ADMINISTRATIVE 


DO-IT-ALL  husband  and  wife  team  want 
chance  to  manage  your  small  weekly  in 
Zone  1  or  Michigan.  Potential  ownership 
would  sweeten  deal.  Box  28806,  Editor  & 
Publisher. 


DUE  TO  OPERATIONAL  CHANGE  my  posi¬ 
tion  as  credit  manager/auditor  for  the  St 
Louis  Globe-Democrat  (270,000  circula¬ 
tion)  has  been  eliminated.  Many  years  ex¬ 
perience  in  all  phases  of  accounting  and 
credit.  Call  (314)  342-1391. 


NUMBER  2  man,  medium  size  daily  seeks 
publishers  assistant,  general  manager 
larger  daily.  Experienced  all  publishing 
phases,  heavy  advertising-business  office. 
Age  40.  Zones  5-9.  Box  28773,  Editor  & 
Publisher. 


ADVERTISING 


No.  1  SALESMAN  available  immediately! 
Due  to  operational  change,  my  position  as 
display  advertising  salesman  for  the  St 
Louis  Globe-Democrat  has  been  elimi¬ 
nated.  Interested  in  selling  and  serving 
business/industrial  pages  or  special  adver¬ 
tising  on  a  commission  basis.  If  your  line 
rate  is  $1.50  or  more  I  just  might  be  the 
man  you  need!  Call  (314)  436-1586  or 
(314)  725-2034  or  write  Box  28842,  Editor 
&  Publisher. 


RETAIL  SALESMAN,  real  heavy  weight. 
Multi-million  line  producer,  major  market 
Zone  2  daily,  seeks  challenging  position 
with  managerial  potential.  Will  relocate. 
Box  28794,  Editor  &  Publisher. 


ARTIST 


COMMERCIAL  ARTIST  for  General  Motors. 
Cartoonist  for  3  weeklies.  Seeking  new 
career  on  daily.  Solid  portfolio.  Bob 
Seymour,  4651  Graford  Ln,  Stow  OH 
44224. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 
given  in  the  ad,  c/o  Editor  &  Publisher 
575  Lexington  Ave.,  New  York,  N.Y. 
10022. 

Please  be  selective  in  the  number  of 
clips  submitted  in  response  to  an  ad. 
include  only  material  which  can  be 
forwarded  in  a  large  manila  envelope. 
Editor  &  Publisher  is  not  responsible 
for  the  return  of  any  material  submit¬ 
ted  to  its  advertisers. 
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Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


CARTOONIST 


YOUNG  editorial  cartoonist  with  no 
awards.  Does  have  enormous  talent,  lively 
wit,  unrelenting  perfectionism,  journalism 
degree.  Will  consider  any  daily.  For  sam¬ 
ples  and  resume:  Box  296,  Loachapoka  AL 
36865. 


CIRCULATION 


MR.  PUBLISHER — Want  circulation  prob-  [ 
lems  out  of  your  office?  I’ll  take  them  over  I 
so  you  can  run  the  paper.  Energetic  cir¬ 
culator  can  increase  your  paid  circulation 
and  revenue  while  cutting  expense,  im¬ 
proving  service,  collections.  Thorough 
knowledge  office,  mailroom,  transporta¬ 
tion,  ABC,  promotion.  Have  been  out  of 
circulation  work  5  years  and  want  back  in! 
Experience:  Wichita  Eagle  and  Beacon, 
city-state  districts,  6  years:  Parsons  Sun, 
circulation  manager  7  years;  Daily  Ok¬ 
lahoman  and  Times  state  district,  3  years; 
motor  route  supervisor  1  year.  Consider 
manager  25,000  or  less,  supervisor  or  dis¬ 
trict  large  paper,  short  term  consultant 
smaller  paper.  Any  location  U.S.  Age  52, 
health  excellent.  Minimum  salary  $16,000 
plus  expenses  and  performance  bonuses. 

H  J  Wold,  3700  Patricia  Dr,  Apt  20,  Des 
Moines  lA  50322.  Phone;  (515)  278-9113, 
after  8  pm. 


DIVISION  MANAGER  with  large  daily  paper 
seeking  position  with  potential  and  income 
over  26,0(X}.  Eight  years  of  solid  progres¬ 
sive  experience.  Strong  in  promotion  and 
administration.  People  oriented.  Box 
28909,  Editor  &  Publisher. 


EXPERIENCED  circulation  manager  with 
15  years  experience.  Small,  medium  and 
larTC  dailies  and  weeklies.  Experienced 
ABC,  TMC  and  voluntary  collect.  Seeking 
managers  position  on  small  to  medium 
sized  publication  or  staff  position  on  large 
paper.  Presently  employed.  Box  289Ci8, 
Editor  &  Publisher. 


EDITORIAL 


REPORTER  seeks  entry  level  position  on 
daily  newspaper.  Experience  as  Washing¬ 
ton  correspondent  covering  Congress  for 
newspapers  in  the  South  and  Northwest. 
Journalism  degree  with  minor  in  political 
science.  Box  28493,  Editor  &  Publisher. 


WIRE  EDITOR — Currently  No.  2  man  on 
206,000  AM  wants  to  be  No.  1.  Solid  news 
judgment.  Layout,  slot  work  among  tal¬ 
ents.  Total  4V2  years’  experience.  Box 
28462,  Editor  &  Publisher. 


REPORTER  looking  for  position  with  a 
paper  that’s  serious  about  local  coverage. 
I’ve  got  4  years  experience  on  Tidewater, 
Virginia  dailies,  including  city  hall,  school, 
industry  beats.  Also  was  second-in- 
command  of  twice-weekly  community 
news  tabloid  insert.  Mark  Schleifstein, 
4624  Southampton  Arch,  Portsmouth  VA 
23703.  (804)  484-5339. 


POSITION  with  weekly  to  medium  daily.  18 
years  working  experience,  three  years  uni¬ 
versity  teaching.  Production,  editorial,  ad¬ 
vertising,  management  and  planning.  Rec¬ 
ord  of  improving  both  advertising  and 
editorial.  Letterpress  and  offset  experi¬ 
ence.  Box  28446,  Editor  &  Publisher. 


WEEKLY  EDITOR— Producing  quality 
county  seat  weekly,  readable,  highly  re¬ 
garded.  Seeking  relccoliun  to  weekly, 
small  dally.  Early  bO’s,  a  pro  with  top  refer¬ 
ences.  Box  28725,  Editor  &  Publisher. 


EX-PRO  BOXER.  30,  literate,  solid  clips, 
novel,  sports  expert,  historian,  seeks 
entry-level  job  as  sports  or  police  reporter. 
Relocate  anywhere.  Bob  Diamond,  PO  Box 
31447,  San  Francisco  CA  94131. 


HARD  WORKING  3  year  community  jour¬ 
nalism  pro  seeks  Northwest  post.  Oregon 
native  odsires  daily  reporter-photographer 
slot  or  responsible  position  on  weekly. 
Sound  experience,  award  winner  with 
camera,  excellent  references.  Box  28853, 
Editor  &  Publisher. 


FEMALE  suburban/deputy  metro  editor  of 
2CX},0(X)-plus  combined  daily  seeks  ex¬ 
panded  responsibilities  and  foothold  on 
executive  ladder.  Seven  years’  experience. 
Proven  organizing,  managing  abilities.  Box 
28723,  Editor  &  Publisher. 


EDITORIAL 


AWARD-WINNING  newsperson,  experi¬ 
ence  running  daily,  weekly  newsrooms,  ex¬ 
panding  news  operations,  revitalizing 
moribund  newspapers,  good  teacher  of 
young  staff.  Strong  in  layout.  Prefers  East 
Coast.  Rick  Friedman,  5  Frances  St, 
Woburn  MA  01801.  (617)  935-4967 
(nights),  893-1670  (days). 


SPORTS — Good  writer,  top  slotman.  Eight 
years  experience  (including  VDTs)  plus 
Missouri  MA.  Have  covered  everything, 
preps  to  pros.  At  27  ready  for  better  daily. 
MX  28610,  Editor  &  Publisher. 


SPORTS  EDITOR  seeks  position  on  daily  or 
weekly  in  Pennsylvania  college  commun¬ 
ity.  Experienced.  Box  28701,  Editor  & 
Publisher. 


INTELLIGENT,  personable  individual 
seeks  employment  in  any  capacity,  prefer¬ 
ably  sports  or  news.  Limited  professional 
experience — one  byline,  but  very  knowl¬ 
edgeable  in  all  areas  mentioned.  BA  His¬ 
tory,  MA  American  Studies.  Box  28680, 
Editor  &  Publisher. 


SPORTSWRITER — Can  write  both  hard 
news  and  features.  Extremely  knowledge¬ 
able  about  sports.  Hard  worker.  Can  start 
immediately.  Married;  will  relocate.  Call 
(212)  256-8452  or  write  Box  28664,  Editor 
&  Publisher. 

EXPERIENCED,  young  sportswriter  at 
20,000  dally/Sunday  wants  to  tackle  major 
medium  daily.  Have  covered  pros,  preps, 
colleges  and  shared  daily  column.  VVill  re¬ 
locate  anywhere.  Box  2^63,  Editor  & 
Publisher. 


REPORTER  seeks  job  on  small  to  midsize 
daily.  Dedicated,  willing  to  work  long 
hours,  VDT  experience.  Box  28805,  Editor 
&  Publisher. 


PICTURE  EDITOR 

Long  on  experience,  talent,  short  on  clout 
in  present  job  as  chief  photographer/ 
picture  editor  for  100,000  plus  AM/PM 
daily.  Want  metro  daily  position  where 
management  is  committed  to  best  use  of 
art  and  picture  editor  has  final  say  on  use, 
crop  and  play.  Box  28848,  Editor  & 
Publisher. 


NO  PUFF  PIECES— Feature  writer,  27. 
wants  medium  or  large  daily  that  likes  Wall 
Street  Journal-like  newsfeatures  and  per¬ 
sonality  profiles.  Experience  includes  3(6 
years  general  assignment  on  2  Ohio 
dailies,  1  year  business  newsletter  editor 
and  features  for  Cleveland  Magazine  and 
The  Plain  Dealer  Sunday  Magazine.  Box 
28834,  Editor  &  Publisher. _ 

EDIT,  RESEARCH,  TYPE  (90  wpm), 
$12  per  hour.  New  York  City. 

Box  28389,  Editor  &  Publisher. 


MANAGING  EDITOR  of  small  Southern 
daily.  No  advancement  room  here.  Youth¬ 
ful,  good  with  people,  and  can  get  news¬ 
room  back  on  track.  Not  a  job  hopper.  Box 
28822,  Editor  &  Publisher. 


TECHNICAL  EDITOR  with  BS,  MA  degrees, 
and  over  15  years  diversified  communica¬ 
tions  experience,  including  5  in  informa¬ 
tion  systems,  EDP,  engineering,  and  the 
nuclear  industry.  Now  employed  as  tech¬ 
nical  editor  at  Fortune  500  company  IS 
center  on  East  Coast,  but  seek  relocation 
to  Zones  8,  9  or  Texas.  Box  28812,  Editor 
&  Publisher. 


I  EDITOR  top  college  weekly;  Newsday 
stringer,  former  managing  editor  commun¬ 
ity  weekly.  Seeks  reporting  job  in  Zones  1 
and  2.  Thrives  on  deadlines.  Box  28809, 
Editor  &  Publisher. 


ATTENTION  EDITORS,  managing  editors: 
Copy  editor/reporter  ready  for  delivery  to 
metro  AM  in  Zones  2,  3,  4, 6  or  9.  Package 
includes:  6  years  reporting,  5  years  edit¬ 
ing;  VDT  trained:  camera  qualified;  experi¬ 
enced  in  formating  and  makeup  editing. 
For  further  information  write  Box  28774, 
Editor  &  Publisher. 


EXPERIENCED  reporter  seeks  first  daily 
job.  One  year  on  midsized  Southern 
California  weekly.  Versatile  background  in 
feature  writing,  news  reporting,  sports  and 
arts  coverage.  Can  provide  own  photo¬ 
graphy.  MA  in  philosophy  gives  analytical 
ability.  Strong  references.  Will  consider  all 
locations,  (^all  Phil  Keller  at  (805)  968- 
2504. 
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EDITORIAL 


EDITORIAL 


HEY  small  and  medium  dailies!  I  want  to  be 
your  editor.  I  have  five  years  field  experi¬ 
ence.  How  about  it?  Box  28804,  Editor  & 
Publisher. 


FORMER  MONK,  5  years  editing,  writing. 
Fluent  German,  proven  expertise  in  Reli¬ 
gion.  International/Domestic  Politics,  and 
Commercial  Transportation.  Seeks  posi¬ 
tion  as  editor,  correspondent,  reporter. 
John  A.  Fink.  8330  N  46.  Apt  221,  Brown 
Deer  Wl  53223. 


EDITORIAL  WRITER,  moderately  liberal, 
seeks  publisher  who  believes  editorial 
page  is  the  paper’s  soul.  I  can  take  charge 
or  join  your  team.  Thoughtful,  humorous, 
constructive,  experienced.  Box  28797, 
Editor  &  Publisher. 


EXPERIENCED  REPORTER,  editor,  wants 
news  executive  position  on  daily  over. 
20,000.  Competitive,  aggressive,  prize¬ 
winning  family  man  with  high  standards  of 
fair,  ethical  journalism.  Strong  on  team¬ 
work,  design,  planning.  Available  now.  Box 
28796,  Editor  &  Publisher. 


REPORTER-PHOTOGRAPHER.  3  years 
daily  and  weekly  experience.  5  years  White 
House  writer.  BS  in  journalism.  BA  in  Eng¬ 
lish.  News  nose;  workhorse.  Salary  at 
least  $190  a  week  in  any  region.  Box 
28795,  Editor  &  Publisher. 


DYNAMIC  EDITOR  with  proven  track  rec¬ 
ord  seeks  new  challenges,  advancement 
on  top  quality  daily.  10  years’  solid  experi¬ 
ence,  all  phases  of  editing,  reporting; 
OCR/VDT  trained;  exceptionally  strong  in 
layout,  concept;  self-starter  who  gets  the 
job  done.  Box  28930,  Editor  &  Publisher. 


CAPABLE  30  year  old  female  reporter 
seeks  challenging  position  with  metro  or 
suburban  daily  in  Zone  1  or  2.  Present  ex¬ 
perience  includes  writing  business,  life¬ 
style,  and  city  news  plus  photography. 
Box  28906,  Editor  &  Publisher. 


WORKAHOLIC  FEMALE  seeks  greater 
challenge  than  present  job  on  20,000 
daily.  Two  years  award-winning  reporting, 
photography,  editing,  layout,  VDT  experi¬ 
ence.  Ready  to  move  to  medium-sized 
daily.  Zones  2,  3,  5.  Box  28^2,  Editor  & 
Publisher. 


MANAGING  EDITOR  of  4000  circulation 
daily  seeking  desk  position  on  medium  size 
or  large  daily.  Have  layout  ability  and  re¬ 
porting  experience.  Prefer  Zones  4,  6  or  9. 
Box  28807,  Editor  &  Publisher. 


EXPERIENCES  Science/Medical  writer 
seeks  position  on  major  daily  or  magazine 
in  Northeast  Zones.  Photography  back¬ 
ground.  Box  28777,  Editor  &  Publisher. 


EXCELLENT  editorial  cartoonist  looking 
for  position:  will  send  samples  of  published 
work,  experience  in  news  and  sports  re¬ 
porting,  photography  also.  Box  28883, 
Editor  &  Kjblisher. 


AWARD-WINNING  reviewer  seeks  book 
editorship.  /Vso  first  class  photo  editor, 
layout,  interviewer,  copy  editor.  A  find  for 
your  Sunday.  Any  coast  preferred.  Box 
28878,  Editor  &  l^blisher. 


BUSINESS  EDITOR;  Top  economics,  fi¬ 
nancial,  business  editor— presently  on 
New  York  financial  magazine — seeks  to 
head  business  reportiiig  staff  on  lOO.OOO 
plus  daily.  Box  28954,  Editor  &  Publisher. 


ENVIRONMENTAL/SCIENCE  writer  seeks 
position  in  Philadelphia  area.  Strong 
knowledge  of  science,  engineering  terms, 
legislation.  Northwestern,  BSJ.  Two  years 
news,  2  years  corporate,  freelance  experi¬ 
ence.  Box  28873,  Editor  &  Publisher. 


UBRARIAN 


PROFESSIONAL  LIBRARIAN  seeks  chal¬ 
lenging  position  in  newspaper  library.  3 
years  experience  large  metropolitan  paper. 
12  years  library  experience.  Box  28785, 
Editor  &  Publisher. 


PHOTOJOURNAUSM 


PHOTOJOURNAHOLIC — Hard-working,  re¬ 
liable,  seeks  immediate  position  on  small 
California,  Arizona,  or  Florida  daily.  Ex¬ 
perience  in  editing,  reporting.  Sigma  Delta 
Chi  award  for  recent  NEWSWEEK  photo. 
Box  28932,  Editor  &  Publisher. 


PRODUCTION 


ASIA 

Distinguished  foreign  correspondent  and 
China-watcher  seeks  to  return  to  Asia. 
Done  it  all;  Political  news,  human  interest 
and  economics.  Wiilling  to  work  on  desk  for 
year  of  freelance  (newspapers  unwilling  to 
pay  cable  cost  need  not  apply).  Box  28%5, 
Editor  &  Publisher. 


PRODUCTION  MANAGER— General  Fore¬ 
man.  Proven  record  all  phases  of  newspa¬ 
per  operation.  Cost/personnel  reduction. 
Hot/cold  type  conversions.  Latest  technol¬ 
ogy.  Knowledgeable  front  to  back.  Heavy 
in  labor  relations.  Box  28259,  Editor  & 
Publisher. 


EDITOR  with  22  years  of  daily,  weekly  ex¬ 
perience  seeks  similar  position  with  either. 
Main  requirement  is  management’s  wish  to 
grow.  Box  28891,  Editor  &  Publisher. 


THE  RIGHT  WRITER— a  20-year  vet, 
mainly  as  wire  service  supervisor,  seeks 
news  or  public  relations  challenges.  Box 
28884,  Editor  &  Publisher. 


PRODUCTION  MANAGER— Multi  plant, 
desires  a  change  and  challenge.  At  age  43, 
I  offer  leadership  and  experience  to  make 
effective  decisions  through  skills  in  opera¬ 
tions,  technology  changes,  labor  relations 
and  planning.  Degree.  Proven  record  all 
phases  of  operations.  Cost/personnel  re¬ 
ductions.  All  replies  held  in  strict  confi¬ 
dence.  Box  28826,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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News  manipulation  charge 
is  nonsense:  Jerry  Long 


“An  international  flow  of  information 
is  only  achieved  by  those  countries 
which  have  a  very  well-developed  inter¬ 
nal  flow.  In  other  words,  you  cannot 
have  repression  (of  news)  at  home  and 
enlightenment  abroad.  And,  insofar  as 
that  is  an  aspiration,  it  is  one  that  is 
doomed  to  failure,”  according  to  Jerry 
Long,  managing  director  of  Reuters  Ltd. 

Speaking  on  a  panel  discussion  of 
Unesco  proposals  at  the  International 
Press  Institute  meeting  in  Athens  July 
19,  Long  said: 

“It  is  said  in  a  recent  Unesco  working 
document  that  a  certain  style  of  informa¬ 
tion,  current  in  the  United  States,  is 
eroding  the  cultural  identity  of  other 
countries.  Those  who  say  that  leave  out 
of  account,  in  my  opinion,  two  things: 
first,  the  fact  that  the  United  States, 
whether  we  like  it  or  not,  is  undoubtedly 
the  most  powerful,  the  most  influential 
and,  therefore,  the  most  interesting 
country  in  the  world  and  it  is  natural  it 
should  be  very  fully  reported;  and  sec¬ 
ondly,  the  United  States  is  that  country 
in  the  world  that  has  the  largest  internal 
flow  of  information.  And  this  enormous 
amount  of  information  which  is  flowing 
all  the  time  within  the  United  States  pro¬ 
vides  the  material  for  the  external  flow.  I 
think  that  countries  that  aspire  to  have  a 
good  external  flow  of  information  should 
learn  that  lesson.  Unesco  does  not  seem 
to  me  to  learn  it,  nor  to  understand  the 
nature  of  the  situation  at  all,  and,  worse 
than  that,  Unesco  is  falsifying  the  whole 
context  of  this  debate  by  seeing  the 
situation  entirely  in  terms  of  power. 

“Information  as  power  runs  through 
the  Sean  MacBride  working  document.  1 
would  like  to  say  for  myself  as  somebody 
concerned  with  international  informa¬ 
tion,  that  I  entirely  reject  the  idea  of  in¬ 
formation  as  power,  that  1  believe  that 
anyone  working  in  the  media,  nationally 
or  internationally,  has  to  do  that  or  they 
put  themselves  in  the  service  of  some¬ 
thing  which  is  not  information  and 
thereby  corrupt  the  system  that  they 
should  serve. 

McBride  presented  arguments  for  his 
Commission  report.  Others  on  the  panel 
were:  Harold  Evans,  London  Times; 
Cushrow  Irani,  The  Statesman,  Calcutta; 
and  Werner  Holtzer,  Frankfurter 
Rundschar.) 

“1  think  that  one  only  has  to  look  at 
this  document  to  see  that  this  is  the  con¬ 
cept  with  which  Unesco  approaches  the 
debate.  We  have  the  director  general  in 
1977  saying  that  communication  often 
appears  as  the  privilege  of  a  tightly-knit 
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group  of  professionals  or  technocrats 
who  hold  populations  at  their  mercy  and 
can  direct,  if  not  manipulate,  them  at 
will. 

“I  submit  that  that  is  nonsense.  I 
would  be  very  interested  to  see  some 
support  given  by  Unesco  to  the  very 
wide-ranging  and  high-sounding  affirma¬ 
tions  that  are  made  and  for  which  no 
example  whatsoever  is  adduced. 

“1  would  like  the  director  general  to 
tell  us  how  the  manipulation  is  brought 
about,  how  it  works,  to  give  us  some 
examples  of  it.  1  know  none.  1  know 
many  examples  where  governments  have 
attempted  to  manipulate  the  world  and 
world  events  through  the  use,  or  rather 
the  abuse,  of  information.  That  is  some¬ 
thing  that  happens  all  the  time. 

“There  are  outstanding  examples  of  it 
that  I  will  not  quote  here,  but  not  by  the 
media  themselves.  Furthermore,  as  far 
as  1  am  concerned,  and  I  can  speak  only 
for  my  own  organization,  the  mechanism 
by  which  one  would  direct  or  manipulate 
is  totally  absent.  1  can  manipulate  noth¬ 
ing.  And  I  take  good  care  that  neither 
can  anyone  else  in  my  organization. 

“I  think  in  that  1  act  in  common  with 
my  colleagues  in  the  other  few  similar 
organizations.  This  idea  of  direction,  of 
manipulation  of  information,  by  the 
major  international  news  organizations, 
is  created  by  Unesco  for  Unesco's  own 
purposes. 

“Purposes  which  appear  to  me  ex¬ 
tremely  suspect.  Let  me  say  immediately 
what  1  think  those  purposes  are.  If  you 
wish  power  to  be  organized,  power  to  be 
transmitted,  power  to  be  handed  over, 
that  power  must  exist.  It  therefore  has  to 
be  suggested  that  this  power  exists  in  the 
world  in  order  that  it  may  be  regulated 
and  directed,  one  has  to  suppose  by 
Unesco.  Unesco  seems  to  me  to  have  a 
rage  to  regulate. 

“1  am  afraid  that  in  the  matter  of  the 
protection  of  journalists  1  see  under  the 
hem  of  the  cassock  of  protection  the  clo¬ 
ven  hoof  of  regimentation.  1  am  afraid 
that  this  is  the  true  nature  of  the  sugges¬ 
tion:  that  journalism  should  be  regulated. 
As  soon  as  journalists  are  given  a  special 
status  they  become  subject  to  regula¬ 
tion.” 

Ranald  Macdonald,  managing  director 
of  the  Melbourne  Af^e  who  will  serve 
another  year  as  chairman  of  IPl,  closed 
the  28th  general  assembly  by  reviewing 
the  institute's  objectives. 

He  noted  “the  public  is  often  suspici¬ 
ous  of  the  media  and  those  suspicions 
allow  institutions  like  Unesco  or  indi¬ 


vidual  governments  to  act  in  ways  which 
are  detrimental  not  only  to  us  but  more 
importantly  to  the  public.” 

The  IPI  objectives,  as  spelled  out  in  its 
constitution,  are  as  follows  he  said: 

“The  furtherance  and  safeguarding  of 
freedom  of  the  press  by  which  is  meant 
free  access  to  the  news,  free  transmis¬ 
sion  of  news,  free  publication  of  news¬ 
papers,  free  expression  of  views;  the 
achievement  of  understanding  among 
journalists  and  so  among  peoples;  the 
promotion  of  the  free  exchange  of  accu¬ 
rate  and  balanced  news  among  nations 
and,  finally,  the  improvement  of  the 
practices  of  journalism. 

“These  are  not  irresponsible  aims. 
They  are  not  aims  which  put  us  above 
our  fellow  human  beings.  They  are  not 
aims  which  should  deter  the  public  from 
supporting  our  cause.  We  must  make 
that  clear  to  all  who  would  listen. 

“Free  news  systems  are  like  the  air  we 
breathe.  Their  qualities  are  invisible  and 
it  is  only  when  the  air  becomes  polluted 
that  we  realize  how  essential  fresh,  clean 
air  is.  It  is  our  challenge  to  convince  the 
citizen  that  the  media  has  a  legitimate 
and  essential  role  to  play  in  monitoring 
the  quality  of  freedom  so  that  misused 
power  cannot  pollute  it.  Our  only 
weapon  is  good  journalism  but  it  is  a 
strong,  keen  weapon  and  one'  we  know 
will  serve  the  world  well.” 

Daily  in  Oklahoma 
changed  to  weekly 

The  morning  Bartlesville  (Okla.) 
American  which  began  publication  May 
2,  1978,  changed  from  daily  to  weekly 
publication  on  June  27. 

Energy  shortages  and  newsprint  allo¬ 
cation  problems  were  given  by  Gene 
Lehmann,  editor,  as  reasons  for  the 
change.  Preston  Gaddis,  wealthy  oil  man 
in  the  city  of  30,000  is  the  owner. 
Bartlesville  has  another  daily, 
Examiner-Enterprise ,  a  Donrey  Media 
group  paper. 

The  American  has  27  employees  and 
during  its  13!4  months  has  been  plagued 
by  numerous  personnel  changes.  It  was 
reported  that  it  is  thought  that  none  of 
the  present  force  will  be  dismissed  as  a 
result  of  the  change  in  frequency. 


Postal  rate  Increase 

Second  class  regular  and  controlled 
circulation  mail  rates  will  increase  on 
July  6.  For  the  typical  8  ounce  publica¬ 
tion  (50%  editorial  text,  50%  advertising) 
the  rate  will  go  from  12.40  to  15.30.  The 
increase  is  the  final  step  of  phasing  ap¬ 
propriations  that  was  enacted  by  Con¬ 
gress.  Had  it  not  been  for  the  phasing 
appropriations  authorized  in  1974,  the 
rates  would  have  gone  into  effect  three 
years  ago. 
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Once-a-year  promotion  opportunity  for  syndicates . . . 


Editor  &  Publisher  1979 

SYNDICATE 
DIRECTORY 


.  .  .  the  big  pull-out  section 
used  all  year  long  by 
newspapers  for  facts 
about  syndicated  features 


The  only  complete 
souce  of  listings  of 
syndicated  features 


NEWSPAPER  EDITORIAL  AND  BUSINESS  EXECUTIVES  know 
that  a  good  mix  of  syndicated  features  builds  both  circulation  and 
readership,  and  nowadays,  more  and  more  newspaper  people  are 
getting  into  the  act  of  selecting  features,  too. 


•  Directory  of  syndicates,  aipha- 
beticaily  with  lists  of  features 
offered. 

•  Syndicated  features,  by  ciassifi- 
cation,  from  Astrology  to  Women’s 
Features. 

•  By-lined  features  by  title,  alpha¬ 
betically  listed. 

•  Newspaper  features  by  author. 

Facts  on  frequency,  size,  how  materi¬ 
al  is  furnished,  classifications,  etc.,  on 
columns,  cartoons,  comics,  patterns,  edi¬ 
torials,  fiction,  fillers,  puzzles,  services, 
and  other  syndicated  features. 


PUBLISHERS  AND  GENERAL  MANAGERS,  managing  editors, 
feature  editors,  Sunday  editors,  department  editors — plus  promo¬ 
tion  and  circulation  managers — are  all  having  more  to  say  about  the 
selection  of  features. 

YOUR  FIELD  SALES  STAFF  can’t  possibly  call  on  all  the  key 
people  who  influence  the  purchase  of  your  features.  Direct  mail  is 
expensive,  and  misses  many  E&P  readers  who  are  your  best  cus¬ 
tomers  and  prospects.  The  E&P  SYNDICATE  DIRECTORY 
reaches  65,000  newspaper  people  at  moderate  cost,  and  does  a 
big  job  of  pre-selling  the  ihfluential  decision-makers  behind  the 
scenes,  before  your  sales  staff  even  makes  a  call! 

MORE  THAN  HALF  of  the  editors  who  read  E&P  syndicate  news 
say  they  have  bought  features  after  reading  about  them  in  E&P. 


Advertising  Rates:  Page,  $1340;  two-thirds,  $1040;  half-page,  $790; 
third-page,  $560;  sixth-page  $350;  (or  your  regular  E&P  rates  apply.) 


For  100%  effective  advertising,  reserve  space  now 
for  guaranteed  position  near  your  iistings  .  .  . 
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Memphis 
is  a  lot  more 
than  the  Nation's 
14th  largest  city. 


Memphis  is  the  largest  Market  in 
the  tri-states  of  Tennessee, 

Arkansas  and  Mississippi. 

And  it's  one  of  the  most 
important,  fastest  grow¬ 
ing  markets  in  the 
South  and  the  Nation. 

Advertising  Age 
has  named  Memphis  the  na¬ 
tion's  third  largest  growth  market.  It's  the  world's  larg¬ 
est  spot  cotton  market,  second  largest  processor  of  soy¬ 
beans,  third  largest  meat  processor  and  third  largest 
total  food  processor.  And  Memphis  is  the  second  larg¬ 
est  inland  water  port  in  the  U.S. 

A  $70  million  expansion  makes  Memphis 
International  the  Nation's  27th  busiest  airport. 

There's  also  a  $45.5  million 
Federal  Express  expan¬ 
sion.  And  on  June  8,  1979 
United  Airlines  made  one 
of  the  largest  service  in¬ 
creases  in  aviation  history 


in  Memphis.  They  added 
91  non-stop  flights  a  week 
out  of  Memphis. 

Memphis  ]s  building. 
There's  a  new  multi-million  dol¬ 
lar  convention  center  and  a  $200 
million  downtown  revitalization  that  has 
helped  build  the  world's  longest  pedestrian 
mall.  A  new  $20  million  Sharp  Manufacturing 
plant,  a  new  $65  million  shopping  Mall  of  Memphis,  an 
expansion  of  $20  million  by  Sears  and  a  $65  million 
Delta  Refinery  expansion  graphically  show  the  growth 
of  this  thriving  market. 

The  Commercial  Appeal  and  Memphis  Press- 
Scimitar  are  serving  this  market  with  a  new  $30 
million  newspaper  plant.  And 
according  to  Belden  Associates 
66%  of  all  adults  in 
our  4  county  SMSA  read 
these  two  papers 
every  day. 


Yes,  the  Nation's  14th  largest  city  is  alive,  well  and  growing. 


THE  COMMERCIAL  APPEAL 


Memphis  Press-Scimitar 


SCRIPPS-HOWARD  NEWSPAPERS 

For  more  information  contact  Perry  Williams,  Research  Manager,  Memphis  Publishing  Company,  publishers  of  The  Commercial 
Appeal  and  Memphis  Press-Scimitar,  495  Union  Ave.,  Memphis,  Tennessee  38101,  (901)  529-2226 

Represented  nationally  by  Story  &  Kelly-Smith,  Inc. 


